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Abstract: This study aims to: (1) examine the socio-economic context and development needs of Ban
Ko Subdistrict, Bang Sai District, Phra Nakhon Si Ayutthaya Province; (2) develop prototype products
utilizing local resources that reflect the community’s unique identity and promote online marketing
through community participation; and (3) transfer research-based knowledge back to the community.
The sample group consisted of 30 voluntary participants who were interviewed in-depth, from the Ban
Ko Housewives Group, the Ban Ko Phatthana Community Enterprise, and other local stakeholders.
Descriptive statistics, including mean and standard deviation, and analysis of variance (ANOVA) were
applied. The findings revealed that: (1) the key challenges identified included the lack of strategies to
enhance the value of local raw materials and insufficient skills in online marketing. Therefore, the
community seeks to develop new products that emphasize using local raw materials and reflect the
uniqueness of the community, as well as to improve knowledge in online marketing development. (2)
The prototype product “Rice Milk Mochi with Toasted Rice Filling”, was developed using rice as its main
ingredient and showcases the uniqueness of the community.(3) After knowledge transfer sessions on
product development and online marketing, the participants demonstrated a high level of
understanding and improved their competencies in the relevant subject areas.

Keywords: Participation processes, local resources, community's identity, online marketing
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Figure 1. Conduct a field survey to gather information
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Figure 2. Disseminate research knowledge to the community
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Table 1. Sensory analysis of Mochi rice milk with Khao-Tu filling

Attributes

Percentage of rice milk in Mochi (%)

5 10 15
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Appearance ™ 7.30+1.18 7.17+1.27 7.28+1.23 7.15+1.21
Color 6.10+1.15°  6.33+1.05° 7.49 0.91%° 7.58+0.99°
Odor 6.87+1.13°  7.10+1.15" 7.40+0.97%° 7.51+1.08°
Taste ™ 7.24+1.03  7.51x1.24 7.56+1.10 7.33+1.37
Texture 7.71+1.14°  7.58+0.96 7.60+0.87° 7.20+0.86"
Overall acceptance 6.92+1.01°  7.58+0.99° 7.85+0.93° 7.13+0.87°

Remarks: ° The mean of data in the same horizontal with different letters is significantly different

at the 95% confidence level

"™ The mean of data in the same horizontal with identical letters do not differ

significantly at the 95% confidence level
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Table 2. Knowledge assessment/Practical application

No. Items X S.D. Level
How much knowledge and understanding do you have about Very
1. 4.63 0.49
making “Mochi rice milk with Khao-Tu filling”? good
How well can you explain the ingredients and their proportions for Very
2. 4.70 0.47
making “Mochi rice milk with Khao-Tu filling”? good
How well can you describe the steps in making “Mochi rice milk Very
3. 4.80 0.41
with Khao-Tu filling”? good

How much knowledge and understanding have you gained
4. 4.30 0.47 Good
regarding market creation through online platforms (Facebook)?

How well do you understand and use a Facebook page to sell
5. 4.40 0.50 Good
community products?

How much do you understand the benefits of marketing through
6. 4.30 0.47 Good
online platforms?

Can you apply the knowledge gained to improve and modernize
7. 4.33 0.48 Good
the existing product?

Very
8. Can you share the knowledge with your family and community? 4.57 0.51
good

Can you use the knowledge to expand the marketing channels
9. 4.40 0.50 Good
for selling products through online platforms?

Can you use the knowledge you gained to generate additional
10. 4.33 0.48 Good
income for your family through a side business?

Can you apply the knowledge gained to diversify the product
11. 4.43 0.50 Good
format to meet customer demand?
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No. Items X S.D. Level
How much knowledge and understanding do you have about Very
1. 4.63 0.49
making “Mochi rice milk with Khao-Tu filling”? good
How well can you explain the ingredients and their proportions for Very
2. 4.70 0.47
making “Mochi rice milk with Khao-Tu filling”? good
How well can you describe the steps in making “Mochi rice milk Very
3. 4.80 0.41
with Khao-Tu filling”? good
How much knowledge and understanding have you gained
4. 4.30 0.47 Good
regarding market creation through online platforms (Facebook)?
Can you apply the knowledge gained to diversify the product
11. 4.43 0.50 Good

format to meet customer demand?

Overall evaluation results

4.48 0.48 Good
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