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Abstract

Coastal areas hold significant ecological
and economic value, particularly through tourism,
which results in substantial income for provinces.
Effective management is essential to accommodate
demand and mitigate the impacts of natural coastal
changes and climate change. Evaluating beach value
presents a challenge because they are invaluable
natural resources. This study employs the Log-linear
hedonic pricing regression to assess the value of
beaches in Phuket: Nai Thon beach, Kamala beach,
Patong beach, Karon beach, and Kata beach, using
hotel room prices during high and low seasons.
Findings indicate that when considering the
provincial tourist numbers, the beaches with the
highest value in the high season and low season
are Karon Beach and Kata Beach, respectively.
When considering the number of beach users
from field observations, it was found that Patong
Beach has the highest value in both travel seasons.
In summary, beach values in the high season are
approximately three times greater than those in the
low season. Therefore, the appropriate use of data
to evaluate beach benefits is critical for accurate
cost-benefitanalysis in effective coastal conservation
and management planning.
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nIsnauIRYo [sunsuusnisiosniodines (D = 1, Ul = 0)

Aisy IsuisuAvagusSIonuW URANUIRTW91stU (1 = 1, TUTS = 0)

finsns G5Us NS lla=auUs1snun nNEWSa
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2. dayaaruoutinviaanisasadamdnuazdnsanisidain
. o A . o . v o @ v AMy  ame i A -
uuinviesieMedmniauazdnsnsdiniudeyanlsdainatfinvieanansatl
YRIANTTNIMNNIV RN ALAN T W.A. 2566 WU HAUINETNTIBA AL ARENN9HNET
RaInaiRTaAL 11,300,498 AU wazddnINsidninfeaay 47.82 (Ministry of Tourism
and Sports, 2024)

3. dayaaruoutinviesiaagldanann
p Yy aa o = = = X A= H X A LR
wasannliddeyaadfinviaaiiaonuiian o NunAnwie 5 Aunlunsdazd aq
Mn1sdsrunn1sanwantinyvieatfeqlagn1siuauIulny e N LI LTI N UR
AN 2219199UN 5-7 AU W.A.2566 JT99987195 119194987 08.00-18.00 U.
(10 dalng) wardiasieiaruauinvaaiiaaeassedalug gaisoaanuaudalus

o o i’/ = A o % o o 1 dl % 1

AANUIRIWIST Aa 365 Ju azlAdszanninisauuinvasieadlduialuwsay
X A= o ~ = Ko o o o al ve o ayal
WUNANEILAAIAIRI9197 2 TneanuAnsiBldauauinvieaieadlduinsadn
dsziiuandayanldvinnisdsatasil lunnsdimsziyasiaiauinsaniuman
¥ o .
NANIWNTIN High Season LAY Low Season

m1sA 2: Voyaduoulnriovineoyldsnenia

WuRFnu $usutinrisvingatadssiedolug (AU/sU.) tnrevigaygsema (au/d)
Tunau 173 631,450
nuan 274 1,000,100
Umoy 1,367 4,989,550
n=su 1,197 4,369,050
n:p: 603 2,200,950

n1sUs:I0uyan1sIenIA

nstlszfiugardauandenanansautieanidy 2 337e

1. 3an19m99 (Direct Methods) FufhAandssiulaanisfuni sz rulansaie
@@umug@ﬁmm%mﬁau 3;1@ﬁhﬁliﬁmnm@ﬂmﬁu‘imﬁ%mqmam@ﬁ AR RRTE A
winua i dgnduniendlidnlaan masuasdenfinnis (Hypothetical Bias) kazdgndunisnianals
Hmﬁmﬁﬂujﬁuiﬂdﬁmqmﬁ@uﬁu%mgﬂuuﬂ@ﬂﬂﬁumm"l,uu (Embedding Effect) (Israngkura, 1999)

2. 3819803 (Indirect Methods) %I\‘lLﬂuﬂ’]ﬁ‘ﬁmﬂﬁﬁj@ﬂ"]'?ﬁlxiLLQ@ﬁfﬂu‘mﬂﬁﬂ’ﬁ%@m’mIﬂﬂMN WH
mmmﬂmﬁumﬂ"wLLﬁJq%ﬂlumﬁﬁuvﬁ”’féuﬂummm 114 Travel Cost Method (TCM) uaz Hedonic
Pricing Model LL[ﬂQﬁﬂ’]ﬁ‘ M mmmmmimmﬁmm (Multiple Visits) A tsiaaiiienanaldl difumng
ievieaiteagnuiiuieiuiaden muummwﬂi‘vmu@aﬂmqvmmmmmwﬂu

aUANEEASM Hedonic Pricing Model LW@mﬂmmmmuwuﬁivm’mmmumﬁﬂ‘m WINAL
ATIANEUEFNT fifludaalsznesmesiosinlsg quuuj nliaunsodmanziiyaAviatianiwanemn
LazAnetladeiiinansenusamaiasinlsausyld Inal¥uiusans Log-inear Equation eﬁ\mmLLﬂi
BaszADANANEUZANIRIAN RN wazFauLlsnNARIIATRIRNTIaUTN LAAIAAFUNNTT 1

nsUs:UYaABIEMIAVEIIMSANITATEIUSBUIRBUADLIMNAIVOIYAAN9INNNS
mhuasinEedwnisuiIsula:vusutinrisvinualunsa:ngiovInus



