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Distribution Channels of “Phulae” Pineapple

on Facebook in Chiang Rai
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Abstract: The research aims to study the current situation of Phulae pineapple distribution
channels and the development of Phulae pineapple distribution channels on Facebook. This study
focused on a Phulae pineapple business entrepreneur in Chiang Rai Province. The experiment time
was between June and October 2018. The structured interview was used including the in-depth
interview. After that, it was analyzed and used to design the Fanpage on Facebook. As the result,
the developed Fanpage could increase the sales for 35% when compared with the last year. In
addition, the satisfaction evaluation of the entrepreneur was very good.
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