audtoimsanaunsasing
Thai-Journal Citation Index Centre

ilo atfufl 1 uns1An - TurAu 2569
Volume. 9 Issue. 1 January - March 2026

Audgaoiinsanavaisdising

Thai-Journai Citation Index Centre

MFETENINLINITHIANANENSULAZNITADENT
INTERDISCIPLINARY SOCIAL SCIENCES AND COMMUNICATION JOURNAL

Contents lists available at ThaiJO

journal homepage : https://so02.tci-thaijo.org/index.php/ISSC

N1399NKUUATITYaNBalLasUTIANMTINAAT MaIKN vy LilaaT1syarILaZINaAI1M

aunsalunisudetu@anndivd dmiunguugnutauaesivg

YIURWNTIY 9.A9 . UATITIVANN

s a1
AUAYUN TUIANDIA

Kamonchanok Thanawongthongdi

avIN1seenLUUERanNIIH Anran1Unenssumaniuazfaunssuaseassd aninendumalulagnvanada

Industrial Design, Faculty of Architecture and Creative Arts, Rajamangala University of Technology Isan

E-mail: Kamonchanok.tw@rmuti.ac.th *Corresponding author

https://doi.org/10.14456/issc.2026.7

Article History

UNANED

Received: 20-06-2025; Revised:
25-01-2026; Accepted: 31-01-2026

AdNALY:

PONKUUATIYdNYal; UTTYAN
nanAugiEN L, nendndnuwalvio
; adeyan; ﬂ&jw@uﬂmjam?ﬁum
Inudumense

— Qﬂi‘aﬁi‘a‘iﬁﬂmn’li‘ﬁ'\im.lmﬁm'zf‘l,l,a:mi‘ﬁami y)
f Interdisciplinary Social sciences and communication journal //;

o ' 1 a

unth: mavfinyaddutladudfsomsiannansusigue Sagussasdva
mM33de: 1) Weoenuuunnddnuallarussedusindnfasidln ieas
yamuaziiumainsalumsutstudemndd é’m%fumjmﬂgﬂmiauﬁmlm
thushense 8.a1 2.uAss N 2) Weusuiliurufiswelavesngusaoeng
Uszans filldeuUszavsnmussnanunsesnuuundadnuaiuazussfasi
wan sl ieasayaruazivawannsalumsutsiudsndad dmsu
ndulgnudowAsdluy Truiensns 0.n3 9. ursedn seleuisate: 35
wuunaunanulaefivdoyalddniuiunungy Usiwejvrtiu fiiguvuuas
Uszidiuarufisnalanguinegdlaaiudeyaidalsinm wan153de: wuiinis
nendmdnualiiesiu Usznause $ha indlen insesusianeand gunsalmeriilv
waraneilv niudaihdeyaunussneunsesnuutuarfntanssuaumun
nauAuuunguLazdthyusy §1u 10 Ay WesuwmumaLLAz WA
muﬁﬁ@umLLé’ansLﬁuﬁuéﬁmmmﬁmmiaaﬂLL‘U‘U §13 3 vy WuUiilesu
\Fon Teiede 4.5¢ ulana sefufin wazduaazdoundomanenianis
wueveil 250107380 Fe glinilen niouriainan sl vinesss a gud
OTOP uazeonyssefuTenta nui eldaudndiadu i lsfevar 65.38 wa
Usziliuanuianelavesngy 317w 10 Auuaznguiuilan 31u3u 80 AU WU
1 feuady 4.69 ulana seAuAnn agu: mIsenuuuiimiliedndnunivios
fuannsnonsziunanfarigrunasiasugRald

adiinAmaas
UR3NedasrsAns iwwssti




7 9 atfuft 1 unsau - Suay 2569
87 Volume. 9 Issue. 1 January - March 2026

LOGO AND PACKAGING DESIGN FOR SILK PRODUCTS, TO CREATE VALUE AND
INCREASE COMMERCIAL COMPETITIVENESS FOR THE MULBERRY PLANTING AND

SERICULTURE GROUP

AT BAN HUAI SAI, KONG DISTRICT, NAKHON RATCHASIMA PROVINCE

Keywords:

ABSTRACT

Logo design; Silk product packag-
ing; Deconstructing local identity;
Creating value; Huai Sai Village
Mulberry Cultivation and Silkworm

Rearing Group.
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Introduction: Adding value is key to developing community products.
Objective: 1) To design a logo and packaging for silk products to create value
and enhance commercial competitiveness for the mulberry cultivation and
silkworm rearing group in Ban Huai Sai, Khong District, Nakhon Ratchasima
Province. 2) To evaluate the satisfaction of the sample population with
the effectiveness of the logo and packaging design for silk products aimed
at creating value and increasing commercial competitiveness for the
mulberry cultivation and silkworm rearing group in Ban Huai Sai, Khong District,
Nakhon Ratchasima Province. Methods: This mixed-methods research
involved collecting in-depth data from representative groups, local experts,
and community leaders, and assessing group satisfaction using quantitative
data. Results: The results of extracting local identity, including elephants,
peniat, women’s clothing, weaving equipment and silk patterns, were used
to inform design process. Focus group discussions were held with 10 rep-
resentatives from community and community leaders to collaboratively
develop design. The developed design was then evaluated by three design
experts. The selected design received an average score of 4.54, interpreted
as “very good,” and a trademark registration application was submitted
under the name “Phum Peniat” (Application Number 250107380). The
product was then sold at the OTOP center and exhibited at the provincial
level. The results showed an increase in member income, with a profit of
65.38. A satisfaction survey of the 10 group members and 80 consumers
yielded an average score of 4.69, interpreted as “very good.” Conclusion:

Designing with local identity enhances community products and economy.
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