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Abstract

The rapid growth of the digital economy has significantly enhanced the role of
online product sellers in the Thai economy, particularly at the local level. However, many
online entrepreneurs still lack adequate knowledge and understanding of value added tax
(VAT), especially with regard to registration obligations and tax filing procedures. This situation
arises from the complexity of government-provided information, limited access to relevant
resources, and disparities in digital literacy, which consequently lead to inaccuracies in tax
compliance. This documentary research article aims to examine appropriate strategic
communication approaches for enhancing knowledge, understanding, and awareness of VAT
obligations among local online product sellers. The study is based on a review of literature
related to strategic communication, public sector communication, and tax administration,
combined with an analysis of international case studies on VAT communication. These
sources are synthesized to develop communication strategies that are suitable for the Thai
context, taking into account technological readiness, infrastructure conditions, and the role
of local administrative organizations. The findings indicate that an integrated communication
approach combining online and offline channels, with local administrative organizations
acting as intermediaries between tax authorities and local entrepreneurs, can significantly
improve the effectiveness of VAT knowledge dissemination. The policy implications derived
from this study highlight the value of applying strategic communication to enhance tax
compliance, reduce operational errors, and support sustainable public revenue collection in
the long term.
Keywords: Strategic Commmunication, Value-Added Tax (VAT), Tax Knowledge and Understanding,

Online Entrepreneurs
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Abstract

This academic article explores the role of communication in fostering participation to
drive the development of Pattaya City, Chonburi Province as critical tourism hub essential to
Thailand’ s economy. In 2025, Chonburi ranked third among the ten provinces with the highest
tourism revenue, following Bangkok and Phuket, gsenerating 319,312 million Baht from 27,599,168
visitors, with Pattaya serving as the primary destination (Ministry of Tourism and Sports, 2025).
Furthermore, Pattaya is designated as Thailand's second special local government organization,
following Bangkok. Consequently, the communication patterns designed to encourage citizen
engagement in Pattaya's development are uniquely tailored to its status as a tourism-centric city,
where over 90% of total revenue is tourism-dependent. Participation from the public, private, and
civil sectors is vital for urban advancement. Communication serves as a fundamental instrument
to unify and connect all stakeholders, as well as tourists, ensuring a shared understanding of
government policies and development plans. These initiatives aim to enhance Pattaya’s potential
and prominence within the national tourism industry. The insights provided in this article illustrate
the management strategies used to drive Pattaya under the “Better Pattaya” policy framework.
By leveraging the power of coommunication to engage stakeholders across all sectors, this study
offers a strategic model that can be adapted and applied to the contexts of other tourism-driven

cities.

Keywords: Participatory Communication, Urban Driving, Pattaya City, Stakeholders,

Sustainable Tourism
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Abstract

The rapid expansion of social media use has generated immense volumes of
user-generated content that reflect opinions, experiences, and emotions in everyday life. In
conjunction with the development of social listening tools, such data allow researchers to
access and interpret public attitudes toward diverse issues in near real time, based on
naturally occurring communication. This article aims to propose a methodological
guidedance for applying a social listening tools to conduct research, informed by a case
study of Facebook dialogue regarding PM 2.5 research. The proposed framework
encompasses six stages: 1) defining research objectives and questions 2) specifying the time
frame and platform scope and selecting appropriate social listening tools 3) constructing
keyword sets 4) data collection 5) data cleaning and preparation and 6) data analysis.
Particular emphasis is placed on the data cleaning and preparation stage, which operates
both at the stage of collecting data and at the stage of cleaning data after data files were
exported through the condition of excluded accounts and remove some content types for
instance the advertising posts, spam, promotional and commercial links, and off -topic
comments, supplemented by qualitative screening prior to coding. The study highlights both
the potential of social listening data to capture public environmental discourse and
important limitations related to population representativeness, keyword and platform
selection biases, and dependence on commercial social listening services. It is recommended
that social listening—based research be combined with other research designs to mitigate
these limitations and enhance the quality of PM 2.5-related studies using social media data,
while offering a methodological reference that can be adapted to other environmental

issues.

