nagNsNIINIIAaIndImsunaIneIsUaenieludminguasivsiil
Marketing Strategies for Safe Food Market in Ubon Ratchathani Province

yuns Alay,

Anftuay) Juninen waz Reselu lyenia 139

UNINYTURUATIVEH

Bussakorn Khumhome,

Supakanya Juntarukka and Jiaranai Chaiyakarn Zheng
Ubon Ratchathani University, Thailand

Corresponding Author, E-mail: ajpamubu@gmail.com

KEXXXXXX¥

L 1
UNANY
a v dyd v ¢ [ s o v v v o
NUITBIATngUsasdi e muINag nsn19nN1InaIndnsvemisuaensneludmin
=~ o [ a4 A < o [N = & Y
guaswsil Inglduuuaeuautuaiesdielumsiiusiusudeyaannduslaainetoanslaensiy
lunainnauna1e Yminguas¥enil 31uu 392 518 MeTBNTEUMeE UL IzILALLUUTL Y
ananlglun1sTiasendassaun laun Al Seear ALedy wagdiulonuuannigiu asen
ANMwINaBNNNagINaniy PEST Analysis way SWOT Analysis Waiuinagnsaie TOWS Matrix
a ¢ % . = ] sl Y] s a d’
wazIATIERinIseaIniie STP Analysis Han1s@nwInudn nagvsiuanzas lawn 1) nagnsigagni
Iddenseanlatuazesulailunisasinissuivesndud muneiferiuanuazninuasAuagen

Y930a19 2) nagnsidaunlumenisasisenanvallitiunann wWuemsieauninuazeimsUasnde

' [
CYK%

ftnann 3) nagnsilaatufonisiaulasadsiuguvosmanslindouuinagndn 4) nagnsids
Sulpsnsduaiuniavaundudwaznisuinslidiondnualifioadennuvssivla uenand
AUNTNAUINAYNENWNTAANEMTUAAINDMTURDANE 5 nagns Lawn nagnseunaniudiiag
ALANAT NAYNSNITAAATUNIINAINRALAIINALAIN NALNSATUYDINIINITIATINUIY NAYNTAIY
{018 uaznagnsrunszUIUNs Seuimsaaauaziuisanansatlufuuumalumsduiiunng

Wiaiuganuelasaly

AAIARY: NAYVISVNTIRAATR; 0113UaensY; natne1msUasnie

]

* Juisuunana: 19 NOAINBU 2564; TULALIUNAIY 23 UNTIAN 2565; TURDUTUUNAIIL: 25 UNTIAN 2565
Received: November 19, 2021; Revised: January 23, 2022; Accepted: January 25, 2022



Journal of Roi Kaensarn Academi 175
U 7 avuil 4 Ussanmaueney 2565

Abstracts

The objective of this research was to develop marketing strategies for safe food in
Ubon Ratchathani Province. The questionnaire was used as a tool for data collection from 392
consumers who used to purchase safe food at Don Klang Market, Ubon Ratchathani Province
by purposive sampling and accidental sampling method. The statistics used in the descriptive
analysis were frequency, percentage, mean, and standard deviation. PEST analysis and SWOT
analysis were used to examine the business environment. TOWS matrix was used to develop
strategies, and STP analysis was used to analyze markets. The research results illustrated that
the appropriate strategies include: 1) Attacking strategy employs both offline and online media
to raise awareness of target groups regarding the convenience and cleanliness of the market
2) Build strengths for attacking strategy create a unique market identity by emphasizing healthy
and safe food throughout the market 3) A defensive strategy to develop market infrastructure
to serve customers 4) Build strengths defensive strategy to encourage the development of
unique products and services to create impressions. Furthermore, five marketing strategies for
safe food market can be developed, namely product and value strategy, promotion and
convenience strategy, place strategy, merchant strategy and process strategy. This could be
used as a guideline by market executives and merchants to take significant steps to increase
sales.

Keywords: Marketing Strategy; Safe Food; Safe Food Market
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