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Abstract

The objective of this research was to examine information-seeking behavior, purchasing
behavior, and customer experience management strategies that influence the decision to
purchase or rent industrial air blowers. This quantitative study employed a survey-based
approach to collect data through a one-time measurement from decision-makers in industrial
organizations, such as executives, procurement officers, maintenance personnel, and
engineers. The sample group was selected from key economic regions including Bangkok and
its metropolitan area, the Eastern, Central, Northern, and Western regions of Thailand. A total
of 400 respondents were selected using purposive, quota, and accidental sampling methods.
Data were analyzed using descriptive statistics, F-test/One-Way ANOVA, and multiple
regression analysis.

The findings revealed that the majority of respondents sought information about
industrial blowers through online media, with Google being the most used platform (185
respondents or 46.25%), For offline sources, trade shows and exhibitions were the most
utilized (159 respondents or 39.75%).

The Hypothesis testing indicated that differences in business characteristics significantly
influenced patterns of information-seeking, purchasing or renting behavior, and perceptions of
customer experience management strategies. Additionally, perceptions of customer
experience management strategies were found to significantly influence the decision to
purchase or rent industrial air blowers.

Keywords: Information-Seeking Behavior, Purchasing Behavior, Strategic Customer Experience

Management, Industrial Air Blowers
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