Keywords: Social listening, PM 2.5, Social listening tool
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Abstract

The objectives of this quantitative research study were to investigate the level of
Digital Intelligence and Media Literacy among Thai youth and analyze the predictive influence
of Digital Intelligence on the Media Literacy of Thai youth. This quantitative research utilized
a questionnaire to collect data from a sample of 680 Thai youths aged 18-25 years who were
studying at the bachelor's degree level in universities located in the Central region of Thailand.
The statistical tools used for data analysis included frequency, percentage, mean, standard
deviation, and Multiple Regression Analysis using the Enter method.

The research findings were as follows: The overall Digital Intellisence of Thai youth
was at the highest level. The overall Media Literacy of Thai youth was also at the highest
level, particularly in the aspect of utilizing media for benefit, which received the highest score.
All factors of Digital Intelligence entered into the model showed a positive and combined
influence on the Media Literacy of Thai youth, which was statistically significant at the .05
level. The model accounted for 83.0 percent of the variance in Media Literacy R? =.830.
Considering the overall model, the increase in the level of Digital Intelligence resulted in a

statistically significant increase in the level of Media Literacy with a very high predictive power.

Keywords: Digital Intelligence, Media Literacy, Thai Youth
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3.51-4.50 an
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ATNN 2 ANRAYLATEIULULILUUNINIZIUTBIAIIURAINN A AaueseBUlng
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—_ FEAUANRAIANIAN
AR NAIVAYRLeTIYUlvY

X SD. AUVINNY
- puendnwalnallewRIva 4.60 0.52 1niign
- fumsuImsIanIshauulaniava 4.38 0.69 1N
- ghumsdansmsnduundsuulelues 4.58 0.54 1niign
- FUNTIANIIANUURDASBUNTEUUATOUY 4.61 0.53 1niign
- fumsdnnisanadududn 4.73 0.48 1niian
- puMIAneg1iiaTI M 4.66 0.52 1niign
- PUTBITOUNIATIIA 4.65 0.58 wniign
- anuwiuenuiiulauasaiisdus iR UE BRIt 4.59 0.55 1Nl
pNRAIavsRIViavesesuinelun s 4.59 0.40 it

1INANTNA 2 LansAaduuazaIu UeuuiIAIgINYBIAINRA AN NATNAYDILE1ITY

v

Ineg wud sedvanuaaianefidviaveevulnglunnsiu egluseduinnian daade 4.59 e
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a

fiansandusieanu wuin dunsdanisaududiuds sgluszduuiniian JAuade 4.73 o
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Ao Aun1sAneg19lisugy I agluseduiniian daade 4.66 Ausetseenemavia eglusedu
wnan daade 4.65 Aun1sInn1sAIUaenfsuusEUUAs U agluseiuinfiga dAnade
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4.61 suendnvainadiendvia egluszduuniige dAede 4.60 Auiueniulauazasg

Aa o o i o

duiusamiiafugBumaidvia egluseduanniign daedes 4.59 funisdnnisnisnduundauy
loiwed egluszdumnniian faade 4.58 wagdumsuimsianisnatuulandavia eglusziuann
fiAnade 4.38 muadu
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Inglunwsiy fedl

54



TMsastwmarans uas. W 16 atiufl 1 Wns1ea - Hquieu 2569)

STOU Journal of Communication Arts Vol. 16 No. 1 (January - June 2026)

< ' a ] = Y 1 o A
fA1919% 3 mmaaLLaza’;uLUEmLuuuwmgwu*’uamﬁgt,mwuaasuaqLm’;“aulwa

o/

SEAUAURAIANIIAIVIA
ALRAANR VAR ITUY VY

X S.D. AUNUY

- fumsidniude 4.68 0.52 Wniign
- Frumsliseide 4.71 0.50 Wnitga
- gumsiinladie 4.67 0.53 Wnitga
- puMTUsELuen 4.69 0.54 Wnitga
- gunslideliAnyselom 4.76 0.44 wnitgn
msfwihviudavesignvulvelunmsau 4.70 0.46 wnnitge