Journal of Environmental and Sustainable Management Vol.20 No.2/2024

In Price (USD/7 ﬁu/Zﬂu) = Bo+ Bstar(Hstar) * Broom sizeHRoom size) + BBreakfastHBreaxfast)
+ ByinaHvina) + Bresort(HRresort) + Bpeluxe Roomtype(HDeluxe Roomtype)
+ BSuperior Roomtype(HSuperior Roomtype) + BMountain View(HMountain View!
+ BBeach view(HBeach view) + BGarden viewHgarden view)
+ Brool viewHpool view) + BCity View(HCity view) + Bxid's clubMkid's club)
+ BBalcony(HBalcony) + Brool(Hpoo1) + BSpa(HSpa) * BAirport(HAirport)
+ BcleanHclean) + BLaundry(HLaundry) + BParking(HParking) + Bear(Hgar)

+ BFitness(HFitness) + BTour(HTour) + BLocation(HLocation) +E (1)

AN@NNI3T (1) Price (USD/7 Aw/2A%) mmﬁmwaqwrﬂmwu‘lumnmm USD (411151 2 AL
fin 7AY), AB ZﬁNﬂi‘“”&‘ﬂﬁﬂm&ﬂ‘i:rm"’l:ﬂ’k‘i"]‘lJﬂ\‘l‘VI‘NWﬂii\‘iLLTN ez Ae A1ALTITEIANNNS

Lummmmmzﬁmﬂ?mwmm Regression Analysis A1N38289 Hedonic Pricing Model WA
AuN90LUIHA Price (USD) Lﬂuzﬂ@rﬁhﬁmﬁﬂimLLiuLﬁﬂﬁﬁﬁﬁﬂmwmwm (Lmumzﬁ"uﬂixaw“ﬁr =1)

s
=

LLazH@ﬁﬁﬁ@qWﬂiﬁqLL?NLﬁ@Mﬁﬁﬂﬁﬂmwmﬂmm (Lmurﬁhﬁuﬂ?zam‘ﬁr = O)Tmﬂmﬂmuﬁﬁﬁmﬂizam
LAZANAITIIBIFNNNT (mﬂﬂ'ﬁL@?{ﬂﬂmﬁﬂwmvﬁhmmmmwm) WATANNIDATUIDAYA AT L6
mnmmmmmwmmmumwn‘taqmmu@uwmamwmwm LL@vN@W]WNWﬂTNLL‘ENLN@VLNN
NARENWTNEUA mmmmmmmLmnﬁmuﬂ@mmmwmwLLch@ﬂlummumwnTmLsu

waniIsAnuvINazdvIsniwa

N@ﬂ"li‘ﬂmﬂ’qﬂi”ﬂ‘ﬂumﬂﬂ 4 ‘WJ‘].I@V’W@ NANTIIATIZN Regression Analysis, EJ'Z\]W]“T]’WEIM’]@V]
’.)Lﬂ?’]”ﬂﬁ]’]ﬂﬂ’]u’luuﬂ%‘ﬂ\‘iLV]‘F.I'J‘J"]EI“\\?W]G‘] ll@V’]’W]']EI‘VI’WWWJLﬁi"]”ﬂﬂQﬂ@ﬁu’]uuﬂW@\‘iLV]EI"Jm,“quﬂ RS
ﬂQWNLLﬂﬂWWQﬂJﬂQNﬂ@ﬂ’]‘ﬁWHV’Iﬁ mmmmmmu

wan1sdlnsA: h Regressnon Analysis
mm\m 3 WAz M13197 4 LAASHANITIATZHANNTOANSY (Regression Analysis) AN3D
294 Hedonic Pricing Model mn@maﬂwmmeﬂTNLL?MN High Season iLae Low Season ANNANAL
a a0 A o a o A1 o s £ ) = a
anNFAgIUNNTIAE AL sadsEyNAdNANdNLsTEN (Coefficient) wlaenulagldliiAntg
= v o o <A Y o A o o = al' A X o4
WweaiuiuaaLLInN S9has1AieInn sl sy nanapesaL s nFainslatuk A NIuiTaanas
wdadanaliisnanviasinisuwsuiinauraanaluianiabeaiy Tunsauanyasiaainlsesy
WelAdudsz@nsannnisiinaziifag Regression Analysis 11 asMdndse@nauazaadsvassionds
ANANTUEY NG
- . X ode 2 X ode el
AINNITIATITUNINIINUBINUNAN TS 5 Wuibutdag High Season wudIngusawilen
wWasuudasldlufannadeniusman Ae A1q 1enafes 8191090 Faa1 Amia/MaTnanin naseane
11 dszdnedn a4t awniiu azenn 1In3d4nan Naensn ung uasiawa nqusautlsniasuulaglily
frnnenssiudnuiusan Ae FeaRdnd ginEe/ 49 30011 940U 0illes Andrdy wazszides nlk
A o D A oA X4 o 6 o Y o A o X 4 a
Wasulsan il AiNTwiTaanasasin s A asin sl sl asuiasinuauvireanasluiiAnig
¥ 1 o d‘ dl a 1 1 A A o o & d‘i’/
psdn waznguaanlsiasunlasluianieliuiueune Taas faf uazisa

finsns G5Us NS lla=auUs1snun nNEWSa
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- . oda T X de e d
AINN1IAATIEUNINTINVRINUNANHITG 5 WU luga9 Low Season Wudngusauilsh
waznwlaslluianiabesiumen As A0 2uaRes 8199600 3861 9NE/AITIBNIA T0dTINe
% % - o a4 . - N
11 asydneun @t auiniu arenn 1BnNsdnee Neensn uf uasilaiua ngusawsiuasuulaly
luianenseiudaniusan Fe 3aeim Fesndnd ginie/ 49 39711 Faaszdnein 39iled aszdnen
S a4 e e e A - L a dY
1in19dnan Naamsn 115 uazving wazngusaulsnlaauulacluiiAniglduiuenne N6
\WasannauAnifesnsdssifiugadmenn adlianudrdnylunisiarsansauds
FanziaMarnenia Fudusounuesiatianinaneniaiuiaglusaiiesinlaausy waznudd
AmziaMaTena danasesAiasinissusnluianuRaiunnanNFigin AedediAlanin
WA PIANFRIAN 29U TNALANTU LAz namaATasin s suat1eiliadnAty (Probability < 0.05)
M9lutag High Season way Low Season

