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Introduction: Tourism serves as a vital mechanism for driving economic
growth across numerous countries worldwide and represents the
fastest-growing sector in the global economy in the post-COVID-19 era.
Objectives: 1) examine the personal characteristics, travel behavior,
marketing mix perceptions, and package tour purchasing decisions of
Thai tourists traveling to China. 2) identify the marketing mix factors that
significantly influence Thai tourists” decisions to purchase Chinese travel
packages. Method: A quantitative research design was employed. The
sample comprised 422 Thai tourists who had previously purchased guided
tour programs to China, selected through purposive sampling. Data were
collected via a structured questionnaire and analyzed using frequency,
percentage, mean, standard deviation, and multiple regression analysis.
Results: The majority of respondents were female, aged 21-30 years,
holding a bachelor’s degree, earning a monthly income below 20,000 Thai
baht, and employed in state-owned enterprises or government agencies.
With respect to travel behavior, most respondents had visited China one
to two times, with trip durations of three to five days, predominantly
during weekends. Package expenditure was typically below 10,000
baht, with leisure and relaxation as the primary travel motivation, and
family members or relatives as the principal sources of travel influence.
Overall perceptions of marketing mix factors were rated at a high level
(M = 4.07, SD = 0.76), as were purchasing decision scores (M = 4.04,
SD = 0.81). Multiple regression analysis revealed that at least one predictor
variable significantly influenced purchasing decisions at the p < .01 level.
Specifically, product, price, and distribution channels each exerted a
statistically significant influence (p < .01). The overall predictive model
accounted for 73.1% of the variance in purchasing decisions (R2 = .731),
expressed as: Y = .415 + .162(Product) + .231(Price) + .222(Distribution
Channels). Conclusion: Marketing mix factors - particularly price, distribution
channels, and product - are key variables influencing Thai tourists” decisions
to purchase Chinese travel packages. Tourism operators should prioritize
competitive and appropriate pricing strategies, develop easily accessible
sales channels, and design travel programs that precisely meet the needs

and expectations of their target market.
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— 0.85) #1u51A1 (M = 4.02, S.D. = 0.86) uazAIuNARS e (M = 3.97, S.D. = 0.83) fam597t 1

AN5197 1

HANITIATIEYSEAUTIUN TUAIUUS L AUN NN ITHAINIUNINT U

o daudeauu
; ALaaY
Uady WINTFIU wlawa
M)
S.D.
FTUNANA U 3.97 0.83 110
AUIIAN 4.02 0.86 170
AUTDINNNNITIATNNUY 4.05 0.85 110
ANUNNTALESUNIINITHANG 4.07 0.82 170
AIUUARINT 4.14 0.87 )
ANUNTEUIUASHAIUSANS 4.13 0.87 170
AUANTNLINADUNIIAIBAIN 4.13 0.87 110
394 4.07 0.76 Un
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nan1331As1ERsER U1 naulad s uitninav o ea5 uvesiav o saw1alneluniwsa
fimnuAaiulusziuLn (M = 4.04, SD. = 0.81) WieRasanluusazsienis nuin nmé’mﬁwﬁummﬁmﬁumn
nnsenslnefidiedsdsmudiduanninalumdes dil viudssdiundminnisdeuiinnatiiierlunnuduen
(M = 4.10, S.D. = 0.65) vhustaduladoufininauinuiien (M = 4.07, SD. = 0.66) yhuRinsudoyaSoufisuain
wansnsluuininaydies (M = 4.04, SD. = 0.65) ﬂwu%uusﬁwamﬁa%ﬁu (M = 4.04, S.D. = 0.75) vhuldsutoya
witninathifieaandesine 9 (M = 4.03, SD. = 0.63) inuduvdeyaufininatindien (M = 4.01, SD. = 0.76) vy

foaulanduuntosn (M = 3.99, SD. = 0.55) fapn5797t 2

AN5197 2

HANITUATIETEAUNITIRG U aTauTNNIYIBUTIg T Y INYIaueI912 e

Uady Anady daudeauy ulana
(M) UINTFIU
S.D.

yiulgsutoyauiininaiuiisraindesis 4 4.03 0.63 N
VAU doyauiningii e 4.01 0.76 110
vinufiansandeyauSouiisuanuuanddduuiininatl 4.04 0.65 110
e
vhusnauledeufininatuiie 4.07 0.64 170
yulssdundrannistouiininadidiealuauduen 4.10 0.65 N
viuaysnaulanduanidodn 3.99 0.55 170
yhuazuuzthuenseldy 4.04 0.75 1N

57U 4.04 0.81 10

NaN1531AT1zY 0ARDENY (multiple regression) Lt o8 uduAINA N US 5397 19 MUTT WUIN
NISNUNIULENATT 5897 WY A IwUsTaseA o Jaded undnd el Jadus 1us1a1 9386 14 03119
N33 AUy Uadea1unisd swas uniseain Jaded 1wy aains Jaded unssuiunishiuinig wasdade
FuanIwuangd onisnienm fun1saadulad susininavie i 897y § aduduvseu uanslsi iy
Indsravavdiiussrinaeiuydasiuiusmuminiy 855 lneyadusdasrannsnesueemuidsusluin
wsenalleFonas 72.6 uazmsnmdeUWUT B ER AT ST 05 uanvinieud LS At uas dulszenns ekanis
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A15197 3