1NAINA 3 UansAdsuardIudgauuIngIuYeInTiviniudeve s 1ivulng
' o Y 1 v oA [ o =~ a a A a
WU sEaunsivinviudievessvulveluninin egluszduiiniian deade 4.70 Wefa1san
Jusesu wudn dunslddelninusslonl egluszdvuniign fdwade 4.76 seswunde fu
a e [ [ d‘ ISP Ql' ¥ a 1 [ LY d‘ IS N
nyiAsIede egluszauanniian dauade 4.71 srun1suseidiuan egluseduiiniige daniade
4.69 aunsilinsude egluszduuniign danade 4.68 wazaunisidilade agluseduuiniian
fAlade 4.67 auau

U

aa v d
4. ANURANNNAINEAN
5

a

fisvdwarensiiviniudeveasmvulng vinsieszsideyalas

MvuasEAutydAgEdan .05 aunsatdiauenan1sinTeiteya fall

Y

o a aa iada a 1 Y 1w oA
M99 4 anLﬂi’]gﬁﬂﬁqﬂﬂﬁqﬂmq\?@ﬂﬂﬁﬁﬁEJ‘V]SWEW]@ﬂ']ﬁEWI'W]ua@GU@QL‘EJ"I'JGU‘UVLV]‘EJ

Unstandardized Standardized

Model Coefficients Coefficients t Sig.

B Std. Error Beta
Msdviwiu - Aneeil (Constant) 486 130 3.730  .000%
doved lonanwanaLileRavia (ID1) -031 024 -035 -1.282 200
wnwulng  msusmsdansinatuulanddia (D2) 080 018 118 4.325  .000*
nsdnisnisnduundsuulaiues (D3) 057 026 066 2247 025*
N1339N13ANNUADANBUUIZUY .049 .030 .055 1.619  .106

w387 (1D4)

ARSI UEIUE (ID5) 289 034 296 8.608  .000*
N13ARDENIIA TR 0 (ID6) 265 .028 298 9.354  .000*
Se950N9RIvia (D7) 174 024 217 7.340  .000%
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Unstandardized Standardized

Model Coefficients Coefficients t Sig.
B Std. Error Beta
Anuiuaniulakazassduiusaw 024 017 .029 1.455  .146

1Y aa o

fiRfugBumeAdsia (D8)

R = .858* R? = .736 Adj R? = .733 Std.Error = .240
F = 233.484 Sig. = .000*

* fdvd Ay eananszau .05

INENTNN 4 UaAINITIATIZVaNNITanneenAM (Multiple Regression Analysis) A3g

a

35 Enter tlefAnwdvEnaldninneveesdusznaumiuaaInmnfiasia 8 fu Aiflenisivinviude
vouevulne ansnazunanisideldsed

1) AINIINVBILUUTIAD (Model Summary) Wu11 A3uaIuIsalunisviiuneg
AvduUszans avduiusnan (R) Wiy 858 uazAduussans nisdndula (R?) windu 736
e Yadednumnuaaiamedinaii 8 d1u $amtusiuieeuilsUsiureamsdiviiude
vesgnvulnglifeiosas 73.6 (Adjusted R? Windy 733) Fsdoindus unalunsviunefigeann
wazaudtsdAgyraanuuTIans: Aada F windu 233.484 Taeilan Sig. (p-value) Windu .000 (p <
.05) uan4dn LLUUﬁwammiamaswmmﬁﬁmmmmzama Weddynieada lunisviunenis
Svivhudeveasnvulne

2) Bnswavestadusnesu (Coefficients) efiarsandninavesiadosuanuaain

1 Q‘Qd Y

NNAINATIYAIU WU lIGI’JLL‘UTVI'TL!’]EJVI@JU‘EJE?’]Q@UVI’N&OGWIiB@U .05 WU 5 U laun

< v aaa

(1) nsfnegsinTag 1 (B = .298) Lﬂuﬂmamawﬁwamamﬂmamﬁmmuaa

aefign uandliifiuin msfenvuiauannsolunisiadoiy Yseiiumnsindeieveaunasteya
wardimseiiemaestissoudy snduileddyiitielimnuiauisawenuezseninddeaifiaas
futUany (Fake News) visodoyadndeuls daduunuvdnuesnsiiviniiude

(2) m3danmsanudududa (B = 296) ludadefTsnswanisuinsdonissiviaiu
do sudufiaes uandiiifiuin iWewmvuiiinulunsmuau Undes wazidledvsludeyadiumuy
Tanoauladldd wanwaznsenindeanud saveansdamedeya wazdnnusesinse iy
nsufduiussudeuniu Fadawalvimniniauafuaznsufdaifeatunmsiviviudefiseunsy
auluse

