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Abstract:  The cross-sectional study aimed to develop measures to restrict the sale of alcohol to
adolescents by alcohol retailers in the vicinity of educational institutions in Uttaradit province. The simple
random sampling technique was applied to 148 alcohol retailers, 400 adolescents, and 40 government
sectors. Data was collected by questionnaires and was analyzed by descriptive. The results found that the
most alcohol retailers selling to adolescents 69.6%. alcohol advertising 70.2%, did not check the age of the
buyer before selling 46.6%, and did not check the identity card of the buyer before selling 51.4%. The
adolescents are used to purchase alcoholic beverages were 69.8%. The sample purchased from the store
beverages 55.6%, and convenience stores 50.5%. During the restricted time (12.00-11.00 am, and 2.00-5.00
pm), the sample can purchase alcohol was 38.3%. Through the workshop, the measures to restrict the sale
of alcohol to adolescents by alcohol retailers in the vicinity of educational institutions were the zoning
outlets selling alcohol. A campaign should focus on building up the correct attitude of students towards
alcohol consumption and using the family and educational institutions to help control alcohol consumption
among students.

Keywords: adolescents, alcohol retailers, alcohol accessibility, measures to restrict the sale of alcohol
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The Development of Measures to Restrict the
Sale of Alcohol to Adolescents by Retailers in the
Vicinity of Educational Institutions in
Uttaradit Province
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Abstract: This cross-sectional study aimed to develop measures to restrict the sale of alcohol
to adolescents by alcohol retailers in the vicinity of educational institutions in Uttaradit
province. The simple random sampling technique was applied to 149 alcohol retailers, 400
adolescents and 40 government sectors. Data was collected by questionnaires and was
analyzed by descriptive statistics. The results revealed that most alcohol retailers sell alcohol
to adolescents (69.6%), advertise alcohol (70.2%), did not check the age of the buyer before
selling (46.6%), and did not check the identity card of the buyer before selling (51.4%).
Adolescents purchase alcohol (69.8%), from beverage stores (55.6%) and convenience stores
(50.5%). During restricted times (12:00-11:00 am and 2:00-5:00 pm), the proportion of the
sample group purchasing alcohol was 38.3%. Through the workshop, measures to restrict the
sale of alcohol to adolescents were developed in the form of zoning outlets selling alcohol. A
campaign should focus on building up the correct attitude of students towards alcohol
consumption and using the family and educational institutions to help control alcohol
consumption among students.

Keywords: Adolescents, alcohol retailers, alcohol accessibility, measures to restrict the sale

of alcohol
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Introduction

Consumption of alcoholic beverages
creates problems for the body, mind,
society and the Thai population. The 2015
annual report on the situation of
consumption of alcoholic beverages in Thai
society stated that the average age of
starting to consume alcoholic drinks was
20.5. The average age of females was 25.37,
which is six times higher than that of males.
It was found that the population that had
just started drinking in the past three years
were adolescents in the age group of 15-19
years, or 49.8 5 % of the population of
current drinkers. Those who have drunk
alcoholic beverages in the past 12 months
numbered 17,705,006, or 32.29% of the adult
population. With regards to binge drinking,
adolescents in the age range of 12-22 were
researched and it was found that 53%
admitted that they had the experience of
binge drinking in the past 30 days. A survey
of adolescents’ access to alcohol
purchasing in 2015 found that people under
the age of 20 years are able to purchase
alcoholic beverages on their own amounted
to 98.7 %. Of these, 99.1 % were able to

purchase alcohol without any questioning

about their age, while 99.9% were able to
purchase without showing identification
(Center for Alcohol Studies, 2009 ). This
situation shows that even though there are
efforts to restrict the purchase of alcoholic
drinks, with the issue of the Decree on
Restricting Alcoholic Beverages of 2008 in
order to prevent children and adolescents
from accessing alcoholic drinks, it is still
easy for them to purchase (The Office of
Alcohol Control Committee, 2008).