M1SWA 3: MSWIARIWANISIIAS1:K Regression Analysis YaA1318MIA9INAUANGUROIWNISIISU
%94 High Season

_ HAlunau KiANUal matnay HIAN:SU HIAN:R:
s Coeff. Prob. Coeff. Prob. Coeff. Prob. Coeff. Prob. Coeff. Prob.
AU 5.0863 0.0000 | 5.1230 0.0000 | 5.1783 0.0000 | 5.1075 0.0000 | 5.1085 0.0000
n19 0.3043 0.0000 | 0.2872 0.0000 | 0.2945 0.0000 | 0.2925 0.0000 | 0.2907 0.0000
vuRkod 0.0014 0.0000 | 0.0014 0.0000 | 0.0015 0.0000 | 0.0015 0.0000 | 0.0015 0.0000
9MMSIE 0.1673 0.0160 | 0.1714 0.0138 | 0.1645 0.0183 | 0.1655 0.0177 | 0.1703 0.0144
Jadn 0.1495 0.5359 | 0.1905 0.4304 | 0.1365 0.5766 | 0.1738 0.4718 | 0.2147 0.3813
Saosn -0.0231 | 0.9148 | -0.0421 0.8461 -0.0711 | 0.7487 | -0.0280 | 0.8973 | 0.0094 0.9660
HovAang -0.1054 | 0.6145 | -0.0792 | 0.7056 | -0.1080 | 0.6071 | -0.0821 | 0.6961 -0.0604 | 0.7759
gWEa/aﬁn -0.1002 | 0.6291 -0.0837 | 0.6871 -0.1121 | 0.5913 | -0.0864 | 0.6783 | -0.0625 | 0.7665
21 -0.1411 | 0.0353 | -0.1411 | 0.0356 | -0.1430 | 0.0338 | -0.1402 | 0.0373 | -0.1381 | 0.0397
J9Nn:1a/20818KM | 0.2037 0.0107 0.2114 0.0078 | 0.2102 0.0086 | 0.2191 0.0057 | 0.2198 0.0055
92%d0u -0.1615 | 0.0312 -0.1538 | 0.0399 | -0.1608 | 0.0325 | -0.1543 | 0.0396 | -0.1492 | 0.0469
30as:th 0.0599 0.4112 0.0445 0.5430 | 0.0468 0.5223 | 0.0493 0.4997 | 0.0521 0.4748
BAIVGN -0.0614 | 0.3710 -0.0741 | 0.2796 | -0.0524 | 0.4619 | -0.0662 | 0.3375 | -0.0835 | 0.2316
Andnau -0.0708 | 0.4674 | -0.0581 | 0.5507 | -0.0599 | 0.5387 | -0.0584 | 0.5498 | -0.0600 | 0.5377
s:10ey -0.0119 | 0.8583 -0.0141 | 0.8334 | -0.0202 | 0.7653 | -0.0127 | 0.8502 | -0.0056 | 0.9339
as:th 0.2830 0.0004 | 0.2719 0.0006 | 0.2770 0.0005 | 0.2773 0.0005 | 0.2760 0.0005
a 0.1302 0.0758 | 0.1339 0.0681 0.1375 0.0616 | 0.1372 0.0628 | 0.1331 0.0700
auuou 0.1020 0.0970 | 0.1014 0.0998 | 0.1013 0.1004 | 0.1037 0.0926 | 0.1044 0.0901
MAUA:0TA 0.2698 0.0033 | 0.2815 0.0021 0.2795 0.0023 | 0.2869 0.0017 | 0.2868 0.0017
Bn3A 0.0503 0.5507 | 0.0370 0.6572 | 0.0403 0.6311 | 0.0275 0.7410 | 0.0259 0.7554
Avonsn 0.0041 0.9527 | 0.0098 0.8866 | 0.0029 0.9665 | 0.0046 0.9462 | 0.0092 0.8936
us 0.1852 0.0053 | 0.1912 0.0041 0.1866 0.0050 | 0.1847 0.0056 | 0.1866 0.0050
Waiua 0.2073 0.0042 | 0.2133 0.0033 | 0.2079 0.0041 | 0.2109 0.0037 | 0.2143 0.0032
msnouiRg) -0.0012 | 0.9867 | 0.0014 0.9844 | 0.0084 0.9064 | 0.0009 0.9900 | -0.0070 | 0.9217
AR 0.2614 0.1457 -0.0689 | 0.2458 | 0.0596 0.3301 | -0.0702 | 0.5080 | -0.0702 | 0.3499

nsUs:UYaABIEMIAVEIIMSANITATEIUSBUIRBUADLIMNAIVOIYAAN9INNNS
mrunsiAEeIwnlsIsula:drusudnfduineslulka:nAnodNeo
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ANSWA 4: MSWIFAINANISIIASIH Regression Analysis YaA181grIAINAIUaNYIU=RaIWNIS VIS
%99 Low Season

ralunau Hinnuan madmay HIRN=SU HIANzA=

Aands
Coeff. Prob. Coeff. Prob. Coeff. Prob. Coeff. Prob. Coeff. Prob.
AR 3.9333 0.0000 | 3.9743 | 0.0000 | 3.9459 | 0.0000 | 3.9328 0.0000 | 3.9595 0.0000
[24H] 0.4158 0.0000 0.4052 0.0000 | 0.4103 | 0.0000 | 0.4146 | 0.0000 | 0.4089 | 0.0000
VuAkad 0.0009 0.0198 0.0008 0.0293 0.0009 | 0.0196 | 0.0008 | 0.0256 | 0.0009 | 0.0197
9MMSIET 0.3046 0.0010 0.3189 0.0005 0.3188 0.0005 | 0.3199 | 0.0005 | 0.3174 | 0.0006
Jaan 0.0049 0.9907 0.0424 | 0.9189 0.0489 0.9080 | 0.0585 | 0.8883 | 0.0507 | 0.9039
Saosn -0.3304 | 0.4176 -0.3795 | 0.3558 -0.3364 | 0.4196 | -0.3178 | 0.4367 | -0.3389 | 0.4084
RovAang -0.3767 | 0.3451 -0.3756 | 0.3473 -0.3712 | 0.3558 | -0.3683 | 0.3564 | -0.3684 | 0.3588

