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Abstract
 
 The objectives of thesis are to study the evolution of roadside stand market, explain the 
relationships of people in the roadside stand market including producer, seller and consumer until the 
relationship between people and products and find the meaning of roadside stand market and product 
by understanding of people in the market based on the fundamental of economy, social and culture. 
The thesis emphasized on field work, studying the interaction of people in a market, explaining 
contexts by using economic anthropology, approaching the relationship by using the qualitative 
research, sticking in the target area, perceiving community and people as they are which are the most 
important factor to be a methodologist with combining an Idea, theories and related researches to 
analyze the collective data.  
 The methodology used here including site surveys, market observation in each period of time 
over 2 years of study, observing market evolution, market change and taking note with in-depth 
interviews and group interviews. According to the result of the study, the origin of a roadside stand 
market has been discovered in the factor of a mass transportation. Obviously, the victory monument is 
a center of transportation in Bangkok and perimeter that has a huge traffic of different kind of people 
such as working people, immigrants etc. because it provides many ways to take your own convenient 
vehicle, for instance, buses , BTS sky-train, vans service and many choices of transportation. These 
are related factors to make an economic characteristic, group of diversified people and finally develop 
to a market. 
 The results of a roadside stand market at the victory monument found that the trading has an 
informal action and not be permanent, therefore, the close relationship between buyer and seller and 
also enough quantity of members are needed to make a market keep strong and existing. On the other 
hand, most of the sellers in a roadside stand market have relationship with their products, for example, 
handmade products or collections or second-hand products are sold and/or exchanged with whom has 
the same interests. As consumer satisfy the appropriate market time between 10 pm. to 1 am. That is 
their relax time. Moreover, the market also takes place at night time bringing a colorful atmosphere 
with amazing and unique products which are truly really hard to find in any other place in the world.    
 
Key word : Market/ Roadside Stand/ Economic Anthropology/ Victory Monument 
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15 �������� ���	�
������. (2539).  “�3�	�)�
' 700 �?”. ����#�. �?*�� 12 (235) 120-121. 

16 Rob Shields. (1992). “The Individual, Consumption Culture and the Fate of Community” , in Lifestyle Shopping : The Subject of 

Consumption .London: Routlede. 
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17 Alfred Gell. (1982). The Market Wheel : Symbolic Aspect of an Indian Tribal Market, MAN 17  

18 Hetherington, Kevin. (1992). “Stonehenge and its Fastival : Spaces of Consumption.” Life style Shopping : The Subject of 

Consumption. Edited by Rob Shields. (London : Routlede.) 
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