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Abstract

This study aimed to: (1) analyze the communication processes for creating participation
in developing a community-based drug addiction treatment and rehabilitation model,
(2) evaluate the implementation outcomes of the project, and (3) identify success factors in
developing community-based drug addiction treatment and rehabilitation models through
community participation. A qualitative research design was employed using in-depth interviews
and non-participant observation. Key informants were divided into two main groups: (1) 34
project implementers comprising commmunity leaders (10), neighborhood core leaders (6), drug
prevention activity leaders (4), village health volunteers (6), professional nurses (3), and public
health personnel (5); and (2) 65 drug users and addicts who participated in the program. Data
analysis utilized content analysis, while project evaluation assessed positive behavioral changes
among participants.

The study revealed three key findings: (1) The communication process for creating
participation in developing the treatment and rehabilitation model consisted of five main stages:
communication to build shared awareness at the village level, communication to identify
volunteer target areas, communication in community assemblies to create participation,
communication to build community capacity, and communication in the treatment and

rehabilitation process, empowerment, and continuous follow-up. (2) Project evaluation showed
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that among 65 participants, 46 individuals (70.76%) achieved continuous abstinence for 8
consecutive testing periods. (3) Key success factors included effective communication in creating
participation among all network partners across sectors, reducing stigma toward drug users, and
building strong social support networks. Participatory communication serves as a crucial
mechanism in  developing successful community-based drug addiction treatment and
rehabilitation models. The findings demonstrate that systematic coommunication processes can
significantly improve treatment outcomes and can be adapted for application in similar

community contexts.

Keywords: Participatory communication, Community-based treatment, Drug addiction

rehabilitation, Community participation, Treatment outcomes
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Abstract

This study aimed to examine the role of digital political cartoons on social media as
a medium of political communication, using the Facebook page “Kai Maew x” as a case
study. This page had a significant influence on the Thai youth movement during 2020. A
qualitative research design was employed, integrating interpretive content analysis and
thematic analysis. The data consisted of 75 selected cartoons, chosen through purposive
sampling based on predetermined criteria. The research objectives were: (1) to investigate
how digital political cartoons published on social media functioned as “affective spaces”; (2)
to analyze the political emotions conveyed through digital cartoons; and (3) to explain the
structure of feeling manifested in digital political cartoons. The findings revealed that: (1)
digital political cartoons utilized symbolic strategies, satire, and popular culture parodies to
critique state power and effectively functioned as mechanisms of political framing; (2) the
cartoons reflected diverse political emotions—including anger, grief, hope, and irony—
consistent with the concept of gffective publics, in which emotions played a critical role in
shaping political communication; and (3) digital political cartoons reflected a structure of
feeling at three levels: residual, dominant, and emergent, thereby illustrating the dynamic
processes of political change in Thai society. In conclusion, the digital political cartoons

“

from “ Kai Maew x” were not merely creative works for entertainment but cultural
instruments that played a vital role in framing discourse, creating affective spaces, and
shaping emergent political sensibilities. These processes significantly influenced the dynamics of
youth political movements in Thailand’s digital era.

Keywords: Digital cartoons, Affective space, Thai youth, Counter-hegemonic discourse,

Structure of feeling

18



Uil 15 atuil 2 (nsngreu-5unay 2568)

Vol. 15 No. 2 (July-December 2025)

M5ANSUNAAIENS LS.

STOU Journal of Communication Arts

anuliuanuazanudAyveIn1sIvY
Menaasgusensiulssimalngnisdeansnanislledlandoudaingdodinusoulatiagng

Y

Fanuliaanniiuidonssuanangnatuauuasdninasnmlunisuansrudniiu dedsauosulal

= o

v A g X 4 a ' a v a |
GUQVI']‘VI‘U']‘VILﬂuwu‘ﬂﬁqﬁfﬁmgﬂqﬁLa@ﬂIWSLQWWEIUW%LEJ']'JGU'UWG]@\Tﬂ'WiLLaﬂQ@@ﬂVl'Nﬂ']ﬁLllaﬂN']u

[ (Y L3 Y

fydnuniuaznsdoanaifeaineassd (Phatharathananunth, 2022) meldusuniiaausnsquisia
Isnanefunislusuuuunisdeansiimsmdaoinansasenenaisenenisdlosldednansedu
Wnladie uaenseRuosualuvassuansiuianing

Aavznfguillidufissnisdedouiiemuduiusinnudnimassuitiedanseu
n13AAUmgN1IaIn1ansiles miguatunsadenudyn MvuenuaAdRusITULardIaUD
mMsImngsunalugiuuuiidifainedsaenndesfiunuiAnnisdnnsey (Framing) ¥84 Entman
(1993) LagNITIAATILIIINNTTUEITITULVBY Gamson Uag Modigliani (1989) fiodunein deanunse
flunuwlunmsmvuanseunumeLar Vs naseANUARILEAS 50

Tudnfifinds mipudsasiiounarasrsiufiorsualiau (affective space) fiffauannsnutsiu
Aalngs Aunde Arundauasanuadild Fadudnvaezaes affective publics 7 Papacharissi
(2015) 93U1891 orsusiaunTadaszdeunsiearsuaznegUuaudNTUSaTedld uay
danndaafiu Hesford (2020) ATlHiuunuImuesensusilunisiiewesnisdseiiag (politics of
protest) ﬁa'lmmlmaqmmifﬁﬂiﬁﬂmmﬁuwé’ﬂumwiaé’m

uana1nd nsviamidilafauznidpudadenlestunuiAn Structure of Feeling w84
Williams (1977) fila5u1e41 Aauzuarausssuassiounatnvosniiuddn feluszdunndig
(Residual) AToU1 (Dominant) wazMdsnass (Emergent) n1spuidliiiiissuaniailagiu usiduue
Tfunsasuudandass Rmansuazanuidnlnidmaniatuludiey eufnuivaisds
agvieuindauruazdefdviaamisavimihiidueiosdievesmsdesunaznisiesuuszesulnglu
11le (Lee, 2021; Tatsukawa, 2021; Ladia, 2023)