Even though the government has
designated the National Committee for
Policy on Alcoholic Beverages and
Committee for Control of Alcoholic
Beverages as the agencies responsible for
policies to control and solve problems
concerning alcoholic beverages, there are
still problems arising in localities from the
negative impacts of drinking alcohol. Much
research has produced the same findings -
adolescents younger than 20 years old are
able to purchase alcoholic beverages easily
at retail shops located near educational
facilities (Center for Alcohol Studies, 2009).
Assanangkornchai et a/ (2009) found that
52 % of adolescents under the age of 20
were able to purchase alcoholic beverages.

This reflects the low level of law
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enforcement that has still not reached a
sufficient level of strictness. The research
of Mungkhunkhumchao (2009) found that
students were able to purchase alcoholic
drinks easily and had purchased them
during school hours at retail shops near
their schools. These findings indicate that
people under 20 years of age are able to
purchase alcoholic drinks with ease;
importantly, it shows that they are able to
do this near their places houses and
schools. This problem can be prevented
and avoided with policies controlling
alcohol that are effective and implemented
fully. The important issue in controlling the
consumption of alcohol among adolescents
is preventing them from becoming drinkers,
or delaying their access to alcoholic drinks
as long as possible. The proportion of young
people who have the experience of drinking
alcohol is an important indicator of this
problem.

From this problem, we can see that
the shops and distributors of alcohol are a
starting point in the creation of adolescent
alcohol consumption issues. Therefore,
measures to restrict adolescents’ access to
alcohol include setting the legal age of
access to 20 years and restricting the time
that alcohol can be sold. However, the
preliminary research has shown that these
laws are broken in a most serious way. This
is the beginning of the many negative
impacts and problems that have been

introduced above. The researcher is

JCDLQ

interested in researching the behavior of
distributors of alcohol in retail shops
located near educational facilities in
Uttaradit Province, as well as the behavior
of adolescent consumers near educational
facilities in Uttaradit Province, in order to
inform the development of measures to
restrict the distribution of alcohol
effectively. Additionally, this research can
be used to promote cooperation among
distributors of alcohol to implement the
restriction measures strictly. It is hoped that
this will contribute to the reduction of
negative impacts from the consumption of

alcoholic beverages.

Materials and Methods

This work is cross-sectional survey
research, using both qualitative and
quantitative research methods. The
research was carried out between the
January- December 2017. Details of the
research are presented below.

Research site selection was done at
three levels using simple random sampling,
and drawing of straws in each district:

1) For higher education, purposive
sampling was used to select Rajabhat
University Uttaradit

2) For vocational education,
purposive sampling was used to select
Uttaradit Technical College and Uttaradit
Vocational College

3) For secondary education,

multistage random sampling was used for
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simple sampling of the district, with
drawing straws at 50% in the districts in
Uttaradit province. Five sample districts
were determined, and research sites were
further determined through sampling in
these districts. There was one site per
district, and the following five sites for the
research on the secondary education level:
Uttaradit School, Trontrisin School, Pichai
School, Tha Pla Pracha Uthit School and
Nam Pat Chanupatam School.

n = Z%aNP(1-P)

Population and Sample Group

1) The retail shops distributing
alcohol were all the shops located within a
500 radius of all educational institutions in
Uttaradit and possessing an alcohol license
from Uttaradit province, totaling 148 shops.

2) Adolescents refers to students
who were enrolled in schools in Uttaradit
province in the academic year of 2015,
totaling 31, 890 people. These are divided
into three groups: secondary education
31,890, vocational education 15,245 and
higher education 9,681 people. The sample
group of 400 was calculated with the

formula below.

Z?a P(1-P)+ (N-1) d2

1.96 x 1.96 x 31,890 x 0.5 (1-0.5)

= 380 Ay

1.96 x 19.6 x 0.5 (1-0.5) + (31,890-1) x 0.05?

In order to account for questionnaire
forms that were invalid because of
incomplete answers, the sample size was
increased by 10% to give a total of 400.

