wUIMNIMSHBERNLaTHRILINAAS Y “dravianu” vasdusEnauNsYNYY
Auanuadlil 3NN Fendnvauunu
Guidelines for Supporting and Development of the Product “Roasted
Bamboo - Sticky Rice” of the Community Entrepreneurs in Nong Phai
Subdistrict, Chum Phae District, Khon KaenProvince
s/gnn une uaz gnagn (Byviny’

Tansuda Jinai and Sukanlaya Choenkwan”
ANYNATNMTAUETULASTALUINITINGYAT ANTINYATANENS UNTINGITUVOURAY 9. FOULAY 40002
Department of Agricultural Extension and Development, Faculty of Agriculture, Khon Kaen University,
Khon Kaen 40002, Thailand

*Corresponding author: E-mail: Sukanl@kku.ac.th
(Received: February 22, 2024 ; Revise: March 26, 2024 ; Accepted: May 1, 2024 )

Abstract: This study aims to investigate the production and marketing systems of glutinous rice,
as well as to promote and develop products through data collection via interviews and group
meetings with glutinous rice entrepreneurs in Nong Phai sub-district, totaling 30 participants. Data
analysis was conducted using statistical analysis and content analysis. The study found that the
majority of glutinous rice entrepreneurs have completed primary education (83.3%) with an
average age of 54.33 years and an average experience in glutinous rice production of 27.57 years.
The entrepreneurs were divided into two groups: 1) those who produce and sell their own products
(73.33%) and 2) those who only sell products (26.67%). The main problems and obstacles in
glutinous rice production were high production costs and the need to import the products from
outside the community. Strategies to promote and develop glutinous rice products include
developing products and packaging emphasizing the local specialties, branding products for
memorability, expanding online distribution channels, promoting technology to extend shelf life,
and forming groups to increase bargaining power with middlemen and finally the producers should
receive some forms of financial support.
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Table 1. Input used for sticky rice roasted in bamboo production in 2022

Input Amount Source of input
(kilogram)
1. Sticky rice 272,790 Sin-Thai store 65.52%, produce it themselves 10.349%, Sin-Udom

store 6.90%, Kaw Saan Zab store 6.90%, and the other store in
Chum Phae district 6.90%

2. Black sticky rice 12,322

Sin-Thai Store 68.97%, Sin-Udom store 10.34%, Kaw Saan Zab

store 10.34%, the other store in Chum Phae district 6.90% and

produce it themselves 3.45%

3. Black beans 4,457

Sin-Thai Store 80.00%, Sin-Udom store 12.00%, Kaw Saan Zab

store 4.00%, and the other store in Chum Phae district 4.00%
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Input Amount Source of input
(kilogram)

4, Peanuts 938 Sin-Thai store and Kaw Saan Zab store 33.33% each, and the
other store in Chum Phae district 16.67%

5. Taro 386 Chum Phae district Ratchaphatsadu Market 100%

6. Coconut milk or 51,788 Je Khaeg Chum Phae store 62.07%, the other store in Chum

coconut Phae district 24.14%, Se-ri Store 10.34%, and Sin-Udom store
3.45%

7. Sugar 72,734 Sin-Thai Store 68.97%, the other store in Chum Phae district
10.34%, and Tesco Lotus 6.90%

8. Salt 3,932 Store in the community 72.41%

9. Bamboo tube 1,037,310 Moo13 warehouse 79.31%, Phetchabun province 10.34%, Nong

(tube) Khai province 6.90%, and Chaiyaphum province 3.45%

10. Charcoal (bag) 9,170 villager 44.44%, People from different communities 37.04%, and
relative 14.81%

11. Liquid gas (tank) 528 D.D. gas station 100%
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Figure 1. Materials and equipment used for sticky rice roasted in bamboo processing
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Figure 2. the processing of sticky rice roasted in bamboo
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Table 2. The marketing channels of sticky rice roasted in bamboo

Channels Product types Places Percentage
Chum Phae district 22.22
Bamboo flask | Other provinces in the northeastern region 9.52
In-person retail Bangkok 3.17
sales Bangkok 28.57
Cutting Other provinces in the northeastern region 28.57
Chum Phae district 4.76
Wholesale sales Cutting Udon Thani province 3.17
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Table 3. Extension needs on sticky rice roasted in bamboo products

Extension needs Mean S.D. Level of
needs
1. Knowledge needs
1) Production knowledge 2.80 1.710 moderate
2) Packaging knowledge 277 1.633 moderate
3) Marketing knowledge 3.23 1.813 moderate
2. Support needs
1) Technology support 3.80 1.730 high
- Technology that can help to extend shelf life
2) Machine support 3.60 1.754 high
- Machines that help in production process
3. Promotion methods needs
1) Workshops 3.53 1.899 high
2) Lecture 1.93 1.143 low
3) Demonstrate 2.03 1.273 low
4) Field trip 2.90 1.845 moderate
4. Other needs (choose to answer voluntarily)
1) Production funding support (13.3%) 5.00 0.00 Highest
2) Support from the government in reducing 5.00 0.00 highest
production costs (3.3%)
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Table 4. Guidelines for promoting and developing sticky rice roasted in bamboo products

External

Internal

S: Strength

1. Entrepreneurs have
expertise

2. There are workers
throughout the year

3. The taste is standard
4. Located near the raw

material distribution area

W: Weakness

1. Unable to produce all raw
materials

2. There is little capital for
production

3. Off-line channels only.

4. It takes a long time in the
peeling process

5. No brand

O: Opportunities

1. Packaging can be changed in
many ways to add interest to the
product

2. Can be used for many purposes
3. Convenient transportation and
fast

4. Sold in large quantities during
festivals

SO strategies

1. Develop packaging to
attract consumers and
expand new consumer
groups (5101)

2. Develop products to be
famous souvenirs of Chum
Phae district (S302)

3. More publicize (5504)

WO strategies

1. Develop a brand for
remembered by consumers
until repeat purchases occur
(W50a)

2. Promoting online marketing
learning to enable
entrepreneurs to expand
distribution channels (W50,)

T: Threat
1. Hot season shortens shelf life

2. High price of raw materials

ST strategies
1. Promote technology to
help extend shelf life (S1T4)

WT strategies
1. Join the group to increase

your power in negotiating the

price of raw materials (W1T,)

2. Received funding support for

production (WT>)

ERRED)
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