Tuuunvesusemalng wa “ldunn x” Wunsdfnwiifianulaasiudosanilfiduios
uwidawdnn1gunsdiosfifigRnnudiuaunnn uidaienlugugiuiinisersusiuagamnssud
agvoulazinszilaunnuidnniinisilesvsugivuiazdiadludiel wa. 2563 (Papacharissi,

[ (% L3

2015; Williams, 1977) Haa1un1$auimeunsinnuvanvale nanisidendidadyanuel nsdeideu

[

ausssuadetouuaznislidguunguluenisdies Geanunsafienudyiwasvimenisaseud1ves

(3

1 IS

gléoeg1aiinds (Entman, 1993; Gamson & Modigliani, 1989) fid1fgyn spuuisdulailsdrined

all

Wedlaneaulal wignirluldasddufanssunisuseing uwandiiiudn Aavznisauaiuisadnadiy

19



Uil 15 atuil 2 (nsngreu-5unay 2568)

Vol. 15 No. 2 (July-December 2025)

M5ANSUNAAIENS LS.

STOU Journal of Coommunication Arts

¥
1 =% A

= a aa v a wva =) ) IS b= = o v
°U’EJ‘UL’UWU’ENﬂ’ﬁﬁ’e]ﬁ’ﬁL‘Ux‘lﬂ‘ﬂﬁflalﬂﬁﬂ’ﬁﬂa‘UG]ﬂ’]iVﬂﬂﬂ’]iLlI’eN‘VlL‘IJ‘UE‘UﬁiﬁJ ATUANYIUIINAINUEIAEY

Y

WAINTIHRIINAILNTNT UL NATRUBY Affective Publics wag Structure of Feeling Tudsmulne

Sualiowardtaennadesiuwuiliunislifalzuazdondaluniasdionisniadiedduseiuglinieg
10LT8 (Lee, 2021; Tatsukawa, 2021; Ladia, 2023)

L% :’/ a v dyl =2 a2 4 aa o « 1 9 IS5 3 (%

Aty detfednudauznifguadviannnma “louns x” lnellinguszasandn 3 Usenis
oua (1) Anwguuuunagdinusveasdalznisauuudedaueaulatl (2) Tinsizresunininisies
MagourIuNINNITAU ua (3) a5unelaTeainavesnuiansau (Structure of Feeling) NUs1nglu
Kanumailievhauilaunuimvesdalenminulugiuginiedonesinusssulagmn s

mensaseudivesly

TUTTaIAYaINITIVY

1. WeAnw@avzn1snuadnaimewnsvuladoaiifislugiue “Nunusorsual” angla

Y

U3unnsilaalnendssgussms w.e. 2557

=

2. Wiomsziinaiznissanseuuazdudnuainianadeidearsimnssulindusiu fave
N3RuFIVEA

3. iieesurslassadisvesnnuiininluAavzsnmiguadnalasduunsedversuniidy
ANUIANANANY (Residual), Au3anATaud1 (Dominant), LLazmmﬁﬁﬂiwﬁﬁﬁwé’qdaﬁa (Emergent)

WALNNSNDAIVBINATANITLIDILIDNSUAIUUN LN T uailife

Ugynin133de
1. Aavgniiguadvianmeunsuululeatinevimiinilugiug “wuiuwisersual” melduiun

n1suloalnendsgusems w.e. 2557 agals

[

2. AavznsaunIvaltnaisn1sdanseumunNIgLardydnvalnensides lunisateven

Y
nnssuldndusiegunailudiauinesiuadivegils
3. Inssadavesauddnsiuiusingludavzniiauidviaanunsaduunilunguensualiuy

AUIANANATN AIUTANATOUI wazAIuIanluaii snedilaegdls wazazNounatnues

2 | ¢ & = A 1
ﬂ']ﬁLlIENLLMQ@']?NWUUWUV]I%LGUE@NLWEJI’]EJ'NVLﬁ

20



Uil 15 atuil 2 (nsngreu-5unay 2568)

Vol. 15 No. 2 (July-December 2025)

M5ANSUNAAIENS LS.

STOU Journal of Coommunication Arts

NIDULUIAANITINY
Structure of Feeling Affective Publics Framing Strategies
*  Residual +  Emotional Expression «  Problem Definition
. Dominant . Networked Affect . Moral Evaluation
+  Emergent «  Symbolic Participation «  Treatment
Platformed Publics Recommendation

«  Disruptive Potential

v
Analytical Lenses

v

Emotional and Discursive Analysis of Digital Political Cartoons

(75 Images from “Khai Maew X”)

NIBULUIRANING YY)

