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Storytelling to communicate the marketing of mineral water woven fabric in

*
Lampang Province

Nirumol Hiranwijitporn " Thee Kunthotong -

(Received: July 20, 2020, Revised: January 15, 2021; Accepted: February 11, 2021)

Abstract

The researchers used qualitative research, the objective is to 1) Study the narrative of the mineral water woven
fabric of the Mon Chae Son group, Lampang Province. And 2) Study of the integrated marketing communication of
mineral water woven fabric of Mon Chae Sorn group, Lampang Province. The methodology to study the
phenomenology approach, in which the researchers gathered information using participant observation, focus group
and In-depth interviews methods. Total of 54 persons.

The findings for part 1 of the storytelling. It is found that good storytelling is the heart of making mineral
water woven fabric gain the attention of consumers and highlight the weaknesses of cotton. That can be divided into
two things: 1) Storytelling of the production process includes the use of mineral water as a handwoven cotton dye and
the use of natural dyes. And 2) Storytelling, based on the techniques of breaking fabrics and the history of mineral water
woven fabric has developed a woven pattern from ancestors, namely the Kai pattern, and the new fabric called
Nammorn pattern, which became a unique of the community. In part 2, integrated marketing communications found
that Nammorn Design has implemented five integrated marketing communication tools, which are as follows:
1) Advertising is used through the print media as a bag of goods and spend more advertising online than others media.
2) Sales using employees by the group's leader to sell the products, who are knowledgeable and have a good
understanding of the products and have confidence in the products. 3) Promotion of products that is reasonably priced,
Promotions may not be as effective as most of them are niche groups that are interested in buying. 4) News and public
relations will be more popular, it will require more proactive publicity of the government. In particular, period dramas
wearing cotton dresses are public relations to good viral and fastest. And 5) Direct marketing, Nammorn Design is used
as a direct marketing online medium with the use of the nammorndesign.com website and the use of more accessible

media is Facebook and Instagram, which use the main channels for advertising and public relations.

Keywords: Storytelling, Marketing communication, Mineral water woven fabric

" Research Article from Faculty of Management Science, Phetchaburi Rajabhat University
" Lecturer, Faculty of Management Science, Phetchaburi Rajabhat University, Phetchaburi, Thailand.

. Lecturer, Faculty of Communication Arts, Nation University, Lampang, Thailand.
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