Sampling was done with probability
proportional to the size, giving a distribution
through the three levels as follows:
secondary education 191, vocational
education 87 people and higher education
122 people. Simple sampling was than
applied through drawing straws using the
student identification numbers, according
to the sample sized determined for each

level of education.

1) Government officials and
stakeholders included police, excise, public
health, provincial health office, district
health  office, school administrators,
education individuals, municipal offices,
local administration organizations,
technical specialists, health volunteers,
networks. The total number from this group
was 20, while the number of alcohol
distributors was 10 people, and the number
of student representatives was 10.

Tools Used in the Research

540 | The Development of Measures to Restrict the Sale of Alcohol to Adolescents by Retailers in the Vicinity

of Educational Institutions in Uttaradit Province



1) Questionnaire for distributors of
alcohol, short answer questions consisting
of 5 parts:

a. information on general
characteristics of the distributor, including
owner or hired, sex, age, education,
income, period of distribution, type of shop,
alcoholic drinks distributed, type of license,
signage, hours of sale, distance of shop
from educational institution

b. knowledge regarding alcohol
control measures, 15 questions (including
times of alcohol distribution prohibition,
places of alcohol distribution prohibition,
prohibited individuals) multiple choice
answers

c. attitudes towards alcohol
control measures (12 questions: including
laws, advertising, distribution prohibitions,
warnings, ability to prevent adolescent
consumption), assessed with rating scale
divided into 5 levels: agree strongly, agree,
not sure, disagree, disagree strongly

d. inspection of alcohol control
measures (4 questions: including number
of times they have been inspected, officials
that performed inspection) assessed on
rating scale divided into 4 levels: more than
3 times, 2-3 times, never

e. behavior in alcohol distribution
(22 questions: including alcohol distribution,
display of alcoholic products, division of
types in distribution, age check of

purchaser)

JCDLQ

f. The researcher conducted
content validity testing for research tool
quality. Three experts were asked to test
and find 10C (index of item- objective
congruence). The result was 0.9 5 .
Reliability was also tested with a
preparatory testing administration of the
tools with 30 adolescents that have similar
characteristics to the sample group.
Cronbach’ s alpha do- efficient was
calculated and found to be 0.93. With
regards to knowledge about alcohol control
measures, the principle for consideration
was a KR-20 value of 0.82.

2) Questionnaire for behavior in
purchasing  alcoholic  beverages  of
adolescents, consisting of 4 parts

a. general
characteristics of adolescents, including
age, sex, education, average grade,
residence, consumption of alcohol in the
family, distance of educational institution
from shop, exposure to advertising,
promotion of distribution

b. behavior in consumption
of alcohol (22 questions: including first
experience of drinking, type of beverage,
reason for drinking, drinking in the past
year, cost, procurement, occasion of
drinking, co- drinkers, drinking time,
purchase. place of purchase, travel for
purchase, refusal of purchase)

c. knowledge of alcohol

control measures (15 multiple choice
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questions:  including times of alcohol
distribution prohibition, places of alcohol
distribution

prohibited from distribution, advertising)

prohibition, individuals
d. Access and purchase
of alcoholic beverages (23 questions:
including purchase of alcohol, consumption
of alcohol, exposure to display of alcohol,
age- check of purchaser), assessed on a
rating scale, divided into 4 levels: regularly,
sometimes, infrequently, never.

3) Questionnaire for government
officials and other stakeholders, consisting
of four areas of information, a) systems and
mechanisms of alcohol control at provincial
and local levels, b) problems and obstacles
in implementation of alcohol control in the
vicinity of educational institutions, ¢) ideas
on how measures to control alcohol in the
vicinity of educational institutions should
be improved

Testing of quality of the tools was
done by the researcher through a content
validity test. Three experts were asked to
examine and calculate the 10C (index of
item-objective congruence). Reliability was
tested by a preparatory test administration
of the tools with 30 adolescents that have
similar characteristics to the sample group.
Cronbach’s alpha co-efficient was found to
be 0.8 7. Regarding knowledge about
alcohol control measures the principle of
consideration was a KR-20 value of 0.82. In
this research, the research received

approval of ethics for research with people

from the Committee for Human Research
Ethics Regional Network Naresuan
University No.003/60