M3euansdUUsEANSanduiusny (R) dudseansniseduie (RY) wazn1svnaey Huddgmiaaia

R R? Adjusted R® SEE F Sig

.855 731 126 424 160 .000**

**p <.01

o a £

NUsEdnsannne (b) wunduuszavsannesvosmuysinuilodfgy

Aaa a Y

19807 Ao UYaduaunaning Jadeniusiai wastadeniudew1en1sanannuig swlsdasenionsnanamiwys

NANTIATIZUNTNAdD UL ARy

a o 4

ausndian Ae Jadesusan (247) sesaan Jadeduteamnenisdndiming (236) way Jadus undnsdios)
(.166) annsadeuduaumnensallddd
aun1sluguaziuuRy

Y =815 + 1625085 + 231 + 2220 mmamsindming)
aunstugUALLULLIRTIY

) ~
Z = 166ansos T 287 5ren + -236Gemamsinsmig MNANINN 4

AN5197 4

o

M5 NN TEaNENIT0MaRY (b) dlseaninsonnseuInggIu (B) uasnisnaaeulesfy

Unstandardized Standardized

Coefficient Coefficient t Sig Tolorance VIF
B Std. Error Beta

Constant .415 113 3.686 .000

NARAN 162 .045 .166 3.626  .000** 312 3.201
37" .231 .049 247 4.686 .000** 344 2.905
29INNNIFINTINAUE 222 052 236 4.257  .000** 445 2.246
NMALATUNITAAIA .080 .050 .081 1.587 113 444 2.250
YAAINI .000 .048 .000 0.004 997 .308 3.246
N3EUIUNITIAUTNIS .094 .048 101 1.956 .051 314 3.187
ANINUIAEG BUNTY .105 .051 .109 2.078 .038 273 3.667
ANYAIN

*p <.01

7. anUsnema

Y
Aaa a i & ] '

nan1533850 JadunfidnSnadenisdnduladeuiininaviesienduveainvieniietviling nuuseiiu

dfgyiannsatmneAunelanuinguseasrveiniside Al

3

Han13AnwIdadedIuuAAaRaENANTINNITAUNIIVEITNY 90T 87913 ne wudndrulng
Dumedls 9ngszring 21 - 30 U fssiunsfineniBages wasdineldnaeradiownnii 20,000 v lnenquiiegns
Jouumamsaieidu 1 - 2 ase IWsseznan 3 - 5 T4 wazdalga1e61n71 10,000 UM NaNNSIFERINaaE o Ul

wiunquinvieuiergulnidungueaiandnvasuiininavieniiendu Fdnginssunisdumsiiduanuduaiiay
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a

Uaduitugruniidvnasenginssuiuilaauaznisdndulade (Ngam-imsub, 2017)"

SINEONARDINULUIAR

ngAnssumvieaisiuerihneliuazsnaniutosinddglunmsdeniumeisadien (Wongdee, 2019)”

v v |

nan153venudntadedudiulszauniinisnain (7P’s) Ineatnsanegluszauuin dauansliiui

o [ I3

ﬂ‘Vi’eNLﬁ&J’J‘Tﬂ’Jl‘WEJIﬁﬂ’NiJﬁo’]ﬂﬂJﬂUaﬂﬂUizﬂaUVlNﬂ’ﬁ(ﬂa’m%@ﬂLLﬁﬂLﬂ‘ﬂViENLﬁEJ’Ja?jN‘BjﬂLﬂu Tngangluusunves

17

a =

330UINT TedpsodendndndaaiuaznszuiunsiuInIsAILATY HaRINa1IaRAAT BN ULUIARAINUSEAY
INIIAIAIAUINNT (Service Marketing Mix) syt n1sanduladevesuilnaaglasudvanaainndndue s1e
YBININITIATIMUY NITARATUNITNAIN UARINT NTLUIUNT 4azd WInd ounan1enn (Kotler & Keller, 2014

Matkaew, 2016)” HANTIATIEINTanneenyannud1 Jadesunindue $1A1 wazdeanensindmuie WD

a ' aa

wusnddnsnasensinduladeuininavieuieiduegriivedidymisaifnsesu 01 lnefnusniusiaiiie

'
£ =

duusyAvinmannnesgeiian sosawnfodemamsindiming uaskanfuriniudidu namsiseiasioul it
Tnvieafisrmlvefianuseulmsesian wagleudffuauazanlunsdidausnns wu nssesufinna
W uvesnseeulatvisunaniesuAdva deaeandesiuuAnluinanginssuguslan (Stimulus-Response
Model) fiszyindsnszdunmsnisnann Inglamznuaztesmisnsindming azdsuasenisnevaussluguiuy
nsdnaulade (Kotler & Keller, 2014) wonanil AszavBnnlunisvuneveduiaa (R? = 731) wanslidiuin
Jadedudrudszannisnisnainauisnesuienisindulad suininaviond safuvesdnyvioaion
v1lneldluseavgs §eaenndeetuanuidoi 1A vadesluuiunvesnisvead o2 nud Jade
Frunansaet 5991 waztesnisnsinsimieduiatendniidsvinadensdadulad elusunsuvioniisaves

nvieafien (Muangneay et al, 2016, Junnieng & Sawang, 2021)

8. 99ARNSIna

m’:téfmﬁu’lae??aLLﬁﬂmm/imLﬁaﬁummﬁﬂﬁaaLﬁmﬁml‘walé’%’u%w%wamﬂﬁﬁaquﬂﬂa NHANTTUANT
Wun1e wazdadediudszauniinisnatneg el dudAny lnenniga1uyAaIng nTeuIunITiiuinTg uag
anmmwndeuvnamenmdseglussduann dnvieadisrdnlvgidumadeindevluiuvgn 1szezna 3 - 5 5u
wagmdsfenauazanuduandundn nansideagiioudvfussneumsmsiaunuiininadifiaramainuae
Uaende wasdoasmemaarutemnaiidisie eaiuauideiuuasnssdumsinauladevoninvienilealnels
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