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STORYTELLING SKILL DEVELOPMENT FOR COMMUNITIES TO CONSERVE AND
PROMOTE SUSTAINABLE TOURISM IN CHANTHABURI PROVINCE
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Introduction: Local storytelling as a means of driving the creative econ-
omy has gained increasing attention in recent years. Thailand possesses
a rich diversity of cultural identities and environmental resources, which
constitute valuable local assets. However, many communities still lack
effective communication skills, which are essential for conveying local
stories and values. Objectives: This study aimed to develop community
members’ capacities in creative local storytelling and to derive lessons
learned regarding content design approaches that create economic value
while promoting sustainable tourism. Method: This study employed
participatory action research integrated with a mixed-methods approach.
Quantitative data were collected through knowledge tests and skill as-
sessments, while qualitative data were gathered through observations and
reflective lesson extraction. The participants consisted of 32 volunteer
community members from Ban Samet Ngam Community, Chanthaburi Prov-
ince. Results: The findings revealed that the training program successfully
transformed participants’ engagement from initial interest to sustained
action and proactive involvement. Through the development of knowledge,
attitudes, and practical skills, participants were able to generate meaningful
positive impacts within their community. They demonstrated the ability
to design content and storytelling strategies that reflected their unique
identities and local assets while selecting communication tools appropriate
to their context. The program also fostered collaboration among different
generations within the community, enabling mutual empowerment and
knowledge exchange. As a result, community communication became
clearer, more engaging, and more capable of generating tangible economic
value. Conclusion: The findings are consistent with the Nation Brand Hexa-
gon framework, which emphasizes that local storytelling conducted by
community members through the presentation of local assets and unique
strengths not only contributes to cultural preservation and sustainable
tourism promotion but also communicates local values and identities to
external audiences. Such processes can create more equitable social and

economic opportunities for communities in the future.
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