BWiSe/adn -0.3404 | 0.3930 | -0.3473 | 0.3844 | -0.3412 | 0.3958 | -0.3366 | 0.3989 | -0.3384 | 0.3991

200V -0.2891 | 0.0001 -0.2845 | 0.0001 -0.2830 | 0.0001 | -0.2799 | 0.0001 -0.2841 | 0.0001

J9n:1a/39¥19Km | 0.3900 | 0.0001 0.4021 0.0000 | 0.4093 | 0.0000 | 0.4179 | 0.0000 | 0.4060 | 0.0000

J0dou 0.0546 | 0.4569 | 0.0536 | 0.4655 | 0.0533 | 0.4724 | 0.0576 | 0.4336 | 0.0538 | 0.4669
39as:(h -0.0372 | 0.5908 | -0.0465 | 0.4994 | -0.0479 | 0.4876 | -0.0462 | 0.5020 | -0.0474 | 0.4912
AIGN -0.0702 | 0.3517 | -0.0778 | 0.3010 | -0.0820 | 0.2893 | -0.0820 | 0.2749 | -0.0822 | 0.2797
Andnau 0.1343 | 0.2040 | 0.1431 0.1757 | 0.1431 0.1763 | 0.1406 | 0.1828 | 0.1433 | 0.1755
s:idey 0.1191 0.1123 | 0.1212 | 0.1085 | 0.1241 0.1012 | 0.1252 | 0.0952 | 0.1240 | 0.0995
as:th -0.0052 | 0.9513 | -0.0220 | 0.7932 | -0.0194 | 0.8179 | -0.0241 | 0.7745 | -0.0181 | 0.8299

a 0.0461 0.5717 | 0.0510 | 0.5320 | 0.0488 | 0.5513 | 0.0437 | 0.5924 | 0.0492 | 0.5471
auudu 0.0104 | 0.8783 | 0.0139 | 0.8388 | 0.0181 0.7927 | 0.0201 0.7670 | 0.0175 | 0.7969

MAA:0IRA 0.0559 | 0.5834 | 0.0671 0.5084 | 0.0712 | 0.4837 | 0.0721 0.4764 | 0.0697 | 0.4924

BnsA -0.0255 | 0.7927 | -0.0412 | 0.6684 | -0.0481 | 0.6184 | -0.0436 | 0.6489 | -0.0469 | 0.6246
Rvonsn -0.0780 | 0.3166 | -0.0701 | 0.3686 | -0.0717 | 0.3605 | -0.0688 | 0.3767 | -0.0714 | 0.3611
us -0.0978 | 0.1883 | -0.0931 | 0.2106 | -0.0928 | 0.2153 | -0.0862 | 0.2482 | -0.0935 | 0.2091
Wailua 0.0023 | 0.9767 | 0.0118 | 0.8851 0.0053 | 0.9481 | 0.0034 | 0.9669 | 0.0068 | 0.9335

msnouiRg) -0.0137 | 0.8647 | -0.0129 | 0.8732 | -0.0136 | 0.8668 | -0.0108 | 0.8932 | -0.0151 | 0.8532

A 0.2376 | 0.2286 | 0.0885 | 0.5030 | 0.0106 | 0.8984 | -0.1049 | 0.3040 | -0.0189 | 0.8235

YaRTB1EHIARDIAS:HAoBFIUOULINADIIREISI8TINIA
Hmmmﬂmm‘?ﬁmmxﬁﬁqaﬁﬁmuﬁﬂﬁmL‘ﬁ'mmmvwd“mﬁﬁq@ﬂwmaﬁﬁmmﬁqﬁ
ﬂ?ﬂjgﬂﬁ’]ﬁmﬁﬂt?\‘iLLﬁ“NLﬁ@iﬁiﬁﬁﬁﬁﬁﬂWW’H’]?;IW]WIJNW]@I%V]@‘LA (High Season) AN

In Price = 6.9797 (USD/7 Aw/2pw) ilefiansnnanngmsuanida o ufl 11 &anau w.a. 2566 ufa

