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Abstract: This research aimed to study the preservation of cultural tourism identity for senior tourists at
Bang Luang market (122 RE., 1893 AD.), Bang Len district, Nakhon Pathom province, Thailand. A mixed-
methods research approach was employed, combining quantitative surveys with qualitative in-depth
interviews. The sample group included local residents and senior tourists. Data analysis utilized descriptive
statistics, multiple regression analysis, and thematic analysis. The research results indicated that the
preservation of traditional identity had the highest average score (M = 4.77, S.D. = 0.76), followed by beliefs
(M =4.71, SD. = 0.78) and language and lifestyle (M = 4.58, S.D. = 0.50). The ethnicity of parents showed
the strongest predictive power (B = 0.614, P < 0.001). Additionally, the findings highlighted that cultural
preservation through commmunity activities and the use of local language were key factors in strengthening
community bonds. These elements contributed to the development of cultural tourism activities for
seniors that combined leaming with active engagement in local culture, expanding opportunities for
seniors to access richer cultural experiences.

Keywords: Identity, cultural tourism, elderly people
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Table 1. Demographic profile (N=150)

JCDLQ

Demographic Frequency %

Gender

Male 69 a6

Female 81 54
Age

<58 74 49.33

>=58 76 50.67
Income (Bath)

<5,000 88 58.67

5,001-15,000 62 41.33

15,001-25,000

>25,001
Staying

In the area 150 100

Outside the area 0 0

n1581598na nwallud 1uUsgineddl
Aadogean (M = 4.77, SD. = 0.76) aglusezdi
undian sesasundusndnualdunude 4
Anady 4.71 (SD. = 0.78) agluszduuniian
SadnwaliunwuasFinanudueg fauade
4.58 (S.D. = 0.50) aglusesusniian sndnwal
sunsusianie dantade 4.27 (S.D. = 0.89) oy

Tuszsuanniige sndnwalfuddon daede
4.14 (S.D. = 0.96) agluszAuunn wardndnual
puAMUFLTUSTUATOUAT TTUUATOQNRA LAz
wgmszna fiAeds 4.11 (SD. = 0.95) aglu
FTAUUIN AIUEIAY LAATNIIUNITONT
dndnwal feade 4.43 (S.D. = 0.81) agluszsi
mm‘ﬁlqm (Table 2)

Table 2. Overview of cultural identity preservation at Bang Luang market (122 R.E., 1893 AD.)

Overview of Cultural Identity Preservation M S.D. Level
1. Language and lifestyle identity 4.58 0.50 Highest
2. Clothing identity 4.27 0.89 Highest
3. Belief identity 4.71 0.78 Highest
4. Value identity 4.14 0.96 High
5. Tradition identity a.77 0.76 Highest
6. Family relations, kinship, and clan identity 4.11 0.95 High
Overall 4.43 0.81 Highest

Remarks: 4.51-5.00 = Highest, 3.51-4.50= High, 2.51-3.50 = Moderate, 1.51-2.50 = Low, and 1.00-

1.50 = Lowest

[=)
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3998911 (B = -0.319, P < 0.001) (Table 3)

Table 3. Results of multiple regression analysis in predicting important factors in identity

maintenance and overall identity maintenance

Identity
Model

B SE(b) Beta t Sig.
Constant 2.393 0.896 2.672 0.008*
Ancestral origin -0.134 0.160 -0.068 -0.842 0.401
Parental ethnicity 0.790 0.208 0.614 3.807 0.000*
Duration of residency 0.026 0.109 0.021 0.234 0.815
Family and kinship attachment 0.226 0.188 0.185 1.199 0.232
Ethnic attachment -0.475 0.124 -0.319 -3.818 0.000*

r R? Adjusted R®  SE (est.) F Sig.
0.681 0.464 0.445 0.369 24.890 0.000

Remarks: *P < 0.05
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