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Abstract: The purposes of this research were: 1) To study the general condition of the group 2) to
study guidelines for product development and design, and 3) to study guidelines for increasing online
marketing channels. This research is action research. The sample group in the study consisted of cloth
enthusiasts selected purposively. Data were collected through in-depth interviews, focus group
discussions, and observations, and analyzed using content analysis. The study found that: 1. The HUG
NGAN PHA Group is an all-female group with members aged 60-78 years. The group specializes in
producing bags and keychains. 2. Guidelines for product development and design include: (1) holding
meetings to establish mutual understanding; (2) conducting workshops to identify the group's identity,
extract brand names, and develop brands; (3) designing and developing products; and (4) summarizing
the results of product development. 3. Guidelines for increasing online marketing channels involve
organizing workshops to train members in using technology and managing product pages on the
Facebook platform. Additionally, the group received live broadcast equipment and experimented with
using Facebook pages to reach a wider audience.

Keywords: Native woven bag, HUG NGAN PHA group, product development, distribution channels and

design, online marketing
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Table 1. Plans to development product design of HUG NGAN PHA Group

understanding of
research operation
during Researcher,
HUG NGAN PHA
Group and Students

IWlustration Activity Operator Key Performance
Indicator
1. Research team - Researcher, | - Group needs
meeting to build a HUG NGAN - Internal relationships
common PHA Group - Researchers, HUG NGAN

and Students | PHA Group and Students are
mutually understanding
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conveying
knowledge of
product
development and

design.

and Students

IWustration Activity Operator Key Performance
Indicator
2. Operation - Curriculum | - Received in product
Training to find the | in Training, development and design.
identity of the Researcher, - Handmade quilting
group, extracting HUG NGAN techniques Handmade and
brand name by PHA Group quilted fabric pattern and

name tag design

3. Products are
designed and
developed,
problems and
obstacles of

operations.

- Researcher,
HUG NGAN
PHA Group

and Students

- The Khon Khon River has a
flake pattern and the Mekong
River that represents the
Khonya Prayatnacraj. The
holy thing that the city of
Phnom Phnom seeks to
worship was faithfully bound
and bound to the Khon Kaen
as an entity in the Mekons.

i L I 4. Evaluate product | - Curriculum - Get guidelines and
,:E'\\‘ u‘-‘;- 3 development in Training, conclusions on product
kL “ Ak L results to find a Researcher, development.
( guide to improve HUG NGAN
quality in order to PHA Group
attract customers. and Students
Table 2. Plans to increase online marketing channels of HUG NGAN PHA Group

IWustration Activity Operator Key Performance
Indicator

1. Workshops are - Curriculum | - Cloth hocs can photograph
included in two in Training, advertisements for
phases: Operational | Researcher, publicizing goods, selling
Training, Knowledge | HUG NGAN goods or products online.
of Technology PHA Group - HUG NGAN PHA Group are
Media and and Students | knowledgeable,

112 | Mswmmdasiusiuasmastawnimsaaineaulatvangusneuii dualudias sunaiiias Jsmdiauaswum




JCDLQ

Illustration

Activity

Operator

Key Performance
Indicator

Operational
Techniques Pages
on the Facebook

platform.

understanding, and see the
importance of being online.
- HUG NGAN PHA Group can
create a new Facebook page.
It consists of a naming page
in accordance with the
product, setting the
information on the page,
setting the page, setting the
message to automatically
respond to how to interact

with the customer.

2. Delivers live
devices to group

Government

Savings Bank,

- HUG NGAN PHA Group
received live equipment for

11U uuTUuG LERKA
LERKA L X ]

members. Researcher, online marketing.

HUG NGAN

PHA Group

and Students
3. Technological - HUG NGAN | - HUG NGAN PHA Group can
media experiments | PHA Group use the Facebook platform

using pages on

Facebook platforms.

and Student

to name the page in
accordance with the product,
setting the information on
the page, page layout, setting
up messages automatically
respond to how to interact
with the customer.

- HUG NGAN PHA Group
experimented live on the
Facebook platform, with

students on offer advice.
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