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Abstract

This study was a qualitative research using in-depth interview and document research related
to Ranong province. The objectives were (1) to study the marketing mix (4Ps) of Ranong Province, (2)
to analyze the marketing mix (4Ps) to promote tourism in Ranong Province, and (3) to develop a
Marketing Communication Plan. to be used as a guideline to promote tourism in Ranong Province,
The results of the study that are

1. The marketing mix of Ranong Province is divided into (1) Product is Ranong Province (2)
Price is the living condition and cost of living in Ranong Province that is not yet high (3) Place is a
tourist attraction of Ranong province and (4) Promotion or marketing communications. It is a
communication tool to promote and support Ranong Province to be known.

2. Analysis of the marketing mix found that Ranong Province or “Mueang Rae Nong” There is
an important point that is “Natural mineral water” that is regarded as the most prominent feature
of the province. was set as the provincial slogan The distribution channel is divided into 4 groups.
As for marketing communications, there are three main types of communication tools: (1) Advertising,
(2) News releases and Public relations, and (3) Event marketing.

3. Developing a marketing communication plan to use as a guideline for promoting tourism
in Ranong Province There are 3 objectives: (1) to create an appropriate tourism plan for Ranong
Province, (2) to support and promote the identity of Ranong Province by using tourism, and (3) to

stimulate tourism for Ranong Province through marketing communication.

Keywords : The analysis of Marketing mix (4Ps), The promotion of Tourism, Marketing Communication

for Tourism, Tourism in Ranong Province
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Abstract

The purposes of this research were 1) to study of guidelines for public relations media development of
Corporate Communication Phetchaburi Rajabhat University 2) Development public relations media of corporate
communication Phetchaburi Rajabhat University 3) to study the opinion for public relations media of corporate
communication Phetchaburi Rajabhat University. The samples of this research were 1) 400 teachers, students, and
officers in Phetchaburi Rajabhat University for survey category and style of public relations media, 2) 30 teacher,
students and officers in Phetchaburi Rajabhat University for complacency inquire public relations media 3) 3 experts
of public relations media design. The research instruments were 1) questionnaires, 2) interview experts of public
relations media, 3) public relations media, 4) assessment public relations media quality, and 5) opinion
questionnaires. The data were analyzed by percentage (%), mean (X ), and standard deviation (S.D.) The results of
this research were as follows:

1. The guidelines for the development of public relations media found that 1) the appropriate public
relations media for disseminating information such as banners on Facebook pages, corporate communications. Don
Klang Yai Online Newsletter and short advertising clips via LED screens (LED) 2) Design elements use cool colors,
use photographs, use headed letters. 3) Graphic composition Use simple, easy on the eyes, convey meaning in
accordance with taste. with eye-catching gimmicks. 4) The arrangement of artistic elements. arranged in proper
proportions have one of interest; 5) The format of the public relations media is unique, modern, and attracts
attention. and reach the target group 6) Components of PR media consist of headings, text, illustrations, contact
information and author information. 7) Short, concise videos using sound effects that clearly convey the meaning

2. Development of public relations media are as follows: 1) Banner format on corporate communication
Facebook page. Align the L-shaped element (L). Place the illustration from the top left down to the bottom. The
title is centered after the illustration. continue with text contact information and the data link symbol in the
bottom right corner 2) Don Klang Yai Online Newsletter Arrange the balancing elements. and a balanced pair of
faces at the top place the heading and illustrations. The use of visually appealing images. 3) Short clip advertising
through the LED screen (LED) has the use of interesting people. Emphasis on providing clear, concise sound, clearly
specifying channels for tracking information

3. The opinions of the sample group towards PR media found that overall opinions and satisfaction were
at a high level as follows: 1) Banners on corporate communications Facebook pages ( X = 4.00,
S.D. = 0.88) 2) Letters Don Klang Yai News Online (X = 4.05, S.D. = 0.83) and 3) short clip advertising via LED (X =
4.18,S.D. = 0.76)

Keyword : Public Relations Corporate Communication Phetchaburi Rajabhat University
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Abstract

Nha Harn The Series, a drama series that presents a culture representing the lifestyle of
teenagers in the northeast of Thailand. The key point is to tell about the education system that
does not encourage students to have a diverse path of the future, but limits them and forces them
to follow Thai social norms. This makes people who are not ready or people with other abilities
have no opportunity to grow in Thai society. Also, it is to open spaces for teenagers in rural society
to be presented through the mainstream media to inspire the media to open social spaces for
provincial teenagers to have as many opportunities as teenagers in the capital, as well as to provide

them with an equal access to the educational prosperity and equal opportunities to make a living.

Keywords : Nha Harn The Series, Youth Culture, Isan Youth
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Abstract

Evaluation Public Relations of the Department of Social Development

and Welfare for Vulnerable Groups

The study had 3 objectives 1) to study process the public relations 2) to evaluate public
relations results and 3) to propose guidelines for the development of public relations of the
department of social development and welfare for vulnerable groups.

The results of the study found that the department of social development and welfare There
is publicity from the public and regional agencies in which the management of personnel, budget,
materials, and management, the central unit is ready to publicize more than most regional agencies.
The success of public relations depends on the ideas of the management and good cooperation
from various sectors in disseminating useful information for vulnerable groups despite having a
variety of public relations channels but most of the vulnerable groups still had access to information
from community leaders, radio and television. Most of the target groups were satisfied with public
relations. Public relations also have a strong influence on vulnerable groups. Public relations also
have a strong influence on vulnerable groups. Make known government agencies know more ways
to help in addition, the community and society they also participated in recognizing problems,
pointing out targets, monitoring and referring to help. As a result, the access to services. And

comprehensive state welfare and develop towards self-reliance in the future

Keyword: Evaluation Assessment of the Department of Social Development

Welfare for Vulnerable Groups
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Abstract

The purpose of this mixed-method research was to study the knowledge and understanding of facial
sunscreen products, purchasing behavior of facial sunscreen and factors affecting the decision to purchase
facial sunscreen products on social media among women. Data were collected through questionnaires and
In depth interviews among women aged 22-60 years who had purchased facial sunscreen products.

The research results revealed that most of the samples lacked knowledge and understanding of
UVB, PA (Protection Grade of UVA), UVA and SPF values and most of them used online shopping channels
to purchase the sunscreen for convenience reason. Most of the influences in purchasing was from the
opinions of people online. The most commonly chosen product was of liquid or lotion. The most
commonly chosen sunscreen products were SPF 50 or higher and PA++++. Averagely, purchase of the
sunscreen was found to be 3 months at a time, and the average cost per purchase of the sunscreen product
was 500 to 1000 Baht. The most chosen place to buy sunscreen online was Shopee. And the most carried
activity after buying was repurchase. And service quality had the greatest influence on satisfaction. It was
also found that the most important factors affecting the decision to buy facial sunscreen products were
price and promotion. And the factor affecting the purchase of newly released facial sunscreen was new

technology in the product.

Keywords: Purchasing Behavior,Social Media,Women's Group,Sunscreen Products
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SPF (Sun Protection Factor) 457 19.85 mnﬁqm
PA (Protection Grade of UVA) 4.57 20.87 uqﬂﬁlqm
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5181 a.43 2339 11
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Wuansadneesunia 4.29 24.29 ala
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