WU 1 USD winfiu 34.6 U ﬁqﬁugamﬁmﬁﬂia‘mmwiﬁﬁ“‘u 2,655.84 LNN/PL/AL Lﬁlﬂﬁﬂﬂ@mﬁu

Ainsns USUs NS llazauusisnun nn§w§o
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ansniadniniasas 47.82 /Au mezqmﬁu&i’ﬁmuﬁﬂﬁmLﬁﬁqmﬂ@"\miﬁw 11,300,498 Al azliyas
Honinlsausuiieldiliatianmanenatewinalumes (High Season) Winfy 14,351,894,301 1M
mmmmwﬂqwn‘lﬁmmuLu'amnﬂuamwmammmmmmlumu (High Season) {A" In Price
= 7.1834 (USD/7 Aw/2Aw) LN'E]W“Q’]?E‘L&’]"Q’m‘ﬂm‘”lLL@ﬂL‘]J@EIu 04 U7 11 Avnan WA, 2566 udawudn
1 USD Winrid 34.6 U muugﬂ@mumwn‘iiqLuuwrmu 3,255.88 LNW/AWAL Lufamvl,ﬂ@mrmamw
nadinsin¥enas 47.82 /A uazpnufsuawinvienfisamessin 11,300,498 auazliyartiasin
Tsausuifledvirfianmanevnasesmalunen (High Season) Winfiu 17,594,457,551 U
ﬁ\iﬁusﬂ@mmﬂmm%mjmwﬁﬁu 17,594,457,551 - 14,351,894,301 = 3,242,563,249 LN
HANIIANSA (mmﬁ' 5) LLﬁﬂﬂﬁLﬁudﬂNﬂ@ﬁﬂﬁﬂﬂﬂﬁmﬂﬂﬂﬁuﬁﬁﬂﬁﬁ%ﬂ 51u'=ﬁ”wf?mqtﬁmﬁfa
NarsauangAviaeinlsalsnludag High Season Waz Low Season SauALSLLTNiB i e
Famdnriu HAaesendng 1,090,966,111 UM D9 3,531,678,247 LM wumﬂﬂmwummmmiumq
High Season ﬂfammﬂ 2P wuwﬂﬂmmmmmmiumn Low Season A MAnysw Teanuauiin
‘mmmmmmqmmumﬂum@g@nmﬂﬂmmmmwmamimmmmLL@anﬂ Hanvunlflulsenaunisg
FAITRYAAITILNIA mnisiﬁ%mﬁﬁmuﬁnvimﬁmt’fﬁmm QU ity
mmm’mmmmﬂnmumnmmumwnma High Season m@qwnwuwﬁﬂmmmmmmw
LI@ﬂ’]“]ﬁ?;l‘wﬁﬁVIﬂﬁ‘yLNu@ﬁﬂﬁ"]ﬂ’]Wﬂ\‘IWﬂ%N Low Season mmmnmwmmmﬂumwmmmﬂm
High Season §4n31 Low Season vinl#sArdasinlssusuasiisnangmnu mmmuaﬂ@mmwm’lu
924 High Season Asganin Fatiudladesnnlszduyadmameiiein i d s Beuieuana
WMHNZANNNIATHTANERT miﬁﬁﬁqﬁm@ﬂsvimﬁﬁLLMﬂc-fmﬁu‘luLm'@vqmimL‘ﬁ'm L'ﬁ@%ﬂ@ﬂﬂﬁﬁ’m
1uma¢ﬂa°’mummm@ﬂi”‘ﬂmummmwmwmmvmu Lmu’ﬂﬂqLmﬁ”umqmumlumimmu A9y
m@mmmnummwmmmmm’luumvmqqmmiwmmmmﬂmu AnitURANERY 5 T1ea widn
33@mfmmmmwﬂmmumnmmumwnfﬁqq High Season HAM31NN31929 Low Season 1szan 3 1910

M1SA 5: YaAermARUs:IDUNINNouRBIs18 IR

= o, yaR19raUsS:IduUINSIAKIWNEIY UanA1s19r1aUsS:10u9INSIATHOIWNEIT
WunfAnun v . v
High Season (Un) Low Season (U1N)
Tunau 3,242,563,249 1,090,966,111
nuan 3,373,685,232 1,129,615,326
Unou 3,351,783,969 1,152,978,561
n:=su 3,503,448,313 1,180,993,530
N=p1= 3,531,678,247 1,142,316,328

uammﬂmnnomsq HﬂOﬂ?'\UOUUﬂﬂO\]InUOUIBPﬂﬂ
mmmﬂmmmmmvumfmmmuuﬂmqmmsﬂwwmumm’mmsmmmmu
ﬂﬁ?my‘@ﬂ’m‘a\iv\mti\iLLiﬁJLN@iNN‘V]ﬂuﬂﬂ’]Wﬁ’]ﬂM’]ﬂﬂ@dM’]ﬂiuW@u (High Season) #e

In Price = 6.9797 (USD/7 Aw/2A14) lafansounanndnsaniLlasy o SuT 11 Famnan w.A. 2566 LA

WUI1 1 USD Wil 34.6 1 ﬁQi’fuaﬂ@mﬁmﬁﬂ‘Emmuwi’]ﬁu 2,655.84 Un/AW/AL Lﬁ@ﬁﬂﬂ@mﬁu

nsUs:UYaABIEMIAVEIIMSANITATEIUSBUIRBUADLIMNAIVOIYAAN9INNNS
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1 %

Smomnadninienas 47.82 /Au uazgnuiuinvieaiisadldunnsuan 631,450 au azlfyasndieain
Tsausnilelsidvirtlnwanemmasesmeluneu (High Season) Wit 801,956,131 1w
ﬂ?ﬂjzﬂ@mﬁmﬁnimLL?NLﬁ@ﬁﬁﬂﬁﬂmw’nwmmmmmlumu (High Season) #An
In Price = 7.1834 (USD/7 A/2A14) ilafiansnnangnTuanian or Sult 11 AaVnAN WA, 2566
WU 1 USD Wiy 34.6 U ﬁqﬁugamﬁmﬁﬂiiqLLim‘vthu 3,255.88 U /A ety
AniudnsnIsdninasay 47.82 /An LL@:@mﬁuﬁﬂvimLﬁﬂqéﬂ‘fﬁmm@i’ﬁmu 631,450 Aw Azliyar
vasinlsausuleivatian e sresnalune (High Season) Winfiu 983,144,302 U
ﬁqﬁummmwmm%qﬁmmﬁu 983,144,302 - 801,956,131 = 181,188,170 U
ANNNIATIEYYAANTEUA IUT High Season LAz Low Season munmmquuﬂwmmm
fldwn deldannnisdismaniaaunn tdnauansiemsed 6 Wmmammﬂmmiuwuwﬂﬂwwm
8g913149 60,961,079 U T4 1,479,925,372 1M wuwmmwmj@ngm;miumq High Season L4
Low Season Aa winthaes waxduuiidnsiifiswuintesiiadldvauniigauiu Tnsid
A 5 Memn ﬁaﬂ@ﬁ"vn’mmmﬁ'ﬂmﬁm’mmmﬁmﬁnﬁw High Season 13vaned 3 Wingeataa