L4 (Y

nuAnwilgnsaukwAnkuuanIneIn1slunITInssinsyuRIavuladeaiinielugius

Y

(% '
& =

Ui sualkaznIsAeAIUgImMnTsulnedyatuluntsviaudlainesulnelugands
Sgusenslalddeninlunisdeanseuddn nsrediu wavnisasienudutaenmsdes lnsende
WuIAANEN 3 Usenas laud (1) laseasnanesainuidn (Structure of Feeling) (2) Wuionsual
a15150dg (Affective Publics) wag (3) na3sn159nn58U (Framing Strategies) ?jﬂl,wiaml,mﬁngﬂ
dranldlunisiinnuseavensuaisin iWenuddyyr wazanuvuienansidiemusingluain
s 1 <
N13RUBEILTUTEUY
Tasea¥1eveaeAduidn (Structure of Feeling)
WWIAR “lAseas1avesAuidn” (Structure of Feeling) ARTUINNMTHRILNG W TRIUTITY
Y83 Williams (1977) Baauein orsualiazyszaunisainiadinuiledanasediminusiilaseasned
4 « < [ o [ ! = < & A v
agviau “annuluegsiuade” (structure of the present) sudslinnudnidugaunisainseanidu
1931353 I Williams wenuezeanilu 3 seau laun ausdnanAs (Residual) Aausdnd
A59U1 (Dominant) wagAusaniialud (Emergent) Fe3aufunagy “usseinianieesual”

(Affective Climate) v03g/Aadeiy

21



Uil 15 atuil 2 (nsngreu-5unay 2568)

Vol. 15 No. 2 (July-December 2025)

M5ANSUNAAIENS LS.

STOU Journal of Communication Arts

al

Tustmuzaas Willams Aeuaziaussauvintiidu “fufiuvsauidn (Structures of
Lived Experience) Samgliiiunnufanionsenindaiidunisnisiuasidsliarunsanaldedis
ame 11189 Hesford (2020) IdhuundiuldlunsAnudeussiiasasuiunis Black Lives
Matter Inenfuensuallngs Euuan uagiiime luguzaiwuinisiedeulmn luusunivewndeil

s a

Walanalidnlainnisaudlauiissanuduiiansanindatdounaidudanns “n1sisunsag

Y

ANNIANTIN” BeduiusiuUsraunisalilevuiise

[

3 9719 uazANgRsIIUNINEIRY ag3lsn
i [ a 6 1 I a aao = ' o a a
(28BN Iﬂiﬂﬁi’]ﬂ%@ﬂﬂ??ﬂgﬁﬂ@’?"ﬂgﬂ’m’]im’l’]LﬂULLu’JﬂﬂVIM ﬂiﬁm%ﬂq&lLﬂi@ﬁﬂﬂ@@ﬂ?iﬂ’ﬂﬂﬂ{]UGﬂumﬂ

38398 (McRobbie, 2005) usigaudsdo nslinseulunisvianudilesisuallugiuzingutenisidio
ﬁﬁﬂlﬂiﬂiﬂﬂg%’ﬁﬁ (not-yet-articulated)

Nuflansualansisae (Affective Publics)

WuIAn “Affective Publics” daianlng Papacharissi (2015) laueiiiufiasisnslugade
AavianilanlstuimanauuuInang (Rational-critical Discourse) nuatuiadeusig “o1suaisan
quﬁﬁaulsu” ﬁLLr;Jsumsthu algorithm, hashtag, meme LLazgﬂLmumsﬁams@qm'%asm LLmﬁ@ﬁf
Fhensunifundiadrenisfidauin nadanguuasnsiedeulmilisidudesdiunuimielasais
LUUTU UM ALY

4189 Highfield (2016) 1@SuLUIRATNAI8A1TIATIEREDANIAN 9 (Micro-visuals) 1gu

I3 . . g « - a ¢y Al Y o A o oA
mi@u, meme, LLay reaction image MUY “LATBINBNIDITUN Vlﬁ:ﬂ?]u’]ﬂ’]L?f@ﬂJIEJﬂﬂuLW@LLﬂ@ﬂ

(e

ndunsedof1ug e 1eliidunianis luvsuneide Ladia (2023) Anwinsguadvialuidudud

>

b %

gARAase WUl winwmatuarlidaindu “n1susering” Tnense wanduasien1ie “emotive
counter publics” FINANAUNIIAOATUDDNUDNNTOUNIINITLUDIUUULAL

wAnlwinzanegdsiunsdinmiguusana “launs x” Jvimihnduiunuieeisuein

'
=

LWIYUANTOUERAIDENBENN “Uanduludsensunl” Inglideadantn ¥e wsenqunianisiiied
nsguisnarsiduniwivesnsilosuuulmifidenlosnuiilisiniunuensunivazUssaunisal
AANEU

Na39n159ANTaY (Framing Strategies)

LUIAA “n153AnseU” (Framing) W84 Entman (1993) sjafunisdnwiindedmundgym
Aanumanisaluastausuuiviudlveglaiunadenuasidussdusznouuisedi uned
Gamson W@y Modigliani (1989) ﬁumﬂLLmﬁmﬁé’wmia%ma “package of meaning” M%sqméuaq
AUINEiUsENaURiE metaphors, catchphrases, visual symbols %agﬂ‘lﬂumi%’@’mmmvﬁﬂﬁ]

Yoy lUdeNMUAZN1SAY N13IANTBUAIUVILNE (Framing) AdNwaEIANEIUANA19INY1IVIE

22



Uil 15 atuil 2 (nsngreu-5unay 2568)

Vol. 15 No. 2 (July-December 2025)

M5ANSUNAAIENS LS.

