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A COMUNICATION MODEL FOR PROMOTING THE PRODUCTION AND CON-
SUMPTION OF SAFE AGREECULTURAL PRODUCTS
: A CASE STUDY OF ORGANIC FARMING IN CHACHOENGSAO PROVINCE
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Introduction: Communicating a new paradigm to promote the production
and consumption of safe agricultural products: A case study of organic
farming in Chachoengsao Province. Objectives: 1) to study the in-depth
contextual information and traditional knowledge regarding the promotion
of safe and organic agricultural production and consumption in Chacho-
engsao Province. 2) to study the factors influencing the communication of
a new paradigm to promote the production and consumption of safe and
organic agricultural products in Chachoengsao Province. 3) to propose a
model for communicating a new paradigm to promote the production and
consumption of safe and organic agricultural products in Chachoengsao
Province. Method: This research employed a mixed-methods approach,
combining quantitative and qualitative research. A purposive sampling
method was used to select 200 participants. Data were analyzed using
frequency, percentage, mean, standard deviation, multiple regression anal-
ysis, and in-depth interviews with 14 stakeholders. Content analysis was
also conducted on these interviews. Results: 1) Promoting the production
and consumption of safe agricultural products (organic agriculture) under
a new paradigm emphasizes the value of products in terms of safety,
health, environment, and certification standards, rather than just economic
dimensions. Consumers accept higher prices if they receive value for their
money. Distribution channels focus on directly connecting producers and
consumers to reduce intermediaries and increase transparency. Marketing
communication shifts from a sales-oriented approach to education and
raising awareness of health and the environment. Public policy and soci-
etal opinion play a crucial role in supporting and driving the sustainable
growth of organic agriculture. Simultaneously, relevant personnel must
possess knowledge and attitudes aligned with organic farming principles,
and production processes must be transparent, verifiable, and build con-
sumer trust. 2) Factors influencing the promotion of the production and
consumption of safe organic agricultural products were found to have a
positive influence on all variables. The standard coefficient showed that
marketing promotion had the greatest influence, followed by physical
evidence, product, political strategy, price, process, distribution channels,
public opinion, and personnel, in that order. Multiple regression analysis
revealed that Model 1 explained 48% of the variance (R? = 0.48), increas-
ing to 57% in Model 2 (R2 = 0.57) and 62% in Model 3 (R2 = 0.62), which
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was the best model. All models were statistically significant at the 0.05
level (Sig. = 0.000). 3) The new communication paradigm for promoting
the production and consumption of safe organic agricultural products in
Chachoengsao Province. Promoting the production and marketing of safe
organic agricultural products in the future must be driven by the participation
of all sectors government, private sector, and community. In particular, it
requires marketing strategies that integrate economic, social, and consumer
psychology knowledge. The most important aspect is building trust and
a positive image in the minds of consumers, so that organic agriculture
is not just a consumption option, but a sustainable consumption culture
for Thai society in the future. Conclusion: Organic agriculture promotion
must prioritize building trust through health and environmental values
rather than price alone. This is achieved through integrated marketing and

multi-sectoral collaboration to foster a sustainable consumption culture.
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Fu iy 1aTetne uazdevioady

a

lagasy wwifnnguiunisaeansinettesiunsdeansnssuiwiailniieduasunisudnuaznig

Uslnpdudinunsuasnie wunsdeanslugiuenssuiunsasnieenuming ana waganuduiusideinusniay

AMUSURAYOU NMTHANNATULUIAANISERANTHINDN1THA sUBUAINIIAIAN NISLANNSDY BAYAITERATITNEIUT I

v

ryrgatiuayunsisuwlamaAnssuvemisEninuaz uTInAag gy
nunszvwimlinidmeanusniunisudawaznisuslnedudnuasiasnsie