Low Season

M1sA 6: YarsemanUssdunannovineagidna

AN YaA1319n1AUS=IDUINSIANKOIWNEIY YaAgrIAUSzITUNINSIANRBIWNEIY
High Season (uan) Low Season (u1n)
Tunau 181,188,171 60,961,079
nuan 298,572,913 99,971,549
Umay 1,479,925,372 509,078,819
n:=su 1,354,519,142 456,601,097
N:=A= 687,849,972 222,484,100

ADIANANVOIYAATBITHIA

tmﬂ'mJsvLuum@mﬂjfmmmmﬂmﬁfmmwﬂuma Regression Analysis LLaZ Low Season
fAnmzinnauninvenfitmnedmiauazinveaiodldun wandfidiuingammamalugag
High Season HAtszanns 3 Wihreeyaraanalutag Low Season MwiAgaiuainnisifsauiiey
mﬂuﬂmmmmawmmmmuuﬂmmmmmmmm

A4 mLL@m“lw,mmmiﬂmum@umeﬂ@mﬁi"ﬁ@mLLmsg@quzgm (Lower Bound and
Upper Bound) JRINUTRN S 5 Ten %ﬂﬁ;ﬂ@iﬂuﬂiﬂﬂﬂuﬂuﬂﬂﬂ%Lﬁ@ﬂﬁ‘zﬂ@Uﬂﬁﬁ‘ﬁmaulﬂluﬂ’1i‘
Ansziisuu-nadselagil (Cost - Benefit Analysis) Lﬁm"ﬂLﬂurﬁ’fmﬁmimnu‘lu‘lﬁmqmiﬂmﬁuumx
LLﬁlmﬂa&mwﬁ'Lﬁm%uu?mmﬁuﬁmﬂEII\'i LﬁmmnmiﬁﬂmLL@mﬂﬁtﬁudm@mmﬂmm%‘qﬂmﬁumnmm
Heinlsaussfuanlaviniumaearst wsenanalddn lugae High Season Temnnaslyafnganin
Low Season ¥NAANINTILNIARINTIANTIUINANTTIN High Season aztdunisilsziluyafing
ﬂiximﬂﬁ@;\uﬁu@?q Lﬂ@\‘mmﬂ@mLLmmﬁﬂﬁﬂmwmwmmlummﬁmﬁanLL?NM%J'N Low Season

finsns G5Us NS lla=auUs1snun nNEWSa

17



18

21sa1snN1sIANIsAiondouna:noudediu U 20 adui 2/2567

fusndgas High Season wazINUsTiliuy a1 TeIAAINIIAN TR IHIANIZTI Low Season fiAy
1534"@r’hm@ﬂix‘imﬁﬁﬁfmdmdm@mﬁmmmﬂmﬁuﬁu ﬁqﬁumﬁmimw%mﬂ@mm@ﬂizimﬁqmm
wazyadualslemiigafienaasdulyly miﬁéﬁqw@uL°1Jmmmmﬁwmmmmmm%ﬁwﬂ Agae
‘lmmﬁmummmumLmvmmﬂammmwiummmu’lﬁuLzmﬂmmum@@ummmﬂmﬂmmﬂuﬂmw
IeetEmANINTY iesarnamnsninllianzinadslemd FUnNUlATINIIALLAAIGIgALAY
pfigaiieanaadedlunisamuls

(x1,000,000)
4,000

3,500

3,000

(un)

2,500
2,000

1,500

HAANBT WA

g

' ' o Co ] o a . . o4 o o o
BAAYNBINBILATHNINDINUITIIIINIA BAHANNGNDINDILATRNINBINYITIBIIHIA

0 . o o - 0 " < A u o
[ FrengrissinuuaziniasyIgizma W ZronanngrissingInazinriasine g lEwa

MWA 4: yaremaibioUssiDuiosioyaniansaiu

voldualu:

Hmm’wwmﬂﬁﬂiuﬁumn%mﬂ@ﬁﬂﬁmLﬂ'fimmﬂé’wﬁﬂﬁuﬁmmﬂndmmmmwmﬁl
ﬂa‘z@umnﬁnﬁmﬁméﬂﬁmm Lﬁmmn%’mﬂ@ﬁﬂﬁmLﬁﬁqmﬁwimi@ﬂﬁLﬂui@y‘anaﬂqﬁﬁuﬁm
unnndrsusuinvieafigndldmanelildannistinnsideyadimanagunm atdlsfaanisld
Hoyainvieafiaaddmafuansdayarfiinannisld (Use value) LLﬁi%’@H@ﬁﬂvimLﬁﬂq‘i’m'ﬁ’wf;”m%u
Lﬂuﬁﬂganﬁﬂqﬁ‘ﬁ'LmmﬁqmwmmﬂﬁmquﬁnﬁmL‘*‘?‘]lmﬁlLﬁuvmvi'ﬁm“m %mﬂmum%ﬂsﬂﬁlﬁu
masndememadaduaniuiianm ﬁqﬁﬂﬁuﬁmﬁﬂiuﬁuﬁﬁuqaLﬁuﬂdm@m‘ﬁ'Lﬁmmnmﬂ%ﬁq
Lwiwmfa"wLﬂuﬁmﬂiuﬁugﬂrﬁhﬂj'mmmLLmvaaJﬁﬁﬂ;gJ@ﬂﬂvifaaL‘ﬁmmﬂmm fayanAaniaiaaziiy
fadend i diedmeed