STOU Journal of Coommunication Arts

UNUITANBAIT Na1AD NISIEnW 1du & nasiSeuldse Layesalsenounisdausang o dunuv
ddnylumstthensuniuagnseusuidnlavesdiuy :uves Gamson uay Modigliani (1989) Fliiiiu
11 nsdanseulidiinegifisadosd wiswdedydnual smTeuiiiou wazamnssuandeaiig
“ulnnauismNYINg” Tifuassainaazdeulesfusraunisaivosmuedls
TuuSundenista 11uve Highfield (2016) way Ladia (2023) 31A512%91 meme n154iios
uaznsguesulatannsanszduensual 1wy awiuies Wendu vomnuvaiy Sudunalnd iy
Tunsinndinnsaismnasgludnuazdon liwdyviilaenss uazeguuiiugiuvesorsunisam

WINNINMSLALSUBANE

M1319% 1 AudNRUEsENInToUknAnaNYanlylunTInT e

LUIAANAN Unumluauive fagnan Yy
Structure of Feeling AATIERITAUDIIUAIT I Residual, Dominant, Emergent
Affective Publics aSungNuUINIsulluAIA  NNSNTEINRITUAINIU meme, share

Framing Strategies AATIERNTINAUMNEAM  Problem Definition, Moral

Evaluation

AT NELARNUNUIMYOIULIAR Structure of Feeling, Affective Publics tiag Framing Strategies 9l%5asiulun7s
IpTrzvinmnIsaunmndeslugiugWuiadsual 19MNsTa UazANIaNTIN IngusazuuIAnyimhilunsinu

ToyaluseAusNnumIuTLy

Tunmsaunseuswifnisanildloyauurfawenvinainduuaiausiududusz vy
Structure of Feeling YnninfiesulgseiuansualsnludsUseinmans, Affective Publics ¥iwuna
afurensuyuisuvesersualluszuuidvia waz Framing Wwasesfiolunisinsizinisnan

ANUTINETDIN MR FUlUg U MIEINNTTY

AWANUUNTIVY
av A9 v = ada v a . . v a ¢ a
1A3eildduTnITe1ennn I (Qualitative Research) lagitiun153iATIE ML UUAAIY
(Interpretive Analysis) lileAinwiamnisguiundeadnisilesuudedinuesulailugiuzinieile
YDINTADAIINDITUA N1FARAUNINITEDY waznIsNEANNNTTUIANaUTaNa “lautix” luga

NaeSgUIEMT w.A. 2557 tnsanglugaanisindeulmnduduredt w.e. 2563

[
v A

WeATIZA (Unit of Analysis) viieTinsieivesuidedfie nmnisaudiuiu 75 2

AN “TYUIX” TFUNOBNTUUBNARNDSY Facebook 581IN9TuN 1 &911A1 — 31 SUNAN W.A.

23



Uil 15 atuil 2 (nsngreu-5unay 2568)

Vol. 15 No. 2 (July-December 2025)

M5ANSUNAAIENS LS.

STOU Journal of Communication Arts

2563 Ingidenaniznndiiiiiennisadestunisiadeulnivesnaliuaax wu n1sisendes
Uszn§ulae nmsufsuantu uaznisdesmunnanis dunsiddydnval dazas uazlasiadiann
fideansymnssumsnsdiosessaay

N15E9NAINILITNITLUULA1Z9 (Purposive Sampling) MNLUINIIVOS Stake (1995) way
Patton (2002) Tngfansanamnasisialuil (1) Tasnanueuns dosegluriafoudones - funau
w.el. 2563 Faurassuussvesnnadeulnenisiles (2) audsatendaien fnsinng
§1u19%g STUUTIVNT MieUsedumailosswariy (3) msiujduiusuudodsan nwiifveauss
AuAniu vien1sululdlun1sindeaulnieie (@) anuvainvatsdanaia finsldaladd
wainnane 1w N5l n1sdeldeu pop culture n3on13gluigulue (5) Autdudunig
815ual nfiagdieuensual 1wy A1uINgs AUNTY ALNE nien1sUsEERYTETY way
(6) @onAdnsfunsoULLIAR NInTiarusaldonleafuuuIfn Structure of Feeling, Framing
Strategies ¥ Counter-hegemonic Discourse

nssausnsazdianisdoya JIduldinudeyanimnisguainme “lunix” egradussuy
wEoudavin Metadata Usznounmusaziu leun Jufilnas dussensde favasudn sundn
Useianensual warmadisianiannssy dWelvanunsalinssiwuuilasaimunseuwuinai
AUy

waiian1sinszideya uideilisndouiBidmuninlnonaunisinseiidonids
R4 (Interpretive Content Analysis) Wagn15ILATILRLTIEH (Thematic Analysis) ATLLUINIVDS
Braun wag Clarke (2006) Lﬁa"aal,mwﬁmvmﬁ@uafmm 75 AN “lULud X7 NTEUIUATT
dnstadeensunivardayeys (Emotional and Semiotic Coding) AiRfiun1seienuLe31aNNTE1Y
wazinANAuAeiUTaYa nsadesadssfuainesdussnouBinnuardyas Wy favas @

e uazdganvainianisdies ndudanqusianazimundudundnlaediwunay Structure of

1 '
a A

Feeling w81 Williams (1977) léurl Residual, Dominant waz Emergent fatiiitoazviounainues
orsunisanludeanlne nsmuniunazdsdenudnuasianizvowdazsusniunisaneld
N50U Affective Publics ua Framing Strategies wiounsiadaunundotosiens self reflexive
re-coding NSMTIVABULUUAIEN (Triangulation) kagn1sUINHEMTIRANA
msmnaaumwmL%aﬁa%aq*’fj’aa&a Lﬁamamwaaummu’wL%aﬁa%aq%’a%a
(trustworthiness) §3381435n15lnsnTaudeaziouniias (Self-reflexive Coding) AABANTEUIUNTT

UATIERLATALTUNITATIF@B UL UUEINLEN (Triangulation) laglUSsuLiguNanISIUIsHanuUSUN

24



Uil 15 atuil 2 (nsngreu-5unay 2568)

Vol. 15 No. 2 (July-December 2025)

M5ANSUNAAIENS LS.