nszuIwiAdlndinagausn (new paradigm of love) Tudsausanasivlaladndinegissninusnly

'
=

Armdiiugasviyanavintu udversaramngluganuinlugiug “e3esssumesnisldla” (ethics of care) 7
FouloayudfugBu dnw uazsssuni uuiAniaonadasiusuees Cannon and Leitzmann (2022)? 131
audnidunisnszdi (active practice) fivsgneusnenusuinteu anumelald wavauasn lillddiesensual
visAuidnduyanaifioussgndguiuninuns mnuindmmeiinnuiuisveuvesindndeduilnauagse
dannden lunszuiuimilAuveanmsndnmansinens mnudiusszrinsnanuazguilaaingnimuadionaln

naauaznalssleviiBaasugiadundn uinszuawimilnddndieausnaueliuemnisndawaznisusiaaly

SN Y a o

F1UEANNFUNUENIIAAsTTU (moral relationship) inAnkansnusnEIuN1HEne M Yaeasiy ldviany

U

gunnvesrou warluilendeunsnenssssuyd vaeiiduslaawansnnusniiunsidenuilanegilaniu

9 U

v a

Sufimaou (conscious consumption) (Kuchta, 2024)" uuiAnausnidsiing (ecological love) #3aanusnse
sssmidudndfnimesnssviuvimilnid laueiuywdmamowueniudumiwosszuuina Lilddaugy
55537 Nsviineasdunidiadumsuansanuindeiiuiiu seuuiing wazmnudduluszezen Jaumnsisen
nswAnuUUgaEMnTIRTlunsaseuiuaznaidsandn nsdeasuuAnivisiisuyuseiennyaznsan
“guanaui” Wy “Gouadin” Tusumsdeans nszuiwimilmidvhemiusnifunsdeasiBsamnumnouazns
1d1584 (meaning-based and narrative communication) snnninstsdeyaidanedadissediaien msiaises

Weriuauasla anuviisle wagauAgeusglunseuiunndndudinunsuasnde Hieasaanugniunig

adiinAmaas
UR3NedasrsAns iwwssti

— Qﬂi‘aﬁi‘a‘iﬁﬂmn’li‘ﬁ'\im.lmﬁm'zf‘l,l,a:mi‘ﬁami y)
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a 1

p1sualsenIEnanLaruslan Fedenndesiuwmifanisdeasiienisitfisundamdinuiivesianuidnuas

U

[ '

AuATunUImMEAgsanNsWasuNgAnTsy uena il wnAnAuInluguzauUlinveudediny (social love)

q

o A = v oa

Fadouloatunisuslaadeasesssu (ethical consumption) Bsffuslaadendudiliiiesainsimuazqanm us

NnAuAMsdsautardanndeniiauidusuny msuslnedudinuasUasadedadunisuansanudnsegunm

YDIWULY AOINBNINT Uazragurulunie (Tauchid et al., 2025)%
Tngasunseuiwimilinddndsanusnluviunnisndauaznisuilanduanensuaeade unsey

v o ¢

wnAnTAsumuduiusnBwausgleniluganuduiusiBanue analdle wagauiuinvey nsdoans
melnssuuiemidaunumddglunsugnilaiiruailu Halunguinuasnsuazduilan iloatuayuszuy
ownsiivasnds 1usssy uadeduluszozen

nspvwiAddng 11 @en dvhendendl 9 wimquiluldunaunisnain 9 P (Nine P’s of marketing
mix theory)

wnAaemquid \nannininagridiunsnainudsegndldlunsdmanans Tneduduan
WNAREILNALNISAAIN 4P’s DHollander et al. (2022) l6un 1. nandnailugUvesduduiouimsdsasdosd
AN TNLATLANIAMN TSN LTS (package) w3elumslianis (servicing) 2. A wideanlddne
Fsazfoaflarmmnzaniununmuemansusiaudmieinig 3. aamuinnsdminedudidauasniniagiina
andnguidmuneus et witaveanisliuinsiimingauiuanudenisvesgnanguluifiidnonin
(potential customer) 4. MsAeansiiioduaiunisnan Wud nislavan MsUsEEIRLS N35005 SIS
duadunsvne (sales promotion) Tasiawzanuazmaniunsdenviseliuimsidluduing Axwuazinaluns
eveliing sukinslinsdafimdomaanuanuanuoaviodu q faunsagdaniadlagnéld 5. nagns
menaidesiasinlilunsduaunmanaielnsiangdmiundaduriviouinsidaddymmadiungung ns
taduldnguune wieutaaudsau (social norms) 19y s13nwilse 1a3oshuueanesed sadnseusud fuan
vidogliuinisdosiinliinagninienisiles Inensliteyarnuiigndesauaunsalininlageenngmne g4

Yo o v a

nguune wiegiierwadaaulaludanlevgliiinaudilasezseusutomasiineiundndusiniouing 6.