Data Collection

1) review relevant documents and
literature and create data collection tools

2) collect quantitative data with
alcohol distributors and adolescents in
educational institutions, obtain written
permission for research in educational
institutions

3) Hold workshop to present findings
of research and conduct brain storming
with provincial Committee for Alcohol
Control in order to develop alcohol control
measures for shops distributing alcohol to
adolescents in the vicinity of educational
institutions.

4) Check accuracy and completeness
of data, conduct analysis and form
conclusions
Data Analysis

The research used descriptive
statistics, including  frequency and

percentage, average and content analysis.

Results

Of the alcohol distributors, 80.4%
of them were the owners of the shop, while
19.6 were hired staff. Of the total, 71.6%
were female and the average age was 46.8
years. The level of education for 30.4% was
bachelor's degree, while 25.6 % graduated
from high school. Average income was
24.790.54 baht/month. Of the shops, 66.2%

542 | The Development of Measures to Restrict the Sale of Alcohol to Adolescents by Retailers in the Vicinity

of Educational Institutions in Uttaradit Province



were retail shops and 12.2% convenience
stores, with restaurants comprising 8.1 %.
The vast majority (96.6%) distribute beer,
with Spy/wine coolers distributed by 54.1%
and Thai liquor 50.7 %. Of these shops,
42 .6% did not have a sign saying that it is
prohibited to sell alcohol to people under 20
years old. The average distance from the
educational institution was 582.77 meters.

54.1% of the distributors had a mid-
level understanding of measures to restrict
alcohol access. The highest rate of correct
response (71.6 %) was regarding laws
controlling advertisement of alcohol,
followed by the prohibition from using
sports figures on the label of alcoholic
drinks (65.5%). The answer with the highest

JCDLQ

rate of incorrect response (60.1 %) was
regarding the prohibition of selling alcohol
with discounts, exchanges, gift, or free as a
promotion, followed by the legal prohibition
on displaying the name or logo of an
alcoholic product inside the shop (51.4%).
It was found that in the past year,
55.4% of the distributors had been checked
for legality of their operations. 69.6% were
found to have distributed alcohol to
adolescents, while 70. 2 % had posted
advertisements for alcoholic products,
46.6% did not ask the age of the customer
and 51.4% did not check the identification
of customers before selling them alcohol.
54 .1% displayed alcoholic products at the

location of sale (See Table 1).

Table 1.  Frequency and percentage of behavior of alcohol selling
Behavior of alcohol selling (h=148) Frequency Percentage

Selling to adolescent

Yes 103 69.6

No 45 30.4
Alcohol advertising

Yes 104 70.2

No 44 29.8
Did not check the age of the buyer before selling

Yes 79 534

No 69 46.6
Did not check the identity card of the buyer before selling

Yes 72 48.6

No 76 51.4
Alcohol showed at point of sale

Yes 80 541

No 68 459

Of the adolescents, 84.3% had the

experience of drinking alcohol, with 44.0%

reporting that they wanted to try the taste
and 26.3 % being invited by their friends.
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51.3% preferred to drink beer, 48.0% preferred
hard liquor, and 17.5% preferred Spywinecoolers.
15.8% of the sample drink every month,
while 14.3% drink every week. 58.8% drink
with friends or with groups, while 12.3%
drink in parties or other events. The
drinking partners were friends (86.9%) and
boyfriend/girlfriend (7.2%). The time period
of drinking was most commonly evening
(77.4%) and night time (12.3%). The place
for drinking was at friends® house (45.8%),
entertainment sites (31.8%), one’s own
house (26.5%) and dormitory (23.0%).
Regarding access to and purchase
of alcohol, the research found that
adolescents purchase themselves (69.8%),
buy alcoholic drinks every week (17.8%),
purchase at nearby shops because it is
convenient to get there (64.5%), shops
close to their residence (55.6%), purchase
at alcohol distribution shops (55.6 %),
connivance stores (50.5%), retail shops in
the village (49.8%), spend between 6-10
minutes for purchases (45.5 %), spend
between 1-5 minutes for purchases (27.2%),
purchase alcohol between 17:00-21:00
(32.2%), purchase between 21:00-24:00
(29.4%), have purchased between 24:00-
11:00 and 14:00-17:00 (21.5% and 16.8%
respectively), have interacted with shop
owners who are not interested in the age of
the purchaser (38.0%), and have seen
adolescents below 20 years old purchase
alcohol (88.0%). Adolescents have seen or

