MsEstimadans uas. Ui 15 adunl 2 (nsnYI1AN-5UNAN 2568)

Vol. 15 No. 2 (July-December 2025)

STOU Journal of Coommunication Arts

Received: August 6, 2025
Revised: November 14, 2025

Accepted: November 30, 2025

L%

AATRIAUTENAVLATNALNSNITHRETNIUNISIAGRIRRA

WD ENLEIUNTTVD N ATIATNG
An Analysis of Components and Communication Strategies of Digital Storytelling

for the Promotion of Faith-based Tourism

dvennsal 150esulnaa (Saiyaporn Rueangratanaphaisal)!
55 viowna (Wittayatorn Tokeaw)?
Wans no3kad (Hassaporn Thongdaemsg)?

E-mail: saiyaporn@gmail.com

UNANEa

v
aa o (3

UNANNIVINSHE TR UsEasAli oA 1eoAUTENa ULAL NATAYBIN1 A DA TNIUNTSAT

aa o ) IS a

1589lUUSUNNSVUNEUTIATNST ENTINUNUINTYDIHATALUFIULIATOBLTINALNS Laslauauwin

&3

9 v A ] a | U A ag =2 & Y ¢ a ¢ a
nan1sUszgndldiiensduaiuegnedediu IWmsAnwidunisdunseiuagiaseiienalsids
AMATNAINVAINVANEUNAT HANITIATIBINUIT LToaRe HaladiAglunisasemnununeuay
AMUANAANTS lnedasAUsenaunanAalaTased AIazAT waskNWwIad lugARIaNgANIINYDY
LY ! Ql' a Vo a = Y & I A aaw 1% < « P
Unviesigaunsaasuglaniunsauwifn AISAS Bauwansliiiiuii defdvialananeluniesile

] v |

Fenagnslunisvenenasotauagliuasunlasunuimvesinviesiiendnisidud souadian e

Y 9

&

HrunswUsdudszaunsal win1siaulafneliAnAUNIMIETaNasAINTENINAIINITILINI

[ [y 1% Ko Y val 1 1% a o 1 3 CY oA a ¢ al
IRIUTITUAUNITAN UV]WJ']QJU%QLﬁU@IWZ‘\IJ ﬂ’]iﬂ@ ’J‘LlLﬁEJ‘UTU“UV]UWV]QﬂWﬁL‘U‘UUﬂLa’WLi@\‘iL?Nﬂaq‘VlﬁVl

! @Sy en wuweuianssunisiearsninidesuasnisunasesiesdu avidmamans
UNIINEIAGlYYETINIFTTIY
(Doctor of Philosophy Program in Communication Innovation for Political and Local Administration,
School of Communication Arts, Sukhothai Thammathirat Open University)

? @1 Inidmamans i Ime1aegluesTsnngsy
(School of Communication Arts, Sukhothai Thammathirat Open University)

® @1wIndmamans 41 IaegluiesTsnngsy

(School of Communication Arts, Sukhothai Thammathirat Open University)

71



AMSESINAAIERS s, Ui 15 adunl 2 (nsnYI1AN-5UNAN 2568)
Vol. 15 No. 2 (July-December 2025)

STOU Journal of Coommunication Arts

[
a [ I

WlangAnssuuslaAnaenidunis AISAS Wieasauseaun sainands usnsinnsaudLedie
LaETULARDUNNSYIR UL NTIATNTIRE 19058

v |

AEIATY NITHOATHIUNITENTBY MTLENTOFINE NTVDUNEUTIATNTT ayLng LATYFRAATINETIA

Abstract

This academic article aims to analyze the components and dynamics of storytelling
communication within the context of faith-based tourism, explore the role of digital media as
a strategic tool, and propose guidelines for sustainable promotion. The methodology involves
the qualitative synthesis and analysis of diverse documentary sources. The analysis reveals
that "narrative" or "story" is the core mechanism for constructing meaning and sanctity,
comprising key elements: plot, characters, and themes. In the digital age, tourist behavior can
be systematically explained through the AISAS framework, which demonstrates how digital
media has become a strategic tool for amplifying these narratives. Significantly, this has
transformed the role of tourists into value co-creators through their shared experiences.
However, this growth presents a challenge of balancing cultural authenticity with
commercialization. Therefore, this article argues that stakeholders should transition to
becoming strategic storytellers who understand consumer behavior across the entire AISAS
journey. This approach will enable them to create profound experiences, manage credibility,

and drive the sustainable development of faith-based tourism.

Keywords: Storytelling Commmunication, Digital Storytelling, Faith-Based Tourism, Sai Mutelu,

Creative Economy
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