U

Y

Uszrwinonvazatuayuviedliaduayuduiviouinsveas fduaiunisnanaziesinuiselviduunliumes
Useradandn ilefirdemsvioduaiiliussruiidululumeuinidiuty sunmedunmdnuaififvosdud
vieuins Huflvousuuasinauiisumveuiilunigndssssuial v wihfigaiuaumanaavionis
F1vi1e 7. yanalugusinan fu1e fduesy msman fdaaunisee wiinsweensentnaugliuinsd
whesdomnanzninlaeasstugndn yaeawaiullidudunaunimaaiiddglunsaisnmanue ua

WARINGANTTUTIUIN NAdUaUNITNAINLAENITUIEEUAMTELYIUTNT 8. P291IA1 FIMUEAINTINES timing

'
v a

(Famezaan) uay speed (A1anda) Tavsawifenan (time) Suduiminensuasadvaiivayuitddyddunis
duasunisnaiauaznisvie ldinaviludisaivesmngn damgnatvemislavalagn1s119dmtng AuEa
YDINITHANLAZNITUNINIZAWAUAIAIINAGDILAGINTZAUNTZLRIVDINEN U IBUTONTNUUINTIABIaNIZAL
axmanlunisgenicluiu vainwaziatlunisuenieliuing 9. Jesemedninen Aesdeaiunldluns
daasunisnaindus ansUszanduiusii eadrenndnvalusrusuinve usedng (image of social
responsibility) wazadedeuarlinsla(credibility and trustworthiness) ¥esyAna BsANIHAR fuBuaz
wiinaue T gUdnualvesussataet uarnsliuinisiiuandiifunnuituasie uazaunienmiivinlide
visognAinanusnuazaunagiilefierliduiwesmdnfuriviedlivins
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WA nquiiieatusndnual
wnAanguifiAsdestunsdeasnssuiimilmifioduaiunandauasnsuslnedudinunsUaense
wnAnFeansyuIuviend (paradigm) s5unefanseuamAn Anude wasuuuwnunsiuiiyaraviedeaullunis
vihanudlalan Weusuymisdany tesughe wazdunadeniudsunlas nszuauvimlifneialiaansanevaues
setlgymldegnaiuszansam JuAnarududulunisdeansiierdsurinlug nssuauimiln uuFunveania
inwms nszusuviedlniiunisudnivasade 1ulinsreduwindey uazmisisguamus sy uslaaunnnitnisudn
FauSunanfiesegaufien (Li & Chen, 2016)"
mqwﬁmsﬁamnﬁ'amiﬁwm (Development Communication Theory) %Iﬁt,ﬁm'ﬂmiﬁamilﬂu
in3esfloddnlumsudsuniasinuad mnus wasngAnssuvesuszvivu lnslamzluniainens nsdeansidl

UsgdAnsnmdendunisdearsuuuiidisiy Walemdbiinuasnsuazfuslaadunumlunisuaniiowseus

'
a

WINNINTFRANININABIINNATTVT oL TEIMeY widAnTldenadeiuNITduaSunYRIBunIENdeefanis

Seudsuiuluguau (hsaniyati et al, 2023)”

24
)[

nauniseausuuinnssu (Diffusion of Innovations Theory) 384 Yu (2022)*" a§ugd1n1s

Wasnuwamginssudunisndauaznisuilaadudinuasuaeadeidunssuiunisidesenfenisdeaisesns
soiles TnsmssousuuwAnlmituegfunisiusussloni arwaenndosividdinbu mududou uaznisiiu
nadnsegrafugusssn inunsdunidiedidudesgnioasliiiufisquandaunsugia qunm wasdunndey Lile
nszfunssousudlunguinanuazduilon