heard advertising for alcoholic drinks in

popular media (63.3%), have seen individual
advertisement at the point of sale (83.3%),
have seen individual advertisement at the
point of sale (56.6%), and have seen people
promoting the sale of alcohol (55.8%).

At the workshop, the researcher
presented the findings of the research on
distribution of alcohol and consumption of
alcohol to the participants. Participants
gave opinions and made recommendations
for development of alcohol control
measures to restrict distribution to
adolescents in the vicinity of educational
institutions.

1. Educational Institutions

1.1 Create new values and
awareness with adolescents: this is a good
direction as it will increase awareness of
the danger and impacts of drinking alcohol

1.2 Educational institutions should
provide information to students regarding
the  negative effects of  alcohol
consumption on health, the body and mind,
as well as other impacts. This should
include information about the laws that
control consumption of alcohol. These
should be included in the curriculum.

1.3 Educational institutions should
create incentives and give awards to
students who are active in solving
problems of alcohol distribution and create
a culture within the educational institution
in which students are comfortable about
entering society without the need to

consume alcohol.
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1.4 Educational institutions should
play a role in assisting government officials
in monitoring shops that distribute alcohol
in illegal ways. They should also develop
regulations and punishments for students
that consume alcohol.

1.5 Create a network of youth
leaders at the provincial level to participate
in activities to help solve problems of
adolescent alcohol consumption.

2. Distributors

2.1 Promote public relations to
provide information about regulations and
measures for alcohol control with regards
to individuals, time and locations where
distribution of alcohol is prohibited.

2.2 Increase legal punishment for
distributors  who provide alcohol to
adolescents, include the suspension of
alcohol license for a shop that has broken
the law.

2.3 Implement strictly the restrictions
on distribution of alcohol, for example
prohibition of distributing alcohol to people
under 20 years old and displaying the sign
«Alcohol is not distributed to people under
20~». Moreover, signs indicating the times
during which alcohol cannot be sold should
be displayed clearly.

2.4 Assist government officials to
monitor the situation and inform officials
about shops that are distributing alcohol to
adolescents under 20 years of age.

2 .5 Create model shops for the

distribution of alcohol, which follow all the

JCDLQ

alcohol control measures to restrict access

of young people to alcoholic drinks.

3. Government Officials and Related
Agencies

3.1 Conduct public relations and
provide information concerning alcohol
control measure, regarding the individual,
time and location restrictions on alcohol
distribution, to government officials, alcohol
distributors, students and other individuals.
When new measures are released there
should be efforts to bring people in to meet
and create understanding of them in a
continued and consistent manner.

3.2 Control the issuance of licenses
for alcohol distribution. There should be
strict and binding measures for control of
license issuance; for example, revision of
steps and process for license applications to
make it more difficult to receive a license.
This could include increasing the conditions
for issuing licenses, increasing fees for the
license, field-level surveying of places where
alcohol is distributed, particularly with
regards to distributors operating in
prohibited areas.

3.3 Increase the number of government
officials involved in the control of alcohol
and increase patrolling of distributors in
areas near educational institutions.

34 Set up zoning for shops distributing
alcohol in order to prevent the distribution of
alcohol and the establishment of
entertainment facilities within 500 meters of

an educational institution.
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3.5 Create cooperation with
the community around educational
institutions. For example, the community
members could be invited to join in activities
and help find ways to solve the problems of
distribution of alcohol to adolescents in the

vicinity of educational institutions.