STOU Journal of Communication Arts

Va v v

Y94NINN1TAU WenTen1udvN waznTaukwIAnange] Vel §Ideddlaveruugiinin

V53Rl (Peer Consultation) 3 YU USUANUANAALINAYBINITAAIY

9

v '
Y a (% v a

T3 MN9938555:u N33 uITeilBanndeyaasisuelinewniseaissuglng

\UniHe (Openly Public Content) #3duillassytounnavisetoyadiudila q Hamnsadsyydmule

9 Y

aillaaifunisimseineglivnanatesssuvenidensdenumans Ingniunisiniunuuiun
nadeau-n1sidies Inglidalouanuivesdaseassdnuiaslildnanisideludnvaenuilug

dy o = ¥ 1 =)
ﬂ?ﬁ?ﬁﬂ’]‘ﬁi@l%ﬂmﬂ’WlNﬂ'ﬁLlI@\‘i

[ ¥ '

winuideildladnisiiudeyaanngudieguyudlagnse wierdun1sitasgideya

kY 9

va o

ansnsaigandessula {Idulandunistiuvesun1siusetsusTsun e lunywdanumine dy

54

walulagsvusnanszuas wagdatevananulusda anuensnludns wasiainmvesndniontns

IATIATARARANsTUINNTIRElAsuNTseusRnelflavh IRB-COE-041-2025

NAN1SAN®E

¥ 1
aa v It =

1. Nufiuisonsual: Ravznnsguidnalugrusiufinansensuainienadisenislduion
nsillaslnenassgusens w.a. 2557
nelausunnianisidiedneniendssgusents w.e. 2557 SElaaluuInsNIsAIUAY
nsuanseenniansiiesedadunnruianalaniang vaneduUssnan graneIgINIRT 112
L,Lazwwﬁwﬁ'@,ajaﬂauﬁaL@@%LLazﬂa”LﬂmmmﬂﬁmLsziumiwﬁmmmwmaﬁ@ﬂmmmﬁwL‘%lwmﬁ

ANAUN LAZNTEUMINUAS O IUSIUEADIUUNL 1IN NIl “lunun” Tenunesuladlnaniy

4 Y

I a aa ~ A a Ao v a & A A ' '3
N19NDUAUBINBAAULNITHUAR a‘UUI"?]LGUEJaNL@EJVWHMUWWLUULﬂﬁ@QN@IUﬂqﬁﬂWEJ‘V]E]@EJ"I??.J@U AIPMEY

Y

(% LS

AUTDILLAZNITADANUTIT A NWA

o

INNITHATIERAIMNITAUTIUY 75 AMTMELNTUUIND “ldun x” seninasou
Ay DaRousuIAN W.A. 2563 lagltion 1siunsialdailon (Thematic Content Coding) WA1U

AUN1TAANLTId e (Semiotic Analysis) WagkuIANIIMATTULANAY (Counter-hegemonic

[
CY 1A

. i a s aa A v I s a A M " v v & a = =
Discourse) Wu31 Aaugniiguadviamaiinasassalae@atupe “liuun” LilmduisunIedle
wansanuianansyarauiiin i lunisan “Auiiurversual” (Affective Space) Mlalonaly

wvukarysevrvuluguggSuaslaaeules Annukaziantoann1eesualsInAuusunmig

Y

nsiledluguuuulug

Tuvsuniinan1sfinwdidalzniauadvialugiusignairidaefatu louns dunum

yan 2 Usenis Ae

25



Uil 15 atuil 2 (nsngiau-suanau 2568)

Vol. 15 No. 2 (July-December 2025)

MSESUNAAIENT UFS.

STOU Journal of Coommunication Arts

1) nsudasesualimnizyanalinateidueisualsiuniedeny (Shared Affective
Resonance) §1azAs “liusax” MIun wununi1se15usl (Affective Avatar) Feidnwaziuy
unsssy Unaanlunii e viesudu gnosnuuvuiiiedaftuiildd fuaisauisofiaiig
m1uA1N3anveInuasly (Projective Identification) lnglaisd@nuuanuen adusenaursainig
mawdeulyn #du (9u Inumama Adu d7iv) wezsarnndsiilnddn (5e5eu andsalwih sy
“a7) Srugniansedelifoiilenseiunindenlomsorsualuazaiannuidninlulssiiunsiles

dnunirdananasnadatuuuifn “Affective Publics” 483 Papacharissi (2015) &4
iuein mnuduaisisurlugeaddalilignduindeusiedeyaiiiviodinien urndovasuain
o1susismTinszaeieglulasstnenisdeans mssaNnguuestaurunsuYsvelidiusandunm
n1snudinandidldiisaniseansnnudadiuudiiunis “egsiuluauiueisualifeiu”

(Emotional Proximity)

[ '
a =

2) MIWARAIUVIBUAZIMNTTUMNARBNUaNTITUg1NNIN NSguvanefuiingnlag

o [ L3

Aatlu Loy’ vihwdhfsuniuseideurmnssy (Discursive Disruption) vaesgaienislddydnualiig

<

goulsuvieidulinsroduu 1w dnamna aenlll dndidewionisdnedeiausssueivu (W wiun

C% Y 1

& 1y v3edeey) LoUTTYLeMININEIN TS0 aRUULTEY AINEIDE1T LYY “aoENTENILAT

s A Yo

AMWANISAUNUNTEelU” d¥NoUAILEDULIITEIINNANUNIINLUILEAIDN I URSNTTU AU

Y Y Y

v &a a o aa 4 =3
HAANSNUIINYAFIUFIPUTININYITUULHAINIT
uanaINt MslUdgydnwalanuidinisuasnisunundluainlsziaminnisieanads