TugasaemgAnssuRuslng neuingAnssumulau (Theory of Planned Behavior) a5unginausla

Sa 1 a

lun1suslardudinensuaendeiinainiruainadeduan usTingiunedeny uazn1siuiANaisaluns

Y = a =

WNDNAUAT NNSEBANSIINUNUINIUNITAS19ANUATENTNTNEINUANUUABANEY AN LAEAINNUILTDE DYDY

Y 9

AUANNENTOUNTY FIazdInanan1sinaulausinalusEese1d WanaNtl wWIAANISARAITHTIAUNUIBLALNAIT

asednanualdudn (Brand and Identity Communication) 43115859 ndnwalvesdunnunsuaondelugiuy

' '
a v a { =

FuAfinaAn Wesleeduaunin 30930 wazAnusuinveusediny sisiiuaNuleiurauilng uavyili

q

) msdeaaidaudeuan (storytelling) NN ULVAINER

Fuduansneandusnunsialy (Kotler & Keller, 2016
nunsng wazguvy Judunalndrdglunisassnuamednuliiuaud

Tagasy wnAanguiifiisadestunisdoasnszuiwimilniiioduaiunandauaznnsuslnadudn
\nunIUaendY mamquﬁgwqwjﬂismuﬁﬂﬂ nsdemsiionisiann msseniuuinngsy wazngAnssuguilan

Faaudlrdiuinnisiasuwlasiunisudnwaznsusiaaldaunsaiadulalaeusiaainnisdeansinduseansan

T3 UaraAARBINUUTUNUDILYULAZHIAY

adiinAmaas
UR3NedasrsAns iwwssti

— Qﬂi‘aﬁi‘a‘iﬁﬂmn’li‘ﬁ'\im.lmﬁm'zf‘l,l,a:mi‘ﬁami y)
f Interdisciplinary Social sciences and communication journal //;




N 9 atiuil 1 uns1Au - AurAu 2569 ;
217 Volume. 9 Issue. 1 January - March 2026 guddcmsadensmsing

4. NSAULUIAATUNISIAY

2NN 1

ATOUILLIAR

fauUsdesy (Independent Variables) Aadsany (Dependent Variable)

. WanA e (Product)

—_

. 91A1 (Price)

. 99999n919UY (Place)

ASEUESUNISHANLALAITUS LNAFUAT

. MIALETUNIRAIA (Promotion) . L.
inwnsUaeneinynsBunid dwminasgan

. NAYNEN1INILLIRT (Politics)

. Usevu@ (Public Opinion)

- ynans (People)

. N3¥UUN1T (Process)

O |0 | N[O | | WV|IDN

. anwaEn1enIenm (Physical Evidence)

5. 52 08UA539Y

15393591 0UN153 T8RUUNAI1UTT (Mixed Method) Us¥naunaen15338L89US U1 (Quantitative
Research) Wagms3deiTenaunin (Qualitative Research) Inei¥nquszasditodnudayausumdadngddyninis
duasunisnanuaznsuslardusnnunsasnss anudululdvesmsaeaslunssuiuimdln nsdeansnsyuiu
Wadlmlifiedasunsndauasnisuslnpdudinunslasnse aaonauadislumanisdeaisnssurwiamilmliiie
duasunsuanuaznisuslandudinunsUaonde nsdiAnenuassunid sminasiBans Ussanslumsisonds
i 1ud inwnsnsuszneuntsinunsdunis nqudietrnnuninsgninuasdunid Auiisminanfans,
Uszneude 11 sne Ae snoiios s1uneunnd s1neunsyng sanetiulng sanounaingien snenu
a15A1 SuneaumdElen Suneulasen Sunesvandu sunevasiey wagsneraesdeu naufiegldin

INNTAUAIDEUUULAILAT (Purposive Sampling) YWIAVDINGUAIDEWNAWINALNMITDS Hair et al. (2014)"

