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The Effect of Knowledge Management Capability on Business Success

Case Study of Furniture Exporting Business in Thailand
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//"’\\ Abstract
Tl}f({@rpose of this research was to study the effect of knowledge
AR
managerr(aﬁbcapabitity on business success case study of furniture exporting
businesgh Thailand. The data collection from 185 entrepreneurs of furniture
exporting business in Thailand. The questionnaire was used as a research
instrument. The statistics used for analyzing data were percentage, mean,

standard deviation, and regression analysis.
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The results of the research showed that knowledge management
capability of furniture exporting business in Thailand as a whole at a high level.
For business success of furniture exporting business in Thailand had a whole
as a high level. In addition, the results showed that the knowledge management
capability had a positive effect on furniture exporting business success in Thailand.
Conclusion, the results of this research could be used as the guidelipes for
development about knowledge management capability of fumitur@/§$orting
business in Thailand. It conduces to competitiveness in interrg\ti_',g;\ market.
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