Tulsassudadunmaziiounisnananunaneniaden (Alterative Meaning-making) Aenawuld

v v L3

novauatardduTIn e sHaliusadnuainansdladlusUnuulindgrilagnse winunNung

=3

Aatuldoanuuuliialnlomabiiinnisdeanseuidned ndenuarquan Fudunisresessuna

9

‘13'1Bsi’]ﬂf@lmﬁiiuLLﬁ%L‘ﬁ‘uﬂ’]iLLﬂﬂx‘iﬁJaﬂﬂ/l’]ﬂ@’]iﬂﬂjﬁﬁ’]lﬂﬁﬂﬂﬁ%ﬂ@Uﬁ%ﬂx‘i’NVIﬂﬁiﬂﬂ‘Viiﬂuﬁﬂﬂm

o

o 1 “&I = 1 Sy 4 aa
AIIBYIY ~ WUNLLKRIDTITUE 11451']Wﬂ’]’i@uﬂ% 3]

A# 1 M15UANIINANURYU: LwvUseNgEeuIeeninuils

fun: Iuan x. (20 ey 2563)

26



MSEISTNAANENS LS. Un 15 avun 2 (hsngiau-5uanau 2568)
Vol. 15 No. 2 (July-December 2025)

STOU Journal of Coommunication Arts

a o 1 a v

antuansliiiunainvesnuidndsdasssnluvsunnisdediuegiadsud

o A [y

AMNUTENBUMIERINYILTENANAUTILaUTa Ul RINLATIU daDean e “Brunassnvaulna” nau

o9

=

zgnuanineieivuaunianunduteuegntuseguuinivg WeuseaiUaesn ndunuin dgayu

Y

a

° = & o o = o ca' I = ' N o
ﬂqujuuqﬂﬁuagLUaﬂ‘waﬂ ﬁ@ﬂﬁwaﬂmaﬂﬂﬁasﬁu%LEJW?@@QIUV’TN@JNEJ‘U IﬂﬂiﬂuLLﬁﬂVﬁaﬁiyﬁyBlej\‘i@ﬂllﬂm

)

)]

(% (Y L3

aieladle 9 unsney niskifiuasaensenainusegwendl “auiln” Tugaleusuagdydanual

o

v

[ a v @ « o Ao 1 & o, . [ I [ o
28357 vauiivIfufagiou “Anuniindeligndudu” (Unrealized Hope) duiludnuwaizdfty
Y94 structure of feeling LUUANITEWING Residual Wag Emergent Affect NM1353RBIAUIZENBUAINI

Y @ 1 “dy a S gy PR AT G % 1 a 1 =
wandliiuI “fuinigersual” Tundlilenunvesnisusenasedradame wadunfivesmiueanu
ANNEIU Lazn1sIeAeMileunds n1eldanisdnnsaumiiununeg (Framing) WUy Non-
confrontational Moral Critique ﬁaﬂsm%@uﬁMwwﬁwﬁa%ﬁmummmifﬁﬂs'm (Affective Space)
a a Y a :’/ o 1 o 1Y = 6’5 [ PN~ 6
MalmAnn1sasmaumesIuialaglidesiianinisuenense nadanelmpuunumassensuallu

a o 1 o

FruznIelialsmunsiieslulanfaviasiuad

a o/ =3 ! gj
AN 2 YIBINTUIU: AULAVUINTINVDILNUUDAAD IV

fiun: luan x. (5 nanay 2563)

& v & P a ] ~ a ¢ Y]

aniiagliiiunisldnmnssuimiaveaduniiununvesesualazauludeny laewen
SeuuiIazATasIRUNaFeNAIeTNA tagly “Yomsunu” iesururanisudsiuinvy
AULBIBLIAD Aston Villa pg1avungu 2-7 vauiiguivegrsuuuwameseludafuiguiuluiu
= (v} 4 [ 1 I ] < Y] [y} a, £y} 1 d'
Wenniu Aeanas 1-6 sedwasa agn9lsinny drazasnaulalnsyiauluiaenInsuniu neufaeas
wansan1sudstukaziluganin “nsny” edrsaniin

£ I3 a a a [ a € a Qg{/ Y o v dl « ¥ 2" al' 1
w3zt UN 1M FLAFTIN WA TUNNTIATIENTIINNTTU ANTLAYN NN “@S19N UL

91sunisan” Wnuguulagiamzururavealugdianaiidulseaylduiueuiazanuniew

27



Uil 15 atuil 2 (nsngiau-suanau 2568)

Vol. 15 No. 2 (July-December 2025)

MSESUNAAIENT UFS.

STOU Journal of Coommunication Arts

hudsiuuazlutingds am “demsuu”’ naneilunitdiassvesmiududadls aruianis uay
AMULATILUULIN1900N BanTeiuds Williams (1977) 138071 Residual Feeling %38 “A31u3an
v oo | v ) i 1% o ' 1 ¢l %
anA1a” Mudlallgnisdedmuegnsdniau wikdlidendwesanulinelaseanunisainasuaulals
wana1nll N139ANToU (Framing) Tunmdinengn “orsualsiunuulsesrnusedu” (Ironic
Affect) Fanulavesluiiuiosulatvenguenvsuiazaugulmi lngldnmnssunnuoadaduiug
= Y o  w e e Ha  a e a9
Uaende (Safe Zone) dmsunisuansanuidniuaniunisaifienagssuneludingse anidedly
] =~ S a a ) Y Ada & A 9 D caln a a
LANISEEAFTARARY wivihmtlanunnieiuusssuly “ersualiliaunsanalalu@anisites
Iasunsuandassluguuuvesynaanite Fadudnvuesdifyvesiuiiuiiensuallugafidvialnends
SpUsems