Fawugthlvlldwudiegsegndes 20 whvesdniudiwlsdase lumsidelliidudsdase 9 fr dsduduiungy
A198197UAN WU 9 x 20 = 180 AU WaANNANYIAlveayadainuANgufiIeg1s 200 AW MIUadadIY

a v

vosnguiiegslundell fideldtmualifinenssnenguiieserainiontuluis 11 Sune sunoay 18-19
A Tnedisruaungudiognesuiiedu 200 au wazdnasssuuiedisluuiazsuneludndnillndidetu Vel
dielvannsaiiouifisudoyassuiaiuiilfednaiilon anrueudeswesdayafiorniaanaruunndise
vnnUsssnsluutazsne wasrhlinansinsgiasiioumnuuansadaiuildosedaunndeiu
ool flunmsideliuuuasuauuisesnidu 4 aeu laun
aeudl 1 Toyavhluvesineunuuasuny

nauil 2 Yadedinuszaun1anisnain 9P nszuiwiiAtdis 11 Wen 31eaesdenil 9 wimguiing
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dunaun1Inaln 9 P (Nine P’s of marketing mix theory)
AOUT 3 SEAUNTABESUNISHANLALAITUS LNAFUALNYASUABANUNYRTOUNTE
AU 4 YolAUDLUY

SEAUNITIA TTUINTUSEUIAT 5 S¥euvad Likert Scale

STAUAULITY ATIUY
R A
WiugesnTign 5
=3 %
WAL 4
WiumgUIUNaNg 3
@ v v
Wiuse s 2
laiumeay 1

wlanrumangldeaid (Srisa-ard, 2011)2
ARl 4.50- 500 el Wiudsegluszduaniign
AuadeRuR 3.50 - 4.49 e Wiudelussiuan
Aadeius 2.50 - 3.49  vuned wiudelussdudiunans
Auademaud 150 - 2.49 vaneds Wuseluszautes
AiadeRius 1.00 - 149 wanefls wiudeluszdutiosiian
N153tAT1¥siTeya afAnssaun (Descriptive Statistics) A1A113E (Frequency) Seea (Percentage)
Aads (Mean) d2uilBaiuusnnsg1u (Standard Deviation) afifoysnu (Inferential Statistics) 1915310571294
anneenyAn (Multiple Regression Analysis) \ionnaaudvsnaressuusdasy 9 & (9P) fifldenisduaiunisnan
uazMsUsIaAduANEnsUaaniENERTBUNIY
M53duidenmunm w3eaflefldlunsise wuudunwalidadn (in-depth interview) naugiidnlsdan
e 5 e ngudszifiuanudadulunsliiaunisugninuasdunis 5 au nquiausuNugsAARSdLaLLNYAS
Sundd verdinasduns viefiAnesiiianudsmnganniesiuasmaenluiuiitoinasdans 4 au
saedu $1uau 14 au lusdagfuusudessdusyneuiivhnsine Wumauvarsilawuuidasadne dom
Fmeuvesdgmiiiivualiluniside deyaiildegludnuuzanufniiuuazdeiausuugiinszilaonisiiases

Ya o o

Wen g3deduundeyananinisilssuiisudeyauazasisdeyauuuguile (Inductive Conclusion) 3Mntu

Y
= -

WAL TN SRATIUAYUNANTIATIEANILAINNTITeLTaUSunm

b

6. HANT58

=2 a [ o

Poayauiundedngivyginisduasunisndauaznisuilnadudunensuasnde inensdunsd Jaud

Y

audanst meldnszulunadludlunisdaasunisuanuaznisusinafudnunsuasnny (NENsUNIE)
1) Aundnsine (Product) ideyaaeviouimnssuiuviaiindlianudidyivdusinunsdunigly

