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From Farm to Screen: Consumers' Purchasing Behavior of
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Abstract: The PSU Bazaar Facebook Group serves as an online platform for trading agricultural
products. The objectives of this research were to: 1) describe consumers’ demographic and
socioeconomic characteristics as well as their buying behavior of agricultural products;
2) explore consumers’ opinions on the marketing mix of agricultural products; and 3) examine the
demographic and socioeconomic factors associated with consumers’ expenditures on agricultural
products. Primary data were collected using structured questionnaires from a total of 480
consumers who purchased agricultural products through the PSU Bazaar Facebook group. The
sample was selected using an accidental sampling method. For data analysis, descriptive statistics
and Chi-square tests were employed. The findings revealed that more than half of the respondents
were female, with an average age of 29.10 years. The largest proportion of respondents purchased
agricultural products twice a week, spending between 100 and 500 baht per transaction. Regarding
the marketing mix of agricultural products, the aspects of product, price, place, and promotion
were identified as important factors influencing consumer decisions, with product safety receiving
the highest average score. In addition, educational level and income were found to have
statistically significant associations with consumers’ expenditures on agricultural products.
Keywords: Marketing strategy, online marketing, consumer behavior, marketing mix, social media
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Table 1. Consumer opinions on the marketing mix of agricultural products in the PSU Bazaar Facebook

group
; S.D. Level of
Marketing mix .
importance
1. Aspect of product 4.03 0.88 High
1.1 Product safety 4.38 0.68 Highest
1.2 Reliability of the product’s production source 4.35 0.75 Highest
1.3 Product freshness 4.20 0.98 High
1.4 Product quality 3.99 0.90 High
1.5 Product packaging during transportation 3.23 1.09 Moderate
2. Aspect of price 4.11 0.84 High
2.1 Convenience of payment methods. 4.37 0.71 Highest
2.2 Clear display of product pricing 4.29 0.86 Highest
2.3 Ability to negotiate prices 4.29 0.72 Highest
2.4 Price Appropriateness and reasonableness. 4.25 0.84 Highest
2.5 Lower pricing than other distribution channels 3.35 1.05 Moderate
3. Aspect of place 3.83 0.98 High
3.1 Ease of communication between buyer and seller 4.30 0.80 Highest
3.2 Convenience of product purchase 4.29 0.74 Highest
3.3 Being able to track delivery status 4.06 0.99 High
3.4 Scheduled delivery 3.32 1.25 Moderate
3.5 Good delivery service 3.20 1.14 Moderate
4. Aspect of promotion 3.96 0.98 High
4.1 Organizing promotional activities such as price cuts 4.29 0.88 Highest
and giveaways
4.2 Providing product information 4a.17 0.82 High
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4.3 Consistency in product advertising 3.74 1.14 High
4.4 Comments from existing customers 3.65 1.09 High
Overall aspect 3.98 0.92 High
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