 Trwsnx
\o/ 170ct2563BE-Q@

wailihaeolii g
BTS SkyTrain Route Mag

7
:r GNINSEDES

AR 3 Lnuupsauila: WwvuiunsUanlassRnuIuauInig

fun: T x. (17 nanAu 2563)

¥
= 1

aimeunslugrsnsedeulmvsawnyuiounainy 2563 wandliliumazasaiuye
avidedudgydnvalanily Busgnihiunduluwnudisaluil BTS laefinsfindvivadieainain
n1sauetiue defesnisuasuduadnuiuwazaunds nnildnadsuuy reframing 1MmnTsy
nmsiiuneludiodinatodu “dAunuiaasnin” wag “n1siedeulnudedydnual” Y WUIUNT
a 9 a v o ¢ « y A I3 Y a
Sensestszrsulasveaenivulneg dydnval “aanseany” Ayunimdunisdedsunuifnaing

[ L [ a v oa 1 v = ' o
LiJUIEJﬂE)aﬂ‘LU’JGNiJﬁiiMU@ﬂQﬂJU NﬂﬂJﬂ‘U’ﬂumﬂ’]‘WLLMQWﬁQ”UEN‘WﬁLM@Q@INB@&J"UWUU

Ao o

Tuwdres “Nuiinniensual” Anildeansns emergent affect %38 “AUSENANIAIND

Y

=®

177 Fadulumendasneassd ensualdu wasnisdesmunuuyuuag Wnelilinsndgvindeguuss
1@ a dy a 1 a 1 . . . 1 (% =
MnualunIsnan N uAueduauIn1ssIn (Imaginative Collective Space) H1unN1sAALUAIED

1w =]

Fauusssugeaieu neldusunnmsdesfifunien frazasnisguilgurdnuaziinndulszniedavi

28



Uil 15 atuil 2 (nsngreu-5unay 2568)

Vol. 15 No. 2 (July-December 2025)

M5ANSUNAAIENS LS.

STOU Journal of Communication Arts

&

wihildu “nihninuiinnunds” 1Yelienvuiazdfnuidnidnddunissedunagaiseegly

lanimaauusiudsuagnaduan

N159n09AUTENRUNINTEDAARDIAULUIAAYBY Papacharissi (2015) 1589 Affective

aa o 1

Publics Fe¥dnunannasuddviadislanunlvgaudesulosiuriuensual lildiesgaunisal
adanandaddliidufissnsguiionnuvudu wiluniedlendnainuidnsiu (Structure of

Feeling) Maulysszninetlalanuazauiunisnisdianegelid@nenimmiamnssy aglausuni

[y

nsuaneanluassaegniInin

LY} 1 gj a 6 1 v Y @ 1 “dy a | L .
G]')E]EJ’NVN?{']ZLIJY]WIHNGﬂ']'i')l;ﬂi’]gﬂ@?ﬁﬁgﬂ/lE)‘UGL‘ML‘VFN’J’] NUNWIAIDITU " (Affective

'
=

Space) MUsnglufavsnisauadviadladuiiewemweinsssuieanuidnuionisdeaisodnls
szidau mnuadunuinilassadadamnssued1ednda Fagninnesiunaisndals dyae was
913ua] Weasean1eves “Anuidnsin” Nannsavinudinisdedalagliwdyvidilagnss

“Yuinraosual” aananddwinauldsisainniedusieluiaisisusiaildsuainnsivoesfvse

a o % L3

wignanensdissuunstlunsan wndunsldnm des & dydnuel wasviimsluguuuiaulve

LALLYNDIENIN

'
1 Ly o a a

anmalgiminings “lassadavesnnuidnsin” Tnswniglugduuunlalu

nanswazdldanndnidugaunisaliuguuuu ualindslunisazauersual Yanauianuasie

funensedudiiniginuediviu degradumnuniuuuieu anulnsswuudidu vieay

(% (%
Y =1

s uUliTEs e Feianuadliiesd@aansansunl wigausenauas19AIuBNIeNI9NISIl LNy

AWININDYNLNE

Y

M19199 2 UseLnnvesiiufiuisensunl (Affective Spaces) lunmnsguavvia

USLNNVDINUN ANYUSNIN Suensuainan Wangunianiseiiag
‘&J ‘:{' 1 v} a a 1
NUALAIAIUNTS ANLANURT, Emergent LAUDIUAUINT LAY

=1

Anawa
dy a 1 @ Ly a . A o
NUAWIIIALLIUUIN W1, ARaYATEYU Residual LHAUAINUNTIIN
& A a a a a o < . & )
NuNvINSLdund \F@Und, T1UURU Dominant 39IMNIIUTY

| =

msndaguuszsinnvesiuiuiersualiusinglunimnisguifnwimiuanvagniseenuuy dyanval uay

n15aea1519%075Ua] FIFUNUSAUNITIdoaieIsualluGeR A

29



Uil 15 atuil 2 (nsngreu-5unay 2568)

Vol. 15 No. 2 (July-December 2025)

M5ANSUNAAIENS LS.

