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Abstracts

The objectives of this research were to study the impact of tourists’s motivation on
destination loyalty in Taiyai’s cultural attractions in Mae Hong Son Province through perceived
destination image and tourist satisfaction. This research is a mixed method research by
quantitative and qualitative research. Quantitative research which was analyzed by using the
Structure Equation Model (SEM) with statistical program. The quantitative method’s tool was
a questionnaire for Thai tourist who came to visit, traveling and staying at least 2 days 1 night
in Tai Yai cultural tourist attraction, Muang district, Mae Hong Son province. The qualitative
research’s tool was the form of In-depth interviews with 7 persons of government agencies and
executives from private sectors who conduct the operational roles in the business and tourism
sectors in Mae Hong Son Province and in Tai Yai culture. The findings or values from this
research found that tourist motivation element in Tai Yai’s cultural attractions is the important
element that should be focused on, especially the escape motivations of tourists, which is an
important factor influencing destination loyalty, consistent with the results of qualitative
research.

Keywords: Cultural Tourism; Tourist; Tai Yai Cultural Attractions
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HANTIATIZVIAINA9T 4 nud1 MsSuinnanvaluvaavioniel Wenasaunseverasi
wUs Tudwnmdnvalinanenuidnviseriauad wuhrnaisanufaiudiduisnestnrieadien

Ao (Mean = 4.09, SD = 0.68) dusdnitunasvisaiigusilvinlvaduidnsdeunany

A15199% 5 Anudianelavesinviesiien (Tourist Satisfaction) &41lA5uannurasinufieInuaI

ANMNIS (perceived destination expectation)

. ANUAALTILYRITINYIDNTEN

Y [

AUS/AT 0

M SD DUAU

3. pufianelavesinvieadien TS (Tourist Satisfaction)

3.1 AlesuannurasvissiennuanuAnnls PDE

(Perceived Destination Expectation)
3.1.1 (PDE1) duilanuitswaladunisunvieanedniumas

[y

719U BN UNUAINAIARIINIDULNDULNNT 3.87 0.68 2
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3.1.2 (PDE2) dsniaulasuannuvawioaneilaauds
ANNANANIIVDIRY 3.88 0.68 1

AIJPIPAY 3.88

HANTITIATIZNAINANTIN 5 WU Amufswelavesinvioaiien WeRasansetevesils
TUNIUA 2 ToA103 Tudures SlasUNLUEwIDUNBIAUAMUAINKTI WU ARABAIIL
Anugrulsnaestinvieafien (Mean = 3.88, SD = 0.68) fe duilanuitsnelatunisuyviesdied?

LYAIDgI U agUAUAINUAIAMINR UL NOULINY

A15197 6 ANUANARBUaIiawen (destination loyalty) nsuensie (Referral) RF

. ANUAALTIUYDITNYIDLTE?

Y [

AUS/AT I

M SD DUAU

4. pmnusndreunasioaiies DL (Destination Loyalty)

4.2 nsuan#a REF (Referral)

4.2.1 (REF4) Suazuugthunasioadieniliiuasy 3.89 0.68 3
4.2.2 (RF5) Suszuuzihuwvawiendioniiliuifiouuazand 392 0.67 1
4.2.3 (REF6) 514%6'0La‘%mﬁfuayuLﬁauLLazzgﬂasLﬁmL‘ﬁm
Fundaieaitend 3.91 0.68 2
HATIL 3.91

HAN1ILASIERANNATTIN 6 NUIT AU NARDUIE IV B4 87 (destination loyalty) Lil®

fsansedovesdiiuys ludiuvesnisuende WUl AagANUAATILE IR ULSNVTBIINYIBUNENAD

(Mean = 3.92, SD = 0.67) duagtugiunasisaineiillaunivoulaz i

mMaasziesdusznaulsBuduiensiasauarunsadlaseadng

(standardized factor loading) I(ﬂEJﬁ?‘ﬁ’mﬁlﬂaflﬁﬂizﬂE)Uu’migﬁu“il@\‘iLLG]IGZGIW’JLL‘UiﬁI\‘ILﬂG]VLﬁ
a1u1sagA1 Completely Standardized Solution lu Output Tnewnausiiiiuaie dosladaus 0.5
A1 Average Variance Extracted (AVE) Fosdlrndaus 0.5 uazArALTiBsTInTes uiazfuUswrs

(Composite Reliability--CR) #esilendus 0.6
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2. NANINTIVADUANUATUTILATIAT VR ILUUIIARILTIgilavestinviaaiien (touist

motivation) AsanslunIng 2

1.000

EMOS& 0.17

22 =40.17, df = 30, 42 /df = 1.34, p value = 0.10167, CFI = 1.000, GFI = 0.982, AGFI =
0.960, RMSEA = 0.0291

UAUAINT 2 HANISATIFEBUAUATITIATIAT NVDIAILUUTIADY

wsegslavestinvieaifien (motivation)

3. KANIATIFRUNITTUINNAN Bl maviaaied (perceived destination image) fawana

Tunnia 3

1000

2°=8.80, df = 8, 42 /df = 1.10, p value = 0.35943, CFI = 1.000, GFI = 0.99,
AGFI =0.99, RMSEA = 0.012