(3) Soe5REMIRaTA (B = .174) uwandlidiudn msfensudilafis “Sesses” ves

Fogafimniislivulanseulay uazassuinindoyamaiugniufinuasinluldluszosenld
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pg19ls dwaliainniianusuinseunazlng mamﬂsuuiumaaawLuammauammmmmu

aa o

ooulay Fsdutuslnenseriunsdunailesidvianiiingsiviviudeda

aa o

(@) nsusmIsdanisatuulanaavia (B = .080) wandlilituin n1sievuaInnse

faa

JnassuazmuauUiinaunailitugunsaiadvialdodamngan liliAnansiandavielidennn
Auly ildnnnfiafuazaunflunisivasuaslddesseiinguszasduinniinssudenuuly
AU ?zj"’qn“jJumsLﬁuﬂizﬁw%mwiumiiwhﬁuﬁa

(5) mMm3danismandunndsvuleived (B = .057) wansliiiiug nsdinuylu
nsfuilenastostunuiesainnisndusndwnsesulad ilmenvuiinuaiunsalunsdanisiu
anunsalinnudandadsavlulanaawald nsdstnuedazsoudanisidilaludfniedenuuas

a vy = & ] o w Y 1w oA
A38555UVRINT 1 TED "'U\‘iLUUﬁ?UﬁWﬂQ%@QﬂW?ELWWWUﬁ@

Y]

NNHANTNARDUANLAZIU AUAAIANNATTANTBNENasan1T3vinviudevaueIvy

ny anusaswduauniswensal sail

ammiwmﬂim“’lugﬂﬂmuuau

? = 0.600 + 0.080(ID2) + 0.057(ID3) + 0.289(ID5) + 0.265(1D6) + 0.174(ID7)

ﬁiJﬂ’ﬁWEl’]ﬂiﬂﬂugﬂﬂgLLUU@J’]@i;ﬁs’m

—~

Z = 0.118(ID2) + 0.066(ID3) + 0.296(ID5) + 0.298(1D6) + 0.217(ID7)

a Y [

Fofinsandudsilifdvinadainedenisiiviudevessnwulneesgradided iy

[y

sananszeu .05 16 3 e leun

aa o

1) 1ondnwainalilesmdava wansliiuin uilay Lﬂuwu%’mﬂ’lﬂmiumﬂ“lﬂﬂﬁiuiaﬂQ 13
wiluusunil msilsndnwalfinfiesedaienonalifissneiiazulanaludunsuenuesuazUseiiu
-&J dll 1 v 1 'y} r.ﬂ' 4 1 a v o %

\Wevde (Wiuvesn1siuinviuge) laegaived ey

2) nMsdansanulasafauusEULIAS Y wandliliull vinweiiduiinisdesiunia
wieadle (Wi nsldsiau nsvanideshsa) Faduinvenduiuanuvasndonianienmeesszuy

1%

(Security) annnanstatdgatunisiasigiilon (Literacy)

aa v aa v

3) m'mLﬁuamﬁuiﬁ]LLauaiNamwuﬁmWM@ﬂumauma Ia wanalmiiuln vinweiiy

v 6

suufduiusmadsauuazensunl Seonaduinusiidmadenginssunisdoamadauan uwildlddu

U o
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nRdvialduinwenisiefisendeysannislueaidvia idlulifdumedia Jeygy wardinu-o1suel
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darulngluounan vsil wdludsulsuigaglianudaydunisidsuaieinueaumatdalaz A

[V
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wialulagodflauna wagn1sesuasiavinyeaunsiiuAueLNBLasIAMAMNIIAYE Slevulny
1 e.'/ A
2819898u
2) mswiniudevenenulvelasninsinegluseavinign denade 4.70 lnsaniz
aunsiddeliiiausyleninirnaiogean daade 4.76 vugNaUNTIATIEE N15UseLilua

[ 1

Madnfu waznisidnladenegluszrunnigawuiu asveuliuinesulnedlnduiesiuans
ludssvognafen winuaddnaninlunisidenlduazainedeng1eiiiansaigy v Nanina1NaanAaD S
Auflenuvean1sgwingiude (media literacy) fioSurgdndu “Aanuainsalunisidnds Jinsizn

