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Abstract

The objectives of this quantitative research study were to investigate the level of
Digital Intelligence and Media Literacy among Thai youth and analyze the predictive influence
of Digital Intelligence on the Media Literacy of Thai youth. This quantitative research utilized
a questionnaire to collect data from a sample of 680 Thai youths aged 18-25 years who were
studying at the bachelor's degree level in universities located in the Central region of Thailand.
The statistical tools used for data analysis included frequency, percentage, mean, standard
deviation, and Multiple Regression Analysis using the Enter method.

The research findings were as follows: The overall Digital Intellisence of Thai youth
was at the highest level. The overall Media Literacy of Thai youth was also at the highest
level, particularly in the aspect of utilizing media for benefit, which received the highest score.
All factors of Digital Intelligence entered into the model showed a positive and combined
influence on the Media Literacy of Thai youth, which was statistically significant at the .05
level. The model accounted for 83.0 percent of the variance in Media Literacy R? =.830.
Considering the overall model, the increase in the level of Digital Intelligence resulted in a

statistically significant increase in the level of Media Literacy with a very high predictive power.

Keywords: Digital Intelligence, Media Literacy, Thai Youth
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