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Abstract

This research aims to study 1) factors of technology acceptance involving automatic
beverage vending machines in Surat Thani Province, 2) the decision-making process when
people buy beverages from automatic beverage vending machines in Surat Thani Province,
and 3) factors of technology acceptance affecting the decision-making process when people
buy beverages from automatic beverage vending machines in Surat Thani Province. This
research is a quantitative study. The sample size was determined by using the specific Cochran
formula. The sample population was 385 people who had used automatic beverage vending
machines in Surat Thani Province. The research instrument was a questionnaire. The statistics
used for data analysis were mean and multiple regression analysis.

The research findings revealed that the factors influencing the acceptance of
automated beverage vending machines and the purchasing decision-making process of
residents in Surat Thani Province, overall, were at the highest level. Furthermore, it was found
that three technology acceptance factors—namely, attitude toward use, intention to use, and
actual usage significantly affected the purchasing decision-making process at the 0.05 statistical
significance level. These factors could explain 68.70% of the variance in the purchasing
decision-making process (Adjusted R-squared = 0.687). The findings of this study can serve as
a guideline for enhancing the design and marketing strategies of automated beverage vending
machines to better meet consumer needs.

Keywords: Technology Acceptance, Consumer Decision-Making, Beverage Vending Machines
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TngUseaeAN15338 (Research Objectives)
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A5aliun15998 (Research Methods)
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mely (X = 4.26) amunsthanlsnuats X = 4.25) uagaglusedunn 2 a1 laun a1unsiug

ANMULEAYY hazAuANLAIRNElYaIL (X = 4.15) suaieu
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A15199 3 ARALAraIUT BLUNNINTEINTRINTEUIUN SRR UlaToIAT BIANAINA TIVIUY

wsesRLLUUednlulily Jwmdnanugssndl lnesiuuassienu Al

ASZUUNSANEUTIAYaLASBIAY

N mneiaTesANLUUYe X SD.  szhuAuAniU a1y
anludla
1. AunsiugdymAnunesns 4.25  0.458 nige 1
2. AuNsAUTEYa 421 0532 1nTian 6
3 munsUssdiurmiadennoude 421 0493 1nfidn i
4. punsiadulado 422 0475 1nTian 2
5. AuvnAnIILAMEVAINTTe 422 0493 wniia 3
1At 422 0.436 wndign

11599 3 UARINANITILATIALRA Bl AIULT BIULINASTILYDINTEUIUANS
Wadulad eladoadiuangsmuneind ssduuuursdaluidly Swingsugisid lnenmew
ogluszduinilan (X=4.22) Lﬁaﬁfmmsw@T’mwui’]agﬂmzéfwmmﬁqmﬂﬁwu JGIEHEN Gtk
Aede laun Aunissugdammiuneans (X=4.25) aunsdndulade uazniuwgings
Mevdanste (X=4.22) GTmmmyumﬁdvayJaLLazéjmmiﬂizLﬁuﬂ'mwLﬁaﬂﬂ'au%a (X=4.21)
AUAWY
A199f 4 uansHanIsIATIEY NsannosLBuaunsls ENTER Wienisasivaeudoulunisiin

Multicollinearity /%l

fuus Collinearity
Malumsnnaou Statistics
(Jadunisveusumalulad) Tolerance VIF
1. pumssusimayselou 390 2.567
2. mumsfuganaaglunislea 371 2.693
3. aumsiugeuides 437 2.288
4. prustaundiinonsly 314 3.180
5. pupnudslafiarla 400 2.500
6. unslynuaie 341 2.937
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MM 4 UAAINITIATIEN NM3aAnoslTuAuAl87s ENTER ilemsnsaaeuidouly
n13iAia Multicollinearity wuan Tugifaudsladian Tolerance wilna 0 3vasulnan Fudsdasy
fenududasenedu uieludauduiusdatunarfu Tusued a1 VIF vosfaudsdasy
luflanuduiusdstunasiu uazeglusedufiyifosonsula duuusdassynauaunsoirluly
Tun153inIevaun1sannas (Regression Analysis) vl oAumIfauUsdasslafimnudusius
nensdndulasinuesifisslauasidosandnusdasenndlasunsasnaeuniuiouly
n1smaday Multicollinearity IFousosuad §3dodsduiunmslinszrnisanaesiady (Linear
Regression Analysis) A1833 Enter tloAumadevosdaudsass Usznounae mywumi%’ug

fanauszlevy (X1) amunssuganunglumslyny (X2) amunssuganuidsexs) auviruad

v 1% '
(g

Aflmanishy (X4) auauaslanaglyay (X5) Aun1suulauase (X6) F9a1u15anennsan

AuUsnu Aedndulagelaseshnaingdnueesowruuuuadnlulii ludmingsegssiil (v)

3 N19IATIZYNT5ANARY (Regression Analysis)

\oaniniudsdasennialafunisnsanaeuniudeulunsvadey Multicollinearity
Sousesuan éﬁﬁa?ﬁwﬁLﬁumﬁmwﬁmsamaaL%ﬂLayu (Linear Regression Analysis) An8733
Enter iomenauduiussevinefauusau (Dependent variable) WIURE Y wazfuUssnd
wite Benfulsaseviesuusay (Independent variable) wume X §3m1319 71 4.16 - 4.17
A5t 5 ﬂ'ﬁ%lmflzﬁmiamasL%qwmmwaﬁuaaﬂﬁsmiaau%fumﬂiu‘[aﬁﬁémasiaﬂizmums

snaulareinTonNgImMngIATaIRULUUYEnlulR Tudmingstugsend

Sum of Mean

Squares df Square F Sig.
Regression 50.323 6 8.387 138.478 .000P
Residual 22.894 378 061
Total 73.218 384