FuzndndainUasadeseduilan iulinsredanndon wavmilsdguanluszazen aunm anudndede uaz

o o A

Y
1M3gIUNNTFUTEBUN3E Wuewiuszneudidnyfiadsnnuuandrsaindusinensiall

o

adiinAmaas
UR3NedasrsAns iwwssti
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2) Ausa (Price) meldnszuiuiailval sienlalagnueaiissiunumansugia uiasiounmas
avnnuazdanndon liteyaiuinduilanseusuimiigaiu mnuidsenuuasasouasamaniilisy
yauzifefumsTinssatuayuiioann s AU UIe LN YATNTBUYEE

3) Mudemadndmie (Place) nszuausimilmiiunisiexlosnaniuguslaalaenss iunain

WNEASOUNTY YUYW @aunsal wazwnanesueaulal weanaunane Wwiuaulusala waras1emnudesulu

]

WdsTinesaudn

4) shumsdaieiunisnann (Promotion) fliiteyatiiuinnsaeansmsidasuanmsidunisve Wums
Tanufuazademnuasenindiuguam ansdasndse s wagnansenusiedunndon N15ia11304517989
NERINTIUNISLaznsTUINNSHARTBES U MEN valkar AL lavesuslan

5) sunagnsnsnsiilos (Politics) nszuausimilnidesenfoulsusansisusfiatuayununsdunid
athadugusssu 1wu nMsganyu n133useswnsgu uazmsindoniasy AlvideyauesinAudnlauveuleuy
waranuseidedunsiifiunuduledoddysennuddu

6) AMuUsEYWA (Public Opinion) AMuAALYEsdIRNTiunulun sTuRd ounszUILATTV §19

v <

TayaLiuIIANNAUTIAIUgUNINRAzANIUaRA B NI I ¥R BUNglASuNIsERNTUININTY N1aSenTELE

Y

FIAUTIUINTIWANNTUSLAAFUA LA YRS URBANY

o £ £% P

7) fuyaains (People) Meldinssuiwirtle yaainsnunynsns WntnNsy wasiieites daad

< U

a o = v

Au3 ANl LaimuaRniaenadesiundnmMsinensdunsd fiideyaiunsimundnennuasdndrindu

4 URY
awsuiiaveusefuilnauazduindon

8) MUNTEUIUNT (Process) Nszuruntsuannelinunsdunidiiunulusda asvaeuls uaziduly
AAANASTILR AR LT sUAEY Alidayaiiuiinszuiunssuses msfianu waznisauauaunm Wuiila
adlunisademnundetiuazaudiu

9) MrudnuaiEn1sN1eAm (Physical Evidence) AnwaisynanenIn 1wy U3sAws! aan3uses an1ui

Jwihe waznwdnwalveslaanensdunid [Wundngrudssedndfiazviounnulasaseuazanuiniodie {lk

&

Joyauesinisdeansiiesiusznaunnen nielasunsiindulavesuilan
Uasenidnsnwananisaaansnszulrunad lvdiadaasunisnanwazn1susinaguai inunsuaanne

=

WNENTIUNTY

s s

RINRLLTINGT

1

Foyamluvesineunuuasuamnausogisdrlvaidumnans S 147 au Andufesas 73.50
91y 41-50 Udwoau 70 au Anlusesay 35.0 AszAunsfnwganinUayans 1w 56 au Anluseuay
28.0 fiUszaunsalviinumsdunseinnnit 6 9 swau 102 au Asludesay 51.0 Svwaiuiviinunsdunid o-
6 15 smu 87 au Andudosar 43.50 fiseldaninuasdunidindeded 60,001-80,000 1 84 AU ATy
Fowaz 42.0 luifinslasunsiuseaunsgiudunsd dwu 132 au Aadusesas 66.0 ldsunisaduayuain
W3DTIBNYAINT UL 93 AU AnduSevay 46.50

amsniadediuusyaunianisnain (9P’s Marketing Mix) SAadesesuunn (X = 4.33, S.D. = 0.782)
dofimsansesuiSesdiuainunluties fie nisdaaiunmsnain (Promotion) X, (Beta = 0.479) fidvidnagean
5898917 ANYUENIIN1EAIN (Physical Evidence)X, (Beta = 0.406), wansual (Product) X,(Beta = 0.232), na