Discussion

Distributors of alcohol that provide
alcohol to young people without checking
the age of the purchaser, do not check
identification and do not have the sign or
stickers announcing the prohibition on
selling alcohol to people under 20, are
doing things that create opportunities for
adolescents to access alcohol with ease.
This is in line with the research of
Puangsuwan et a/. (2012), which found that
most shops do not have any warning signs
announcing legal points. Adolescents are
able to buy alcoholic drinks to a great
degree, reaching 98.7 %. There was no
barrier to purchasing alcohol in 94.0% of
cases. 99.1% of adolescent purchases of
alcohol was done without any questioning
of the age of the buyer, and without any
checking of identification. Thus, if there is
no effort to make shops distributing alcohol
display the prohibition signs and stickers,
this may result in adolescents being
increasingly confident in their ability to
access alcoholic drinks. Checking the age
of the buyer can reduce the rate of

successful purchase by one in three.

Examining the identification of the buyer
may be able to completely eliminate the
possibility of success in purchasing
alcoholic drinks. It could be said that if it
were possible to force distributors to check
identification to a significant degree, the
rate of success in alcohol purchase will be
ever lower. This could result in much higher
rates of prevention.

Distributors of alcohol have mid-
range understanding of alcohol control
measures. This might be the result of
research that found that in the past year,
alcohol  distributors ~ have  received
information about the laws controlling
alcohol in mid-level. It was found that there
are still some distributors that hadn’ t
received this information. This is in line with
the research of Ayuwat and Narongchai
(2012), which found that about 75% of
alcohol distributors were aware of alcohol
prohibition measures in some places, but at
a mid- level. Awareness of distribution
prohibitions at certain times was low
among distributors. 84.3% of adolescents
that drink alcohol started at an average age
of 16.37, with the youngest age being 11
years. The alcoholic drinks frequently
consumed by adolescents are beer, hard
liquor, Spy/winecooler and mixed drinks.
They drink for relaxation and entertainment
and as a way to get into society, as well as
a way to forget their troubles, relieve stress
and others. This is in line with the research
of Hosiri et al. (2016), which found that the
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average age of the first experience with
drinking alcohol was 14.5 years, with the
youngest age of 9 years. The reason for
starting to drink was the desire to try, to be
part of society. Beer was the most popular
drink. Chaikan and Chaikan (2017) found
that 21.4% of students drink alcohol, and
the average age of first drink was 16.42
years. The first alcoholic drink was beer,
and the reason for starting was the desire
to try. Most drink beer for social reasons,
and most drink with friends. The occasion
for drinking was parties with friends. Beer
is easy to purchase, as well as having a
relatively low alcohol content, with little
smell. With a softer taste than other hard
liquors, beer is easy for young people to
drink. Shops that sell alcoholic drinks often
have promotions, so that the more beer one
buys, the cheaper it is.

Most adolescents purchase
alcohol at alcohol shops, followed by
convenience stores and small retail shops
or village shops. They buy alcohol every
week, between the times of 17:00-21:00,
and prefer to consume it in the evening
between the times of 17:00-23:59. Most use
motorcycles to go to the purchase site,
using between 6- 10 minutes for the
shopping trip. They buy from certain shops
that they use frequently, as these are
located near their residence and easy to get
to. This shows that the distance between
the shop and the residence at the