Usziliy wagaseans” (Christ & Potter, 1998; Livingstone & Van der Graaf, 2010) Faduiend

58



TMsastwmarans uas. W 16 atiufl 1 Wns1ea - Hquieu 2569)

STOU Journal of Communication Arts Vol. 16 No. 1 (January - June 2026)

lasuniseeusuluszdvaina uenainil naldediaonndednungus Theory of Media Literacy: A
Cognitive Approach 484 Potter (2004) #lvinnudAyivatAlsznaunuatAnI1Ns (knowledge
structures) 1A59a351936 (cognitive schema) waz personal locus Tun15UszanaNagITawmNA 1ay
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TupaudAgyiantunsvihanuitlanuineigeustuaznIsueniezonilude (Potter, 2004) Wio
L1IBUTANUAINITAIUAITANTIATIEI NINLYIAIUNTAA AR U180 BY A (Source
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a a
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Abstract

The objectives of this research were to 1) analyze campaign media under the "Positive
Communication and Condom Access" project for the new generation; and 2) examine
knowledge, attitudes and practices (KAP) concerning condom access and usage after exposure
to the media campaign. The study was conducted in two phases. The first phase involved a
content analysis of the "Dinoziaw" social media platform, examining 20 purposively selected
content pieces published between early B.E. 2566 and 2568 (2023-2025) using an inductive
approach. The second phase surveyed 402 followers of the campaign, selected through
convenience sampling. Data were collected via questionnaires and analyzed using descriptive
statistics, including frequency, percentage, mean, and standard deviation. Project success
criteria were established through a participatory process involving both the researcher and
project executives.

The results revealed that 1) the campaign media effectively addressed its primary
objectives, including facilitating access to free condom services, disseminating accurate
knowledge, promoting positive attitudes, and encouraging condom use. Communication
strategies featured direct messaging, the use of slang, abbreviations, "Loo" language, and
illustrations. Furthermore, the use of repetitive messaging and alignment with current trends
enhanced accessibility and engagement for the target group. 2) The overall evaluation of the

campaign media was rated at a "good" level. When analyzing individual dimensions, it was
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found that free condom access, attitudes toward condoms, and condom use behavior
successfully passed the evaluation criteria. However, the level of condom-related knowledge

and understanding among participants did not meet the established threshold for success.
Keywords: Media Campaign, Condom, Children and Youth, New Generation, Evaluation
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Abstract

This article aims to 1) analyze economic frameworks explaining consumers’ decisions
to disclose personal data on digital media platforms, 2) synthesize the types of benefits
consumers exchange for their privacy, and 3) examine the role of the Personal Data Protection
Act B.E. 2562 (PDPA) in correcting market failures in the personal data market, as well as
proposing policy and platform design implications for enhancing welfare. The study employs
a qualitative documentary research design, drawing on 45 secondary sources selected
according to Scott’s four criteria of authenticity, credibility, representativeness, and meaning.

The findings indicate that users’ data disclosure decisions can be explained by three
complementary frameworks: Privacy Calculus, Information Asymmetry, and Behavioral
Economics. The benefits consumers exchange for their privacy fall into three dimensions:
convenience and reduced information search costs, financial rewards from behaviorally
targeted communication services, and social value derived from network effects within the
digital communication ecosystem. At the same time, the PDPA addresses market failures
related to information asymmetry, negative externalities, and market power by enhancing
consent quality, strengthening data subject rights, and defining data controller accountability,
although practical enforcement challenges remain. Based on these findings, the study
proposes the “Balanced Communication Data Economy Model,” which integrates market
mechanisms, legal regulation, and platform design to support a fair and sustainable digital

communication ecosystem for Thai media users.

