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Abstract

The objective of this quantitative research was to study usage behaviors and
attitudes influencing innovation acceptance delivery application of convenience stores.
Data were collected by a one-time survey study of 400 males and females aged 20 years
and over from Facebook who have used the delivery application of convenience stores
by using purposive sampling, quota sampling, and accidental sampling. Statistics used for
analysis included Chi-Square F-test/One-Way ANOVA and multiple regression analysis
statistics.

The results of the study revealed that the majority of the subjects were female,
followed by males who were between 20-30 years old. Most of them graduated with a
bachelor's degree and worked as private employees with a monthly salary of 20,001-30,000
baht. They frequently used the service of the 7-Eleven delivery app because it was
convenient and saved their time at 1-5 times per month. They chose to pay by cash with
the worth of 100 -200 baht for products. They had attitudes towards using convenience
store delivery applications in terms of processing efficiency at the highest level and
innovation acceptance of delivery applications of convenience stores in terms of
knowledge at the highest level.

The results of the hypothesis testing revealed that Different demographic

characteristics had different effects on the behavior of using, the acceptance of
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convenience store delivery application innovations. and Attitudes towards using
convenience store delivery applications influence the acceptance of convenience store
delivery application innovations.

Keywords: Usage Behavior, Attitude, Innovation Acceptance, Convenience Store Delivery

Application
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