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Abstract: This research aimed to study the state of unemployment, the readiness of the resources,
and the need for occupational promotion in Ko Sukon, Trang province. The sample of quantitative
study consisted of 343 people and the qualitative study consisted of 32 people. Data were collected
through in-depth interviews and focus group. The statistics used were frequency, percentage, and
standard deviation, while qualitative data were analyzed by content analysis techniques. The results
found that 1) 22.2% of the population were unemployed, and 22.3% of the reasons for
unemployment were attributed to old age. 2) The Ko Sukon community possessed resources
conducive to tourism, including a suitable area for tourism, abundant marine resources, and groups
with former occupations that were ready to support tourism. Additionally, 94.5% of the people
expressed a desire to secure employment or engage in additional occupations, 3) 80.5% of the people
required funding. Their desired occupations included building an online market, addressing the lack of
knowledge, processing sun-dried meat to increase its value, redesigning curry paste packaging due to
the outdated original design, and producing batik cloth to better represent the community's identity.
Keywords: Promoting occupation, Ko Sukon community, promoting occupation of Ko Sukon
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Tablel. General information

JCDLQ

Factor Frequency  Percentage
Gender
Male 156 455
Female 187 54.5
Age
Lower 20 years old 4 1.2
20 - 39 years old 189 55.1
40 - 59 years old 106 30.9
60 years old and more 44 12.8
Level of education
Not studying 21 6.1
Elementary school level 87 254
junior high school level 88 25.7
High school level 116 33.8
Diploma/High Vocational Certificate 6 21
Bachelor's degree and higher 24 7.0
Income/month
1-5,000 Bath 97 28.3
5,001-10000 Bath 216 63.0
Higher 10,000 Bath 30 8.7

2. dn1NN133199 U sUszavuluduanIg
dn3 9LnaUsnigy Jamdands
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Runuiesar 21.1 annuiesay 19.7 laflau
nsaAaReens 11.9 dlgyvguamiesas 10.6
Masdnwiesas 6.6 guanseuaiiTesas 3.9
wazAeINTsiinseway 3.9 (Table 2, 3)
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Table 2. Frequency and percentage of the state of unemployment in Ko Sukon

State of occupation Frequency Percentage
Unemployment 76 222
Employment 267 77.8

Total 343 100

Table 3. Frequency and percentage of unemployment of people in Ko Sukon

cause of unemployment

Frequency  Percentage

Lose a job 15 19.7
Studying 5 22.3
Very old 17 21.1
No job required 9 11.9
Have health problems 8 10.6
Want a break 3 6.6
Have to take care of the family 3 39
No funds 16 3.9

Total 76 100
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WELNISDEag 5.5 (Table 4)
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JCDLQ

Table 4. The need for occupation promotion of the people in Ko Sukon

Demand issues Frequency Percentage
Desire to have a job/want to have an additional occupation
Need 324 94.5
Do not need 19 55
33 343 100
What needs help
Training 21 6.1
Occupation funding 276 80.5
Job/ occupation introduction 27 7.9
Recommend marketing/distribution channels 19 55
Total 343 100
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Table 5. Strategies derived from TOWS Matrix analysis

Internal
Strength Weakness
External
Opportunity SO WO

Encourage occupation participation

in the community by using

Use existing resources to

develop and add value.

available resources.

Threat

Develop and promote knowledge

WT

Promote online marketing.

in utilizing existing resources.
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Figure 1. Example of the process of making beef sun-dried meat and Sun-dried meat product logo
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Examples of original logos and packaging

Examples of new logos and packaging

Figure 2. Examples of logos and packaging
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Figure 3. Batik pattern design based on community identity
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Figure 4. Training on how to use pages to sell products on the Facebook platform.
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