Keywords: Personal Data, Digital Economics, Privacy Calculus, Information Asymmetry,

Digital Media Platforms
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(2020) FWhiitudn udfasdinguaneegns GDPR fuslnadednsegluanususzus dosananl
aunsisnfieglunaniifuindousedeya

UITYNUI ﬁU%IﬂﬂgaﬁﬂﬁﬂWW%aLﬁmﬂJaﬂLLW@G]‘I/\IEJ%%JIUW]%GT@?UIQ Acquisti (2010)
o3u171 Al auastiinainanududeusennaluladnnsfinnungfinssun1sd eans
(Communication Behavior Tracking) wagn1sousuteya (Data Inference) Fevinlwguslnndelsl

aunsaUseiliunansenussuzelaegiausiuen

97



TMsastwmarans uas. U 16 atiufl 1 @n31A - fquieu 2569)
Vol. 16 No. 1 (January - June 2026)

STOU Journal of Communication Arts

\wsugAanswgAnssuiunisindulasuanududiu

LATYIAIANTNEANTIU (Behavioral Economics) 85u18dn1 n1sdnadulavessuslanly
mMsdamedeyauuunaneudearsingnaseudiifiseninianiiuda (Cognitive Biases) 11A71
MsAmegaiivema sadfiddgluuiunnsdoans 1iun amnueudearedaqiiu (Present Bias)
fivlsguslaalidhminfulsslovdiuiioinuinsdears wu msuidemiinsdaud innndiaay
Aoaduamunudiudilueuian nansenuvasrdaiu (Default Effect) ivliguslnadedineeuiy
fudennisuvideyanunanedudliiduaniudu uagniseanuuudidn (Dark Patterns) i
unasvosudomslfiflenseduligldouseuTnmedoyauniulaglisin

nuiFeBusuin Gdonsldde (Media Usage Habits) flununnddnlunszuiunisdndula
Damedoya uoninflonntadodavaua Aesuisinmlaguslnededeinaulamedoyausiasd
arwtnaiFosnududiui lnsanizdeunanlesudearsiunaroidudunisvomgingsy
nssuatanslutinUse a1 (Acquisti et al., 2016)

unumveangmneduasesdeyadiuyanalunsuileanuduvenvewain

ngmueAuAsestoyadIuyAnagnesnuuuN i sufluaud LAY InaInd Dans
(Communication Market Failure) fiiAna1nanulsiansnmsvesdoyauaznansznunieusnlulseime

wva ¥ 14

ne nsvsvdayddunsostoyadiuynana w.a. 2562 (PDPA) Avusnihdiddydmsugnuaudeya
oA nslanesmsinuanuvasadeimnzas miudavnazidadeyanelunseunafidivus
uarnsursiadmifiduasestoyadauyana (Data Protection Officer: DPO) wona i diinau
AuznsTIMsANATesdayadiuyana (PDPC) Ideenuuufuiinshenisverubusendinalnenss
sensoeniuuLnanlesudeansiavialulszmelne (Fiinnunuznssunsduasestoyadiuynna,
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Abstract

This action research study aimed to (1) examine the level of communication
competency among Village Health Volunteers (VHVs) in Non Khong Subdistrict, Ban Phang
District, Khon Kaen Province; (2) develop a practical training curriculum to enhance VHVS'
communication competency in this area; and (3) evaluate the outcomes of the implemented
training program. The target population consisted of 86 purposively selected VHVs from Non
Khong Subdistrict. Data were collected using a digital questionnaire administered via Google
Forms, covering three dimensions of communication competency: knowledge of
communication processes, communication psychology skills, and health promotion. Data were
analyzed using descriptive statistics and percentages. The study was conducted in three
phases: an initial competency assessment, curriculum development and quality validation by
three experts, and implementation of the training program with pre—post test evaluation and
participant satisfaction assessment. The results revealed that, prior to training, VHVs'
competency in communication process knowledge and communication psychology skills was
at a fair level, while health promotion competency was at a good level, attributable to its
being a routine task already familiar to participants. The developed training curriculum was

rated by the expert panel as having appropriateness and feasibility for implementation ranging
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from fair to excellent across all dimensions. Following the training, VHVs demonstrated
improved communication competency in all dimensions, reaching an excellent level, with the
highest percentage increases observed in communication process knowledge, communication
psychology skills, and health promotion. Participant satisfaction with the training was no less
than 80% across all dimensions. These findings indicate that the developed training curriculum
effectively enhanced VHVs' community mental health communication competency and holds

potential for application in other areas with similar contexts.

Keywords: Communication competency development, Village health volunteers,

Training curriculum, Communication psychology, Action research
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