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Abstracts

The objectives of this research article are (1) to study the influence of integrated
marketing communications via digital media on the decision to use private hospital services in
Khon Kaen Province, and (2) to study the influence of the process on the decision to use the
service (5A). and (3) to propose integrated marketing communication strategies via digital
media of private hospitals in Khon Kaen. The research tool was a questionnaire to collect data
from the sample. The samples were 450 people who had used private hospital services in Khon
Kaen Province. Data were analyzed by simple regression analysis. and multiple regression
analysis to analyze the relationship between independent and dependent variables.

The research results showed that the sample group had opinions on integrated
marketing communications via digital media in all 5 aspects, namely digital advertising, digital
personal selling, digital sales promotion, and digital direct marketing at agree level. and gave
importance to the decision-making process for private hospital services in Khon Kaen Province
in all 5 aspects, namely aware, appeal, ask, and advocate at a high level. The action part is at
the highest level. As for the results of the hypothesis test, it was found that integrated marketing
communication factors via digital media influenced the decision to use private hospital services
in Khon Kaen Province at a statistical significance level of 0.05. in terms of digital advertising,
digital personal selling, digital sales promotion, and digital direct marketing was a factor
influencing the decision to use private hospital services in Khon Kaen Province with a
statistical significance level of 0.05. Private hospitals in Khon Kaen also influenced the
decision to use private hospitals in Khon Kaen at the statistical significance level of 0.05 as
well. Influence on the decision to use private hospital services in Khon Kaen province with
statistical significance at 0.05 level.

The results of the study can be used to plan integrated marketing communication
strategies through digital media and to create appropriate digital marketing media through
websites and social media. Affect perception, memory, interest, and ask for more information.
and decision-making for the efficient use of private hospital services in Khon Kaen Province.

Keywords: Digital Integrated Marketing Communication Strategies; Consumers’ Decision
Making; Marketing Communication
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A13199 2 NINAABUAIINTBNENAVBINITHADAITAITAAIALUUYTAINISHIUTRATTANNsDNS

Y

fnaulalausnslsang1unaenIulus I InUaULAY

Model SS df MS F Sig.
Regression 45.323 5 22.124 109.658 0.000*
Residual 82.798 401 0.211
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(Multicollinearity)
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R2=0.547, Adjust R= 0.541, F—109.658, p < 0.05
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#oRdvia UANdUUTEANSON0RUBINISNEINSAl WU 0.181 kag 0.179 anud1su tnend 4 saukusil
fgnunanensallulufianiafeniu @auisaesuiednswaniseanisanaulaldusnisisaneuiatenasu
Tudminveunnuls Sovaz 56.80 wazlinandydwaandnyusdu o Nliladandnel Sevay 43.20

9il 91nA1sMsI3deu Multicollinearity Tneldan Variance Inflation Factor (VIF) adu
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ANSIAAIAINULUSUSIUVDIANUT LUV RIFUUTLANTVDINIS TS M ALY UL oAU SDETL
% Ly & o 1 Ql'd 1 1 1 LYl a a U - 6 o -d!
AUANRUSAUIAgAT VIF 19A10707737 5.0 ka@na31 AuUsoaselamnudunusnused 99Nanns
IAEANUINAT VIF 09070 UsDaseiafans 1.304 - 1.663 wansinduusdaseluiianudunusiu
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Y 1d a [ Y 1 1 v 1w = o ¢ v
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P

U waganuNsnassaunIsnIsannee lagadl
dUN15N1500008
Y (Mssiadulalguinislsaneviaensuludaninvounn) = 0.971 + 0.179 (nMslavanu
d0A3va) + 0.237 (M3velaeldminaunudedd) + 0.181 (Msduasunisvenudedda) +
0.198 (NM5MAANATIHLFDRTA)
a&magﬂuﬁ 2 nszviunsdnsandulalduinig (SA) d8nswadenisdndulalduinig
Isangrunalenyuludaineuwny
HO: nszurunsgnisdndulaldusnis (SA) lilidnsnadenisdndulalduinisisamenua
wnvuludiwinveuunuy
H1: nszurunsgnisdndulalduinis (SA) d8nsnasenisdndulalduinisisameivia
wnvuludininveuunuy
A15799 5 NsnAdeUALLBNSNATeINTEUIUNTENITdnaulaliusnis (SA) ffinanisnaulald

usnslsenenuiaensuludminueaulnu

Model SS df MS F Sig.
Regression 52.472 5 27.364 103.167 0.000*
Residual 97.153 398 0.358

Total 149.625 403

*ydANNanANIzAU 0.05
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1NMTNN 5 HanITIATIERnTEUIuNsgnsdadulalduinig (SA) nildenisdndulaly
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(Multicollinearity)
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fauUsdase B Beta t Sig.
(Constant) 1.132 5.491 0.000*
nszvunsgnisindulaldusnig (5A) 1.043 0.657 20.253 0.000%

R2=0.538, Adjust R>=0.532, F=103.167, p < 0.05
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A5 7 MInedeuAuEBvENasEninansruIunsdnsiedulalduinig (SA) sieduiung

fnaulalausnslsang1unaenIulus I InUaULAY

nszulunsgmsandulaly nsanaulaldusnis
Usn1s (5A) B Beta t Sig. Tolerance VIF

(Constant) 1.022 5264  0.000*

AuN135U3 (Aware) 0.213* 0242 2744  0.000* 0.826  1.473
AUN153n91 (Appeal) 0.128**  0.154 2.386 0.000* 0.851 1.622
AIUNITEDUAIN (ASK) 0.159**  0.206 2512 0.000* 0.828 1.605
AUN1INTEVN (Act) 0.271**  0.335 2.943 0.002* 0.817 1.488
AUNISHUEEIUBNAD 0.476 0.053 1.327 0.252 0.842 1.596
(Advocate)

R2=0.542, Adjust R2= 0.537, F=59.434, p < 0.05
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