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Abstracts

The purposes of this research were to identify factors affecting technology acceptance of
Food Delivery applications in Bangkok and the Metropolitan Region and to identify factors affecting
the decision-making of a payment channel for ordering food online via the Food Delivery application.
The Conceptual framework was based on the Technology Acceptance Model and Network
Externalities. The quantitative research with a stratified random sampling technique was applied to
select 830 application users to answer the self-reported questionnaire. The composition of the sample
was divided between age and user experienced. The data were analyzed by Structure Equations
Model (SEM) and Logistic regression model. The research found that the influencing major factors
of the usage behaviors of the applications with the statistical significance included perceived number
of peers, perceived complement, perceived ease of use, perceived usefulness, attitude towards
technology, perceived security, descriptive norm, injunctive norm, subjective norm, behavior
intention, and usage behavior, and factors affecting the decision-making a payment channel for food
delivery application. The users choose a payment channel Mobile banking was the most, followed
by cash, credit card, and bank account system, respectively. The results implied that the technology
acceptance in using the application depended on the perception of the numbers of peers and perceived
Complement.

Keywords: Technology Acceptance; Application; Food Delivery; Decision-Making
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