educational institution is an important

JCDLQ

factor affecting access to alcoholic drinks.
The research also found that the average
distance of shops frequented for purchase
of alcoholic drinks from was educational
institutions was 521.08 meters. This shows
that availability of alcoholic drinks at shops
that are close to the educational institution
makes it easy for adolescents to access
alcoholic drinks and encourages them to
consume alcohol. The research also shows
that 20% of students’ residences have a
shop distributing alcohol within 300 meters.
This is in line with the research of
Lertpitakpong et al. (2009), which found
that most of the sample group made their
last alcohol purchase at local retail shops,
followed by convenience stores (8.0%). It
was found that 0.4% of the sample group
purchased alcohol at gasoline stand shops,
which is a prohibited location. Considering
the time of purchase, it was found that
34 .2 % of the sample group purchases
alcohol between the times of 18:00-18:59,
which was the most common purchase
time. 10.4% of the sample group purchased
alcohol during prohibited times of 14:01-
16:59 and 00:01-10:59. It was found that
0.9% of people purchasing alcohol were
between the ages of 15-17 years, which is
below the legal age of 18. Thus, ability to
access places of alcohol distribution
influence the consumption behavior of
adolescents, even though there are
measures in place to control their alcohol

purchasing capacity. The participation of

Volume 6 No. 3 September — December 2018 | 547



Journal of Community Development and Life Quality 6(3): --- - ---(2018)

the community in the development of
alcohol control measures can influence
these problems. Khorphon ef a/ (2014)
found that community involvement can
increase local peoples® awareness and
facilitate cooperation in problem solving.
Moreover, this resulted in a number of
people quitting alcohol consumption. The
research of Wongsrikaew et a/ (2017)
found that the development of activities in
the community, such as establishing a
community committee or network, helped
enable members maintain  constant
communication, which resulted in the
creation of shared thinking and decision
making in community development.
Adolescents see and  hear
advertisements for alcohol in  many
different media, even though the
government currently has measures to
restrict the time or prohibit advertising in
various media. However, producers and
distributors find other ways to appeal to
consumers, such as drinking water brands
that communicate about alcoholic drinks.
Some research has found that seeing and
hearing advertisement has an influence on
adolescents’ consumption of alcohol. For
example, Thomsen and Rekve (2006) found
that exposure to advertisement about
alcohol influences the decision to start
drinking and leads to teen agers becoming
drinkers, because it creates beliefs and

provides encouragement.

Measures to restrict the
distribution  of alcoholic  drinks  to
adolescents by shops in the vicinity of
educational institutions were discussed in
the practical meeting, and ideas for
improving the situation emerged. This
includes revising and increasing the decree
on alcohol control of 2551 that prohibit the
sale of alcoholic drinks within 500 meters
of an educational institution and the
establishment of times when it s
prohibited to sell alcohol. This also included
both shops that do and do not have an
alcohol license which results in a reduction
in the problems from consumption of
alcohol, because it makes the purchase of
alcohol  more difficult. Government
agencies, which already have authority,
should use that authority to enforce the law
strictly and  genuinely. Regulations
regarding the location for establishment of
retail shops selling alcoholic drinks or
zoning of these shops, which prohibit the
sale of alcohol within 500 meters of an
educational institution, can reduce the
ability of students to access alcohol.
Measures to facilitate the implementation
of zoning include measures to deny the
issue of alcohol licenses to retail shops
opened near educational institutions. This
will also contribute to problems of
enforcing the laws that sale of alcohol in
the vicinity of educational institutions. This
is in line with the research of Deoghan
(2015), which found that controlling the
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distribution of alcohol of distributors near
universities by setting up zoning that
prohibits the sale of alcohol within 500
meters of the educational institution
contribute to the effectiveness of control
measures, especially the denial of licenses

to retail shops.

Conclusion

Those involved in the distribution
of alcoholic drinks still provide alcohol to
adolescents. Thus the police, public health,
excise boards and other government
agencies need to further their efforts at
public relations to increase understanding
about the need for investigation and strict
law enforcement. The research found that
the rate of alcohol consumption among
adolescents is high, but most of them have
not been taught about the dangers of
drinking. Therefore, educational institutions
should build correct understanding and
attitudes among adolescents. Measures to
restrict alcohol among adolescents will be
effective if they are used in conjunction
with concrete legal measures. The relevant
government agencies should thus develop
and study the results of the measures in
place to restrict the distribution of alcohol
to adolescents, in terms of knowledge, law
enforcement, communication and

participation.
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