fayaiilfarnnisdrmanipguiueiadianupaainaesldanauniigiu leldfuan
sznuaniladefiunnsineanniuiivinsdma i invesfiseeiadsnunnninduiivinnsdiema
Lummmﬂmummuﬂwqﬂw vidarinvieniineradanuautisaninduiivhnisdimaiiasaniduiud
anmenmelaiisasuatiiiesandunn dugu

satilunsinenafasell aasdrsaadeyainrieaiion sialudas High Season uag
Low Season Lwemmhﬂa‘vmummﬁmmmmaunummuﬂivmwﬁmm@ﬂwmymﬂmmm@m@mm
Hoeinlsausuann Regression Analysis Az liyapniilé L'}Juvl,ﬂmmmmﬁumnmw

nsUs:UYaABIEMIAVEIIMSANITATEIUSBUIRBUADLIMNAIVOIYAAN9INNNS
mhuasinEedwnisuiIsula:vusutinrisvinualunsa:ngiovInus



Journal of Environmental and Sustainable Management Vol.20 No.2/2024

asu

! ‘mm"l\i%‘\iLﬂu‘ﬁuﬁlﬁﬁmﬂﬂ?ﬂlﬂuuﬂ@\mgmmmLqm AAuvanuatenieszuuing wasi
naldulsslemanadnu wu nsvieaifien niatezas uastunuinig Wudu Tasiannzesinedienas
HﬂivimﬁﬁuﬁﬁmmmmlkLﬁ@ﬁqmiumqmmﬁﬁq (Ocean Economy or Blue Economy) fifiAnny
mﬂmm@m?muimm«mmmLL@ NARATUTNIRTINTRNLTENA Lmﬂuwmmmmmqmmmmm
ﬂmmuu m*mmﬁlmmnmmwmmmm FalifnemdnAenviefisanimeia FTnnILEung
@mmﬂmﬁ\iLW@‘ﬂmﬂuLL@:LLﬁlmﬁmuWﬂﬁiLﬂ@ﬂuLLﬂ@ww6]\11/1mmmﬂmﬂﬂ@ﬂul,l,ﬂmmuq@‘m@ LAy

4:4' a =2 a o y dll o ¥ ¥ L
ﬂ’]ﬁ‘Lﬂ@ﬂuLLﬂﬂ\?@ﬂWWﬂmNﬂqﬂqﬂ gauDNNNTLTMNIA ANl ae raFLANARIN T TunN T se T

Wesifuianssudunimeaiisrdadugen Lﬂu‘ﬁ'nnﬂmmumiﬁmsmw’wﬁu whiliasannmema
udunsnennssssuailaianansndeaneld miﬂi”l,ﬁumﬂ'ﬁﬂj’mmoﬁqLﬂugqﬁﬁmﬂumiﬁuuﬂqa
qmmmmwmiwmuﬂuﬂwmmmw‘lﬂnmqmeﬁﬂ@mﬂﬂ mumﬂmumm ALszavA L‘W‘ﬂﬂ?VLNuN@ﬂ’]
mﬂmmiuwumﬂﬂmmmmmnm aun 5 1eun LHun walunen uenuad wiatnes meanzeu
wazmianzmz Tnelduuua1ae Hedonic Price Model sanrfudayasatviesinlsuuwsulugag High
Season WAZ Low Season Lﬁmﬂ?‘ﬂuLﬁﬂummLLMﬂﬁif]wmaﬂ@mﬁﬂa‘uﬁumnmmﬁmﬁﬂsl,w,wi@xﬂﬁw
q@maﬁ@m‘ﬁ'm LL@x“lﬁmﬂmi’ﬁmuﬁﬂVimLﬁﬁfmwﬁaw‘?ﬂﬂmﬁwﬁﬂuLﬁﬂuﬁu'ﬁﬁmuﬁnﬁmLﬁmiﬂ%
el U ANEANNETIanAdU L‘ﬁl’ﬂL‘LG‘?;I‘]_ILﬁ?.l‘]_lﬂ'l’mLLﬁmﬁi']x‘i@’]ﬂﬂ’ﬁ‘ﬂi‘mﬁuﬁ?ﬁﬂ%mﬂ@
dguniiuardeyanien

HaN1IANELAASIHININFaus Fanzia[asianin ﬁﬁluﬂuamﬁﬂwmwmﬁﬁﬁﬂmw
8NN ANAFEIIATRIRNTsausn U AN IR AU NANNR 1 Aeidefirtanmanema s
SoernlsauInazingy uaziinasasAfasinlaetsuasnsliludnAty (Probability < 0.05) Filugag
High Season LLa% Low Season Lﬁ@ﬁm@mm@mmwmimw High Season wWu4NHANUsTa
3 WinredyarTNEMAT1EI Low Season MNNANSANTNEMNIAAINIIANINLINIANI LT High Season
%Lﬂumiﬂauﬁuaﬂ@ﬁif]mﬂ‘?:‘imﬂﬁzﬁqLﬁumwLfluﬁﬁqLmzﬁﬁﬂmﬁug@mmﬂmmmmf]m‘mLL:?;J

anzludag Low Season Aazliyarnatselamimandianuiiuaia wuhaoiuiansidimemzd

soganuIutinveiaaedmiauazinveaisadldmn wasnudimamalununAneiia 5 1
Henagfludes 61 druum D 3,532 Auumn tneiunAnENNYaAT ENIAggAEaNa1 TR
Auautinviesensadsdaluges High Season Aamanzmz Larlugag Low Season A MANTIY
wsiilafansananauauinvianeadldmanudnnunAnenfiyar1gegalugas High Season way
Low Season g #1ALlmes

