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Factors Affecting to Buy Decisions of City Home Condo Thapra, Bangkok
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Abstracts

This research aims (1) to study the factors affecting to buy decisions of City Home
Condo Thapra, Bangkok. (2) to analyze the relationship model of marketing mix, image factor
to make buying decisions of City Home Condo Thapra, Bangkok. (3) to develop a model of
factors affecting to buy decisions of City Home Condo Thapra, Bangkok. This research was
quantitative research. Sample consisted of people staying in City Home Condo Thapra,
Bangkok. Sampling was done of 400 people with a purposive sampling. The research tool was
questionnaire and the research statistics were descriptive statistics, the average percentage and
standard deviation. The correlation was used to a one-way analysis of variance and a multiple
linear regression with stepwise.

The results of the study showed that most of image factor was affecting to buy decisions
of City Home Condo Thapra, Bangkok. Marketing mix and image factor were related with
buying decisions of City Home Condo Thapra, Bangkok with 4 variables and to develop a
model of factors affecting to buy decisions of City Home Condo Thapra, Bangkok. Listed
below:

¥ = -.321+.341(X5)+.289(X1)+.142(X3)+.112(X2) ; R = 0.75

Keyword: Factors; Decisions; City Home Condo Thapra; Bangkok
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