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Development and Upgrading Community Products to Online Platforms

to Create Sustainability of Community Enterprises
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Abstract: This research aimed to develop and upgrade community products for their integration into
online platforms and to evaluate the outcomes of these efforts. A mixed-methods approach were
employed, incorporating both qualitative and quantitative research methods. Qualitative data were
collected through focus group discussions and analyzed using content analysis. Quantitative data
were gathered using questionnaires administered to 163 members of community enterprise groups
within the service area of Roi Et Rajabhat University. The quantitative data were analyzed using
descriptive statistics. The findings revealed that 20 community products were successfully developed
and upgraded for online platforms. Among these, 5 products met FDA standards, 2 products achieved
Gs-ORGANIC certification, and 3 products received M.P.C. certification. Additionally, 10 products are
in the process of applying for FDA and M.P.C. certifications. The performance evaluation indicated
that the overall appropriateness of the community product development process was rated at a
high level (x = 3.88). Similarly, the implementation of operations based on the Balanced Scorecard
(BSC) framework was also rated highly (x = 3.90). Furthermore, the application of online marketing
strategies demonstrated a significant success (x = 4.12)

Keywords: Development, upgrading community products, online platforms, sustainability
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6. Puffed corn
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2. Wasabi coated nuts
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7. Jerusalem artichoke

8. Crab chili paste

Figure 1. Types Food and Drink
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4. Shawl 5. Naturally dyed fabric

6. Naturally dyed shawl

Figure 2. Types cloth/apparel
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4. Acne soap

3. Facial serum

Figure 4. Types non-food herbs
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Table 1. Evaluation of suitability for the community product development process

Development Mean Std. deviation Level of suitable
Product Format 3.86 0.70 Very suit abled
Product Packaging 3.84 0.72 Very suit abled
Product Quality 3.92 0.68 Very suit abled
Product Identity 3.89 0.69 Very suit abled
Overall 3.88 0.67 Very suit abled

Remarks: 4.51-5.00 = Extremely suit abled, 3.51 -4.50 = Very suit abled, 2.51 -3.50 = Moderately suit
abled, 1.51 -2.50 = Slightly suit abled, 1.00 -1.51 = The most slightly suit abled
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Table 2. Evaluation of according to the balanced scorecard (BSC)

Balanced scorecard Mean Std. deviation Level of suitable
Customer 3.88 0.65 Very suit abled
Internal Processes 3.87 0.67 Very suit abled
Organizational learning and growth 4.02 0.65 Very suit abled
Financial 3.84 0.68 Very suit abled
Overall 3.90 0.64 Very suit abled

Remarks: 4.51-5.00 = Extremely suit abled, 3.51 —4.50 = Very suit abled, 2.51 -3.50 = Moderately suit
abled, 1.51 -2.50 = Slightly suit abled, 1.00 -1.51 = The most slightly suit abled
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Table 3. Evaluating the success of using online marketing strategies of community enterprises

Online marketing strategy Mean Std. deviation Level of success
Product characteristics 417 0.64 Very succeed
Quality aspects of online markets 4.10 0.69 Very succeed
Value that customers perceive 4.05 0.69 Very succeed
Social information 4.09 0.83 Very succeed
Electronic satisfaction 4.14 0.59 Very succeed
Electronic trust 4.19 0.60 Very succeed
Electronic loyalty 4.08 0.87 Very succeed
Overall 4.12 0.63 Very succeed

Remarks: 4.51-5.00 = Extremely succeed, 3.51-4.50 = Very succeed, 2.51-3.50 = Moderately succeed, 1.51
-2.50 = Slightly succeed, 1.00 -1.51 = The most slightly succeed
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