[ % i’/ A 75 dl a U s = o

patiuagsdenlddayaivanzanlunisfiansaunyarnatlss lominesanawn Asiinisdy
Auaurinviensdldmaunuinveaiasmadmda ieldliiianisUsyiluyaifgaiuaanuiuag

auwfiull mezyarnalszlanildealaensssienisiinsziiunu-nadsslamilunansegaans

21941AFIN"T ‘*71'ﬁmmmmwﬁ@mﬁmﬂmzi’]mﬁ“ummLﬁwmﬁlLﬁm’%uﬁiﬂmﬂmm windayadinau
gnsieuazlndipeiuauiiluage aziliiiaauanvnaunauazlss@nsnwluniaiaanadnu
daLimedaniemeil inpauduAunsldeszanm mudainaunssminluasuddyuas
dszlemiluniseyinemnamnin

finsns G5Us NS lla=auUs1snun nNEWSa

19



20

21sa1snN1sIANIsAiondouna:noudediu U 20 adui 2/2567

19Nd1SO1IDN

Arrow, K., Solow, R., Portney, P. R., Leamer, E. E., Radner, R., & Schuman, H. (1993). Report of
the NOAA panel on contingent valuation. Federal register, 58(10), 4601-4614.

Chompuchart, K., Punyaporn, N., & Onsuthirak, T. (2018). Alternative Solutions for Pattaya Beach
Erosion. Bangkok: Kasetsart University.

Clawson, M. (1959). Methods of measuring the demand for and value of outdoor recreation.
Washington, DC: Resources for the Future.

Economics Tourism and Sports Division. (2018). Sea Sun Sand Tourism Economics
Competitiveness [In Thai]. Retrieved June 3, 2024, from https://secretary.mots.go.th/
ewtadmin/ewt/policy/download/article/article_20190625145933.pdf.

Economics Tourism and Sports Division (2024). Tourism Economic Review 2/2024 [In Thai].
Retrieved June 3, 2024, from https://www.mots.go.th/images/v2022_17141002295084L
ij4Liy4Lii4LiH4Liy4LiZz4Lig4Liy4LindLiwdLmA4Lio4Lij4Lip4LiQ4LIB4LI04LII4LIB4LIy4Lij4L
iX4LmI4Lit4LiHALMA4LIX4Li14LmI4Lii4LinlOC4m+C4teC4l+C4teC5iCA110C4ieC4muC4
seC4muC41+C4teC5iCAYLTIMNjcucGRm.pdf

Fleischer, A. (2012). A room with a view-A valuation of the Mediterranean Sea view. Tourism
Management, 33(3), 598-602.

Israngkura, A. (1999). Environmental value assessment: what how and for whom [In Thai].
Thammasat Economic Journal, 16, 231-254.

Jarusombat, S. (2019). Policy implementation process of Blue Economy [In Thai]. Bangkok:
Chulalongkorn University Press.

Ministry of Tourism and Sports of Thailand. (2024). Tourism statistics of 2023 [In Thai]. Retrieved
February 3, 2024, from https://www.mots.go.th/news/category/704.

National Science Research and Innovation Fund (2021). Impact of Covid-19 on tourism industry
in Thailand. Retrieved June 3, 2024, from https://www.mots.go.th/download/BannerLink/
PBVol01Covid_DigitalEd.pdf.

Nidhinarangkoon, P., & Ritphring, S. (2019). Adaptation to sea level rise and tourism carrying
capacity assessment of beach tourism in Thailand. Bangkok: Kasetsart University.

Nicholls, R. J., & Cazenave, A. (2010). Sea-level rise and its impact on coastal zones. science,
328(5985), 1517-1520.

Rimteerakul, S. (2009). Tourism value assessment: case study of Cha-Um beach, Phetchaburi.
Nonthaburi: Sukhothai Thammathirat Open University.

Rosen, S. (1974). Hedonic prices and implicit markets: product differentiation in pure competition.
Journal of political economy, 82(1), 34-55.

Sannatai, N., & Ritphring, S. (2023). The projection of shoreline changes in tourism beaches,
Phuket Province. In Proceedings of the 28th National Convention on Civil Engineering
(pp. WREO4-1 - WREQ4-9). Prince of Songkla University

nsUs:UYaABIEMIAVEIIMSANITATEIUSBUIRBUADLIMNAIVOIYAAN9INNNS
mhuasinEedwnisuiIsula:vusutinrisvinualunsa:ngiovInus



Journal of Environmental and Sustainable Management Vol.20 No.2/2024

Somphong, C., Udo, K., Ritphring, S., & Shirakawa, H. (2022). An estimate of the value of
the beachfront with respect to the hotel room rates in Thailand. Ocean & Coastal
Management, 226, 106272.

Talamantes, A. (2020). Phuket ‘goes local’ amid COVID-19 tourism slump. Retrieved April 23,
2024, from https://asia.nikkei.com/Life-Arts/Life/Phuket-goes-local-amid-COVID-19-tour-
ism-slump.

Tunpaisan, A. (2007). Recreation Benefits of Bang San Beach, Chonburi [In Thai]. Bangkok:
Kasetsart University.

Wongwattananukul, N. (2004). Recreation Benefits of Mae Rum Phung Beach ( Master’'s Thesis),
Kasetsart University. Bangkok.

World Bank. (2018). What is the Blue Economy? World Bank. Retrieved November 28, 2022,
from https://www.worldbank.org/en/news/infographic/2017/06/06/blue-economy.

finsns G5Us NS lla=auUs1snun nNEWSa

21



