o/ 3 = o v I 1 W
ARIUTIFUDIANT : L\‘i’é]u‘l?lﬁﬂﬂiyﬂl’é]\‘iﬂﬂ'iﬁiﬂx‘iﬂ?’mlﬂLU%EJUbluﬂ’ﬁLL‘lN‘Uu

The Organizational Culture : The Important Key for Advantage
Competitiove

ANITI ALLEN,
0197 UBeA wae ANUUIN 29einuned

UNNINYIRYI1 VA NYASIATI

Suphawan Kongsema,

Suphasa Boonyong and Kampanart Wongwatthanaphong
Pibulsongkram Rajabhat University, Thailand

Corresponding Author, E-Mail : Suphawan.kongsema@gmail.com

XXXKXKXXXXX

UNANED

[ %

Tauusssuesdnsilumilownlanynesinsmsliemnuddguduegiunn msizesinsiinisadng

o

Aad |

Fuusssuesdnsianazdmalifiamsunsinuremidnnuiulvsgsdnnuwazivanzay 1ilug

¥ '
= (% ¢ A

N3RRLIUTEANEAINIENSINOUNIINTY UnAIdnINstRlingUssasdiiafnyin1sasneniny

1w a

ImuseulunisudstuvuRauludgAgvesiuusssuedng wudn Mswdtunisgsialuusunlantuiu

v A

NIAUTULSINETY AuliUTeulunsudsdudadutadeddaiizdmanonrnuegsen uaz
N3 AUIAVRINANITANTUIIUYBIBIANT NINYINTNUFIUYDIDIANTUI DN UBIANTNT TRUTITUDIANS
I I3 Y < A o w % v v o & Y oa =

Jussruszneuvan Wukeulvddglunisadisanulamdseulunisudadu fsu gusnisdeans
ATEMINDIINITUTINTIANISAIUAR AR YiAUAR wazngRnssy Meluseduyana seAUNaY wae
seAveAns eliiawsssuvadudluidulunmsaiaasuanulaioulunisudaduvesesans

Ty duavdianoautuLdasditurernsiussezenasa ld

AANARY : TIUsIINeIRns; ReulvdAty; nsasisanulmuieu; nsuddu

Suiuunany: 29 QAR 2565; Tuudluunaay 18 Squieu 2565; Jumauiuunaiu: 20 Squiey 2565
Received: May 29, 2022; Revised: June 18, 2022; Accepted: June 20, 2022


mailto:Suphawan.kongsema@gmail.com

Journal of Roi Kaensarn Academi 369
Uil 7 20U 12 Yszannausunnay 2565

Abstracts

The Organizational Culture is like the heart that every organization should pay great
attention to. Because the organization has created a good corporate culture, it will result in the
direction of the employees' work being clear and appropriate. leading to the development of
more work efficiency This academic article therefore aims to study the creation of competitive
advantages on the key conditions of organizational culture. It was found that business
competition in the global context is becoming more and more intense. Competitive advantage
is therefore an important factor that affects survival and the growth of the organization's
performance Fundamental resources of an organization or organizational capital with
organizational culture as the main component. It is an important condition to create competitive
advantages. Therefore, executives should be aware of the management of ideas, beliefs,
attitudes and behaviors at both individual, group and organizational levels. To allow those
cultures to participate in enhancing the competitive advantage of the organization to increase
This will affect the strength and sustainability of the organization in the long run forever.

Keywords: Organizational Culture; Important Condition; Creating an Advantage; Competition
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