WRUATWT 3 HANTATIIABUANNATATILATE9VRIIMUUTIARINTTUI N SN walUMA IR U
(Perceived Destination Image)



332  Journal of Roi Kaensarn Academi
Vol. 7 No.4 April 2022

4. HANINTIVEOUANUATITIATIET NV MU IaIANswe lavestinvin e

(tourist satisfaction) fauanslunmil 4

0.73

1.000

0.93

2°=15.15, df = 20, #2/df = 0.757, p value = 0.74433, CFI = 1.000, GFI = 0.996,
AGFI = 0.985, RMSEA = 0.000

BHUNINA 4 HANISATIIADUAIUATATILASIAS19UDIFLUUTIAa9ANUNIND L avaItinyia e
(tourist satisfaction)

5. HANTTATIVADUAIINATILT ILATIATI9VDIAILUUTINDIAIUANA A DA I 9L 87
(destination loyalty) Asuanaslunini 5

=134, df = 3, z2/df = 0.446, p value = 0.72017, CFI = 1.000, GFI = 1.000, AGFI
= 1.000, RMSEA = 0.000

LHUNINT 5 HANITATIFDUAIUATITILATIAS 19D ILUUIIADIANUANARADLNAIVID N
(destination loyalty)
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7°=131.84, df = 137, »%/df = 0.96, p-value = 0.60857, CFI = 1.000, GFI = 0.984, AGFI =
0.964, RMSEA = 0.000

WNUAWT 5 fuuudtassaunsiasaiimansenuvemansenuvewsislanazynladesaning

[

nRvBItNaaed lukraVia wRgNTITNUSITU 9LnaLilad Janinwlgasdaau

] a v W ° Y Ao ' . gn
NUNUAINT 5 NanITIATIERTaYaNnyUI1 MkuuItaesaunsiasasenusulv (modified
model) aanAa iUt oy AIUTEANY WanTI1 BNSUALUAFIUNANTIN AILUUTIABINIUNG W]
donAReINauNfuiUToyaldaUsedny Faiansananala-awnds () dAwiiiu 131.84 asendase

v a1 1

(df) Ay 137 Areuutazdu (p value) a1y 0.60857 W1unaal A AaediA1unnin .05

a ¥

AlA-aLAISEUNNS ((2/df) HAwvindu 0.96 Wrunuet Ae fewla1tounin 2 WeNasu) ARelin

& A e =

sgauaMNnaunau (GFI) SAvinAunu 0.984 Waulneud e AsellANInn1T 0.9 Anadinaluy
naundufiusuns (AGFI) fdavsu 0.964 Ardaiitnszauanuaenndesdsaudivu (CFI) den
Winfu 1.000 Nl Ao dedilaunnniy 0.9 ArdiisinvesAndsidsaesuesduideninsgiu
(SRMR) 11U 0.00929 wazardudarnunainndsulunisuszunamisdmes (RMSEA) e
WU 0.000 WULNU Ae AosdiAtanin 0.05

”Lumu‘ii’faﬁmgﬂa (MOTIV) firavsnaideanvesu (total effect) 0.49 ludaaausing
¥83gnA" (CL) mnﬁqm wansdeiulsisegsla (MOTIV) finansznuseauSnARouawisafien
(DL) mm?fqm 3998911AD ms%’uimwé’ﬂwail,mdwiaqLﬁm (PDI) ﬁﬁwﬁw%wm%ammmm (total
effect) 0.48 7 finansznumoAUfnARowMa W8T 87 (DL) 5898311 Ao Aufianelaves
nviewdien (SAT) Hednsnaeanvnsiu (total effect) 0.29 Fefluansznusonnudnineunas

94 (DL) annauiuuinuaisu
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luduvesegdls (MOTIV) fidnansenuseanuinfssunamauiies (DL) unigaiu

INUUUTIFRIANNISIATET N UIIAILUsTTAAdUsEEnSdunnlAmniigaludiuls (EMOS)

=®

L ! dl dldl = a U o U a0 U a Q‘ ¥ ! U d!
QAUUNBUNYINUNIIEDYINUAUNUIINNAINTUIEI1IU FIRWUTUAIFUUIZENTEUNIGNINY 0.86 T4

'
a1 U

dudnnufisnnigaaintunndiuwdsuds Judududsidaduuseansidunigaiaalumnndinys
aaAUsENaUTMINedllaud Ay aegn

Tuduudsnissuinnanualuvawisaies (PDI) Nedvswaideaninn s (total effect) 1

v a1l |

garnuinAfalnawinuiied (DL) HA19898911 TN UUINa0@uN1SIATIES N UINALUS LN INTAT

Q‘ k74 v L3

duuszansidumannnian lududsnisfuinmanualunasviewiios (PDI) Ae (COG2) uvas

ada =

' PN = 1% 3 Y 3 da 1w a £
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=% a ] L% 13
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Tudrusudsauiianelavesinvieudien (tourist satisfaction) ﬁﬁw@w%wm%ammmw
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