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MARKETING STRATEGIES AFFECT OF BRAND EQUITY REAL ESTATE PROJECT
THROUGH ONLINE FACEBOOK OF CONSUMERS IN EASTERN ECONOMIC

CORRIDOR
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Introduction: Housing is essential to human living. Therefore, the decision
to purchase a home is an important indicator of quality of life. This is
because a home is not merely a place for rest, but also a center for family
life, as well as a means of saving and long-term investment. Objective:
1) personal factors affecting brand equity on real estate project through
Facebook 2) marketing strategies of real estate project affecting brand
equity through Facebook of consumers in the Eastern Economic Corridor
(EEQ) 3) brand equity of real estate project through Facebook of consumers
in the Eastern Economic Corridor(EEC) 4) influences of personal factors
and marketing strategies on Facebook affecting brand equity on real
estate project through Facebook of consumers in the Eastern Economic
Corridor(EEC). Method: The study was quantitative research, and the
surveys were conducted on 20 years old and over consumers who lived
in the Eastern Economic Corridor area. The sample size was 400 by using
sampling method of Taro Yamane. Questionnaires were the research
instrument. The statistics used for data analysis were T-test and F-test for
comparing a group of personal characteristics and more than 2 groups
respectively as well as Multiple regression analysis at level 0.05 of
statistical significance. Result: Revealed that personal factors of consumers
were mostly between 31-40 years old, married/living with couple, bach-
elor’s degree holders, company employees, and earned 20,000-40,000
baht monthly. They frequently found real estate project advertisements
on Facebook which affected no difference in brand equity awareness.
The hypothesis tests showed that consumers could associate to the
project concept in perceived quality at the highest level. Brand awareness
and brand loyalty were at a high level. Personal factors and marketing
strategies on Facebook positively influenced brand equity of real estate
project of consumers in the Eastern Economic Corridor (EEC). Conclusion:
personal factors and Facebook marketing strategies play a significant role
in enhancing brand equity for real estate projects in the Eastern Economic
Corridor (EEC). These findings highlight the importance of targeted digital
marketing in strengthening consumer perception, awareness, and loyalty

toward real estate brands.
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uansnanITTsuisUTITEaIYRAANUNITIUFAMA N TIAUA N IUFD RO U A UMYYN

Jadgaiuyna 21g nsfAne GRUVHI 213N 57¢la

F-test p-value F-test o-value F-test p-value F-test p-value F-test p-value
1. sgdnneiaue 4781 0.009% 3098 0.027* 5098 0.007* 2754 0042 4.415 0.005*
2. pumsiderlesmnufn  7.087 0.001* 18.074 0.000% 4.001 0.019* 8119 0.000* 10.153 0.000*

ypslAsINsedavnIunineg
3. ﬁwuﬂmmwﬁgﬂ%’ugmm 2.075 0.127 26.002 0.000* 6.003 0.003* 9.139 0.000* 15.654 0.000*

TAsansedavnsuning
4. puanusnanelasanis 0347 0707 3.553 0.150 12184 0.000* 1.184 0315 5525 0.001*

pFEIMTUNSNEY

* p-value < 0.05
3191574 1 MswSeudisunmszdnasduariudessulaumlsunvesuilnaluwnssifouasegiafiaunin

sy fueen (EEC) Tuunmudaduaiuyana wui ALty AMUNISANY) ANuanuaIn auenuazausela

'
o w aada

Tngsiuwaiidnisiusaumaduaiuann iy sgeidedidgvneadifnsedu 0.05

£

A9 2

UAASHANITATIVINITANDBLUUULTUN SINYAaIVRINAENEN1Tna Moo laueynnenI15ginnTIaum)

Unstandardized Standardized
naqwémiﬂmﬂaau‘laﬁ coefficients coefficients p-value
B Std. Error Beta
AR 2.712 0.369 0.000*
AunsEUaNL (Xs) 10.269 0.077 0221 0.001*
ﬁyﬂumiuaﬂm'@(xﬁ 0.849 0.199 0.629 0.000*
R=0258 R’=0.066 AdR°=0.055 SE(est)=0374 F=5602 p-value 0.000%

