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Abstracts

This article aimed to present guidelines for social media marketing communication in
Generation Net. Literature and related researches on online marketing communication were
reviewed to present the concepts and theories of marketing communication, marketing through
social media, and Generation Net. In addition, guidelines for social media marketing in
Generation Net was presented.

The researchers explained online and offline marketing communications. The article
was that interested people can apply in their academic and corporate fields. Online marketing
communication can access consumers conveniently, extensively, and rapidly; for instance,
there were many online shopping applications such as Lazada, Shopee, WordPress, Alibaba,
eBay, and Amazon. These online applications cannot be controlled concisely. Most customers
are called Generation Net. These people live in the era that computers, the Internet, and digital
technology are greatly improved. The effects of the technology change the analog era to the
digital era. The article showed and analyzed based on theories of marketing communication;
advertising, public relations, sales promotion, sales by staff, and special events.

Keywords: Marketing Communications ; Social Media ; Generation Net
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