STOU Journal of Communication Arts

Tnvaguiiufiuwdonsuallufausmiguiivafiaslnefaliu “liuwn” Slodesiufiie
msUanudesarmidnviity widuiufifiesnuuumnogiilassaine quuies wagamnssu delv
wnwulsiiuniidiuslunssesessiuariunsnevaueadeensual msrnmnaznsuUsiug
asemuddniniluseiudeny fufitfendadmadendarlilfifnannisuansoondaundami
Tngmsausausaduindeumssamanuaziudsutaddlussdumudinuasdumnmansnisdes
vaaaugulny

2. na3sn1sinnseunazdydnuainienisillesidessimnssuldndurtuRalsnsgu
Adva

INNITIATIEIFIAUAINAINAITAUT I 75 AmireunsULme “lYun x” 531919
WoUAIANDUADUSUIIAL W.A. 2563 Lagluluanig Framing Analysis (Entman, 1993; Gamson &
Modigliani, 1989) K&a1UN1TIATILMTI Yy zuazImMNIsy nud1 Aaven1sguadaluyadeya

TananlalinaisnisinnseunMunIsLazdyanwannIsilieseddivudaiondnnnssulanau

o

211957 9AUNITRINTERANANLAYAN I TUNNERUTINATIVUNUINVBAETITY

=3_

amwardldvihmihiiduisdearsetuiioiedend mnusihaudu “welesdiedn
N32UNIIMANIIU” (Discursive Framing Devices) ViLﬁamﬁquﬁzLﬁu JULHUUNANURNIB LAY
annauANLYEUsTIITeIs TN tauen mludnungiannsaUaneisual adedin uay
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fiun: luan x. (16 panAu 2563)
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Taiuanx
17 Oct 2563 BE -+ @

youtube.com
Abduction and Killing of Thai Dissidents

A 7 diavesnstedugamie: Mssianaeiuedy

fiun: liuan x. (17 ganau 2563)
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MIdeaTLUUYININITiBANE IS avINIsHans nan1sIdetilulselovisotnuanuien §idu

Heaou aztinivin1sauAalsnisuanslunsiauIinye NMILEAUAYT DENWUUNITLARY kazdass

NANENINISISEUNTARUNTUTEAVEA W
ANENATY NISUARLAYY NAENSNARANT AzAsI AusnalavaeEvy
Abstract

This research aimed to 1) study the communication strategies employed in the solo
theatrical performance, "The World of a Delusional Man," and 2) examine audience satisfaction
with these communication strategies. Data were collected from 141 audience members using
a self-developed questionnaire, which demonstrated high reliability (Cronbach's Alpha = 0.92).
The questionnaire combined quantitative measurements of satisfaction with qualitative open-
ended responses regarding the communication strategies. The data were analyzed using
descriptive statistics and content analysis. The findings revealed that the communication
strategies in the solo performance consisted of five core components 1) script, 2) gesture
communication, 3) composition of lyrics and melody, 4) facial expressions and emotions, and
5) performance elements. These components were categorized into four communication
dimensions for measurement: non-verbal communication, content and character delivery,
communication through artistic elements, and verbal communication. In terms of audience
satisfaction, the overall satisfaction level was at the highest level (mean = 4.87). Non-verbal
communication received the highest satisfaction score (mean = 4.90), with facial expressions
and emotional communication specifically ranking the highest (mean = 4.91). The research
findings align with Aristotle’s theory of Mimesis, the Human Needs Gratification theory, and
Non-verbal Communication theory. This study underscores that successful solo performance
requires the performer to possess multidimensional abilities and employ integrated
communication strategies. The results are valuable for solo performers, directors, educators,
and performing arts scholars in developing performance skills, designing effective productions,

and creating efficient curricula.

Keywords: Solo performance, Communication strategies, Theatre, Audience satisfaction
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Abstract

This academic article aims to analyze the components and dynamics of storytelling
communication within the context of faith-based tourism, explore the role of digital media as
a strategic tool, and propose guidelines for sustainable promotion. The methodology involves
the qualitative synthesis and analysis of diverse documentary sources. The analysis reveals
that "narrative" or "story" is the core mechanism for constructing meaning and sanctity,
comprising key elements: plot, characters, and themes. In the digital age, tourist behavior can
be systematically explained through the AISAS framework, which demonstrates how digital
media has become a strategic tool for amplifying these narratives. Significantly, this has
transformed the role of tourists into value co-creators through their shared experiences.
However, this growth presents a challenge of balancing cultural authenticity with
commercialization. Therefore, this article argues that stakeholders should transition to
becoming strategic storytellers who understand consumer behavior across the entire AISAS
journey. This approach will enable them to create profound experiences, manage credibility,

and drive the sustainable development of faith-based tourism.

Keywords: Storytelling Commmunication, Digital Storytelling, Faith-Based Tourism, Sai Mutelu,

Creative Economy
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Abstract

This article aims to analyze the role and mechanisms of communication that influence
community participation in cultural tourism management. The research question: What are the
communication strategies for creating participation in cultural tourism within the Thai context? The
findings reveal that the key communication strategy is the Participatory Ecosystem Strategy. This
strategy focuses on creating an ecosystem where in all stakeholders act as co-creators, collaborating
under a shared vision. The strategy comprises three main steps. Step 1: Identifying key stakeholders,
including: local communities as cultural owners and service providers, entrepreneurs, tour guides,
and creators of tourism products and services, tourists as revenue generators, government agencies
as supporters of budget and infrastructure, academic institutions as validators of historical and
cultural information, and Non-Governmental Organizations (NGOs) and civil society as guardians of
environmental and community rights. Step 2: Establishing collaborative mechanisms, which includes
creating a central platform for all parties to work together, developing action plans, establishing
common rules and standards, building conflict resolution mechanisms, and implementing
monitoring and evaluation processes. Step 3: Employing in-depth participatory strategies to ensure
effective engagement and meaningful involvement. Policy recommendations include the designation
of sub-district and provincial local administrative organizations as the primary agencies to support
the advancement of cultural tourism within their areas, encompassing both budget allocation and

infrastructure development, to ensure concrete implementation.

Keywords: Communication Strategies, Participation, Cultural Tourism
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