* p-value < 0.05

1NRI1INN 2 Nﬁﬁmev;miﬂmammmzﬁmnwn@jmwud’l flan R? = 0.066 wandlmiiuan fauusdase
Taun X3 Xs ﬁmmam’1iﬂfauﬁuwmﬂiﬂjﬂaqwﬁsmimamaauiaﬁm'amsﬁauimmwﬁmLﬁﬂ?ﬁumiﬁur;ﬂ
vadlasimsedamisuning lnsevas 6.6 aufiivdesesay 93.4 Lﬁﬂmﬂﬁumiﬁlu*ﬂ Tneanunsaasiaduaunis

annegl sl Standardized Y = -0.221X,+0.629 X,
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Unstandardized Standardized
naqwémiﬂmﬂaau‘laﬁ coefficients coefficients p-value
B Std. Error Beta
AR 3.633 0.215 0.000*
PUMSEUANY (X3) 0.189 0.045 0.278 0.000*
R=0337 R’=0.113 AdR’°=0.102 SE(est)=0280 F=10.062 p-value 0.000%

* p-value < 0.05
NN 3 KATATINNITOADBELUULAUATINUAUNUIN a1 R?= 0.113 uansluiiuan daudsdasy
laun X; finuaunsasiuiunginsunagnsnisnainesulaunenisitonlosanudaieinuasidunivelasing
3 9

adasunsne lasesar 11.3 @uiinaesesas 88.7 LinanfuUsous lneaunsaasiauduaunisannesla fadl
Standardized Y = 0.278 X,

A15197 4

UAASHANTIATIZNNITONDDEUUULTUATINYAAIYOINAY V5N I5AAINeaU aUNWTYNARAANINTIGNTUZ

Unstandardized Standardized
naqwémiﬂmﬂaau‘laﬁ coefficients coefficients p-value
B Std. Error Beta
ARl 4.223 0.287 0.000*
PALMTATNNITUIX) 0.173 0.66 0.169 0.009*
pumsilvgnataula (x,) 0.111 0.053 0.159 0.039*
pumsiaaulade (X,) -0.205 0.053 -0.407 0.000%
punsUEnAa(Xs) 0.641 0.155 0.654 0.000%
R=0337 R*=0113 AdR°=0.10  SE(est)=0280 F = 10.062 p-value 0.000%

* p-value < 0.05

1NM1319 4 Na"?mﬁwﬁm‘iamaaLLUULE;umawnqmwuﬁ flan R2= 0.113 wansldiuan fauusdasy
Taun Xt Xyt Xg ﬁm’mmwﬁa%’mﬁ’uwmﬂiiﬁﬂaqwémmmmaaulaﬂﬁamu%aﬂmmmﬁmL'ﬁ'mﬁumﬁug’mm
Tassnsodanzunine lnsesas 11.3 duilvdesovas 88.7 Lﬁmmﬂﬁmﬂsﬁ'uﬂ Tneanusaasaduaunisanaes

1¢ 9t Standardized Y = -0.169X, +(-0.159)X, + (-0.407)X,+ 0.654Xs
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Unstandardized Standardized
naqwénﬁiﬂmﬂaau‘laﬁ coefficients coefficients p-value
B Std. Error Beta

ARl -0.040 0.614 0.948
PALMTATNNITUIX) -0.584 0.140 -0.230 0.000*
pumsilvgnatanla (x,) 0.293 0.114 -0.169 0.011*
AUANSEBUDY (X3) -0.403 0.127 -0.183 0.002*
pumsiaaulade (X,) -0.493 0.114 -0.393 0.000%
AUNFUBNAB(XS) 2.738 0.331 1.124 0.000%
R=0554 R*=0307 AdR°=0.298 SE(est)=0801 F =34.939 p-value 0.000%

* p-value < 0.05

1NN 5 NaaLﬂ‘m5‘1/;mﬁamamwmz@mawnqmwu*ﬁ fian R? = 0.307 wanslmiiun daudsdass laun
Xio Xo: X3 Xg: Xs ﬁmmmmmiﬁmﬁuw&nﬂmiﬂaQmémsmmmaaﬂaﬁﬁ{am‘il,%uimmmﬁmﬁmﬁ%m??{ugﬂ‘um
Tassnsodam3unine lnsesay 30.7 duilvdesosas 69.3 Lﬁmmﬁumsguﬂ Tneanunsaasraduaunisanaesla

et Standardized Y = 0.230X, +(-0.169)X, + (:0.183)X+ (0.393)X,+ 1.124X;
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