qmﬁ‘mamﬂﬁaa (Politics)Xs(Beta = 0.187), 1A (Price)X,(Beta = 0.167), n5¢u3UN15 (Process)Xy (Beta =
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0.114), 4891193 AT1UY (Place)X, (Beta =0.079), X, Use14# (Public Opinion) (Beta =0.053), UAAINS
(People)X; (Beta = 0.032) Mua6U

suuvunnsieasnszuwimilmiiileduadunnsuanuaznisuslnadudinunsuasnds nuasdunss
AMInTUNT

sluvuMsdeansnssuiwimilmiifiedaaiunismdnuaznnsulandudinunsuasads inunsdunid
Fmfaazdans msinsdusiumndnuaznismanduiinuasduriduasadeluonandestuindeuuugiuves
nsfldusaumesnniadiu Haniasy tonvu uazuru Tnsanenisldnagrdnisnataiinaunay armina
\wsugha dann wazdnineduilae ey eedifyiigadenisaiieniulinngdae uaznmdnuaiisuan T
Aatululaguilon ielhinunsdunisliifsndumadensesnsuilon widutausssumsuilaniidsues

Faulneluauran

7. afiuTeka

Jaduiifidvsnadensduaiumandnuaznisuslnadudunuasasndoinunsdunid wuin fuusndadl
Svdnaisandenisduaiunmandauaznisuilnadudinunsasafoinunsdunis nefadulsedniinsgu
N13d1@31uN139a19 (Promotion) A8nSNagIdn 599ANI1ENYAENIINIEAIN (Physical Evidence) ninsiaud
(Product), nagnsn19n1sLiles (Politics) $1A1 (Price) N2UIUNIT (Process) Y8an19dndmite (Place) Usyyuf
(Public Opinion) YAaINS (People) MUAIFU ABAADITUMTITEBIAMUNINAD 1. AuNGASuaIHaNTdUN1Yal

1% t% o ¢

wanadn JuslaalinnudAyivaunimuazainuUasnsievesduiinunsdunss Jeyaasieuinnisiauindnsioe

nlAunsgusarai L usUAviesiuansaiuALelie Benssiudedunuuad Kumar et al. (2021)® fiseyin

q

nsatuayuidanadatieliinunsnsifiunandnuazannisitennansied] 3. msdaaiunisnanaglidunvaisyyin
nsananndidediold 1y samnunsBuvdd aaraeeulay viedemnsdmmheiiszuunsisaeudeundy fldw
Gzhaiﬁﬁué’wLﬁﬁwﬁaﬁﬁiﬂﬂlﬁmﬂsﬁu MUV Nguyen-Minh et al. (2025)™ WU NTASILUTUALAZHAIALANY
nutoiinneliuazanudBureanunsdunid 4. nagndnsnisidesanisdunualagieuin myatuayuan
medguavulsvsduaiuinunsdundd wu nsliuatvayuiensiuseunasg Wuladeddgiineinsnns
andunuuazaiInTele aonadasiudedunuyes Ma and Gong (2024)2 fiszyimsatiuayumaeuleuns
WaENMNYANaaN1TEBNTUTBUNEATNTUAZAAIA 5. UNUINTBIYARALNEATNIkAZE T yusuiiunumdAgy Ty
nseeneamuiiazadausagdlalingudu 4 1ihimnimanUaendy uddeues Marvin et. al. (2022 wui
nsfiyarafuLuuLazihguvugefinnusudeuaznisuaniudsuninug 6. Jaduggnia nanisduntval
avvioudn genialinaseUSunauarAuANaNEAvI TN wAINIABIUT UL U SINEUgNLAaE N SAaA TN ay
fensefiunuifoes Chaudhry et al. (2020)7 fiFHnsnwunusmggniatiglinunsnsfiuandnuazanaanm
o 7. Jadedninendlidunvaiiuunldudentodudiifarulaonfousrueshnmsuilaainwasduididuns
QuARUANUBIALIB AL ATIUATI TeapnAdaatuNUITeves Verma et al. (202207 finuintadednineuazany
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