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Abstract

This research aims to 1) investigate the development of digital media public relations,
digital marketing strategies, and repurchase intentions, and 2) develop digital marketing
strategies This research integrated qualitative and quantitative research techniques. In-depth
interviews purposive sampling of community enterprise group members, 1 0 people.
Additionally, a quantitative research methodology was employed, with 400 questionnaires
responded to by customers who make purchases both in-store and through digital marketing
channels established by the researchers. Descriptive analysis and multiple linear regression
analysis were conducted using a statistical package program for data analysis.

The results showed that 1) the respondents’ agreement level regarding variables
aligned with the conceptual framework was consistently high. The highest importance was to
developing digital media public relations, followed by digital marketing strategies and
repurchase intentions. The analysis of factors affecting repurchase intentions within the
community enterprise group shrimp paste local fishing methods processed food yard, Bang
Krachao subdistrict, Mueang district, Samut Sakhon province found that the development of
digital media public relations include content and brand presentation and the marketing mix
(4C’s) include convenience and communication significantly influence repurchase intentions.
This finding is statistically significant at the 0.05 level.

Keywords: digital media public relations; the marketing mix (4C’s); repurchase intentios;
community enterprise group shrimp paste
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