*hlgangadanseau 0.05
INAITNA 5 HANITIATIETNANULUTUTIUNULT Uaun158pusunalulag Naawa

v '
a =

nonsyUILNIAnAUlITeAUAATRNIINYIMUILIATRIRNLUUTIERIuTR Tudwinasugsenil

'
aad ) £

puaiidudAyn1eadAnseau 0.05 wagausaastaneinsaladeiuinnt aduyssdns

[
o % S

anduiusi@mvan Admtnuazd1AyeRIne N Tl URUUALKULLIATTIULA AT LUUAY
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A15197 6 WANITILATIENNITANADY (Regression Analysis) veanszuIunIsinduladolnI i

[

NYIMUGIATDNURUUTSRITR Tudandngugssndl (Y) Asdl

Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Beta
Al 0.590 0.145 4.063  0.000*
1. pumsiugimausslor 0069 0.047 0.067 1457 0.146
2, (;mmﬁ’ugmmiw
Tl 0.022 0.049 0.021 0455  0.649
3. MuMssugATILdDs 0.011 0.035 0.014 0327  0.744
4. pruiaupRTiinonsly 0.248 0.052 0.246 4801  0.000%
5. pueudclafiesleen 0.260 0.034 0.352 7731 0.000*
6. pumsthuleuass 0.250 0.049 0.251 5089 0.000*

Fauvsnue nszuaunisinduladoiniasausngdimieniosiuuuyrisnludi

R = 0.829 R? = 0.687 Adj-R?= 0.682 SE 0.24610 F = 138.478 Sig. of F = .000**, P < .05*
1NATNT 6 uTmAMITeTEInsIanesvestadenisseniumaluladaingsimune

\dosuuuusSnlusiR Tufamingsugssnd (v) mufudsdassynaiu wudl anu audiauei

Afinonisly (X) auaudalen aslyey (X) wazaiunisyiunlynuass (X) diua

mo nsvvumIRaauladeindesiiuaing Smuneindesfunuuedalud® lufmingnugisnd

Seannsnanaduaumsmsadamansladsil

aun130nn98 (Regression Analysis) A1l

Unstandardized Y = 0.590 + 0.248 (X,) + 0.260(Xs) + 0.250(X¢)

Y = nsguiunsinaulagein3sanuanginmieiase i uuu usesn lug

X, = Jadunisvensumalulad auviruanninenisley
Xs = Jadunsuensumalulad auanusdlanaylyauy

X, = Jadensvensumalulad aunsianleauasy
NANST 6 WU ANFUUsEAVE NS IIUALUUUSUALAN (Adjusted R2) 1y 0.682
videRnidusesay 68.20 LEATIN AUNN5RAABETLAAILTADSUIIAMULUSUTINYBINTEUIUNTS
dnduladoiniesfiuaing Smunsiiesfunuumednluliludmingsugisilasosas 68.20
duimdesnuszanasesas 31.80 iuauAatnAd oufienainandases uuenmilean

Aawdsilelunsinsenasel Jelulagnsiueyluaunis dwu Feasulan Jedeeurinuad
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nsruumsandulateeslitedAgyveadia vaevaduaunisiusimalsslory MIsuzag

v v o W

Nelunslenu wagnissuganudss luamanenisinduladelussdutvddgynieada

NAN13338 (Research Results)

d3UnansIY
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ﬂﬂ%’ﬂé'guumammémuquaaumu $1uru 385 yanun aulnapduinends S1uau
252 au Anidusesaz 655 Torgswnns 20 - 30 9 S1uau 169 au Anidusesar 439 Gnsfnw
spAUUTeQYIRT 91U 196 AU Anduseay 50.9 LLasﬁaw%wqiﬁaﬁauﬁa 1w 143 A Andy
sopay 37.1

Tadenseousumalulad g dmuneiad osi nuuvresdalugdiludimingsugsid
Tngnmsmeylusyiuunniign Lﬁaﬂmsmiw@meuiwagﬂuﬁzéfumﬂﬁqm 4 nu lneiFesddy
Anads laun atunisusdesausslow uazatunissusanuaslunislyau aiuiauad
fifinensly munstunlsansie uagegluseduann 2 a1u laun amumsiuzarundes was
puauslafiaglsay audidy

=
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ﬁwumﬁum%auuaLLawT'mmiU'ﬁzLﬁuhmwﬁaﬂﬁau%a ANUBIFU

Tasonisveudumalulad 3 fuds laun anusiruafiidnonisly a1uannudds

v
&

f9zlyau wazaiun1sianlynuass awanenszuunsindulageiniewiuaing Smuie

wsasRuuUrIntulh Tuimingsnugisnd

aAUs18Nan15398 (Research Discussion)

nmsfnen Jadeniseouumaluladfiawanenszuiunisdnduladondosiy
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iwdoshunuvrsaluiAludmingsugssni Tnsnmsmegluseiumniiae aonAaeIy WA

Y83 Funy AseAmY (2566:268) Anwniesdnsnanisveusumealulagiawmananisandula

48



NEs U IUIAY

WInedeNeigdese

7 10 atuil 2 n3ngiau - Suneu 2568
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