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Abstract: The purposes of this research were: 1) to study the general and value-added of woven
fabric products through natural dyeing processes, 2) to develop woven fabric products with
participation from the community based on the concept of creative economy, and 3) to analyze
the marketing mix of naturally dyed Jok woven fabrics produced by the Jok and Local Weaving
Group Ban Mae Pa Phae. The research employed a mixed-method participatory action research
approach. The qualitative sample consisted of 25 members of the Jok and Local Weaving Group
Ban Mae Pa Phae, selected through purposive sampling. Data were collected through in-depth
interviews and field observations. The quantitative data were obtained from questionnaires
administered to 100 consumers. The study found that: (1) Natural resources suitable for natural
dyeing include tropical almond leaves, orange leaves, mango leaves, and lac. (2) The development
of the woven fabric product showed that it was found that the group was most satisfied with the
design pattern reflecting the identity of the community, with a mean of 4.73, and the product had
a unique identity that was consistent with the community context, with a mean of 4.77
(3) Consumer satisfaction placed the most importance to durability with an average of 4.55.

Keywords: Product development, Jok Woven Textile, natural dyeing, marketing mix, creative

economy
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Figure 1. Conceptual framework
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Figure 3. Development of woven fabric products using natural dyes
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Table 1. Satisfaction study of the community enterprise group of the weaving group of the tin Jok

and the local weaving group of Ban Mae Pa Pae

Level of satisfaction x S.D.

Pattern Design

The designed patterns reflect the community's identity 4.73 0.53
The colors and patterns are appropriate for the product 4.62 0.64
The incorporation of diverse patterns contributes to a modern and 4.46 0.65

attractive design
The designed patterns effectively reflect the distinctive identity of the 4.73 0.56

community

Product Aspect

The form and elements of the product align well with its intended 4.54 0.65
functionality
The provision of comprehensive and clear 4.54 0.65
The product's form and aesthetics appeal to consumer interest 4.62 0.57
The product reflects a unique character that aligns with the community 4.80 0.51
The Jok woven fabric demonstrates sufficient durability for its intended use  4.66 0.56
yugfiauiieneladondnfueidne mmwumuuasm&gmﬂ%’mummﬁ’maﬁwﬂﬁ
Auanveaustaa wud guslaalvinuddgiv %o firadegeaneyil 4.55 fs Table 2

Table 2. Consumer satisfaction with woven fabric products

Level of Satisfaction X S.D.

The Jok woven fabric chosen for purchase exhibits quality and performance 130 049
distinct from those produced by other brands or communities

The quality of Jok woven fabric is comparable to or exceeds that of competing 140 071
fabrics

The quality of Jok woven fabric corresponds well with its price 446  0.74

The information about Jok woven fabric and comparing its advantages and 450 065
disadvantages with fabrics from other sources

The Jok woven fabric sourced from alternative sources is offered at the same 435 076
price. Consumers may shift to purchasing products from those sources

Emphasize the durability and service life of the Jok woven fabric being 455 063
purchased

Interest in the developed Jok woven fabric featuring the design 443  0.64
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Issue Results

Conclusion

Payback period (PB)
Net present value (NPV)

Internal rate of return (IRR)

Profitability index (PI)

19.81 percent (19.81%)

4 years 7 months 15 days 4.7 years < 10 years, feasible
595,769.86 THB
10 percent (10%)

NPV > 0, feasible

IRR - 10% > loan interest rate 7%,
feasible

19.81 > 1, feasible
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