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THE INFLUENCE OF EXTERNAL AND INTERNAL FACTORS THAT AFFECT TO
PERCEIVED BENEFITS AND PERCEIVED RISK OF OTOP ENTREPRENEURS IN
RENTING SPACE OF SHOPPING MALL IN THE PERSPECTIVE OF SOR THEORY

Keywords:

ABSTRACT

Influence among the group of OTOP
entrepreneurs; Perceived benefits
in renting space of shopping mall;
Perceived risk in renting space of

shopping mall

m— 5ENSAMINEINITEIALAERSIATNSTadNS y)
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Introduction: The gaps of this research are the study of the effect of
Intra-group influence among OTOP entrepreneurs to perceived benefits
and perceived risks in mall space rental and employing the S-O-R theory
for explaining the influence of external and internal factors affecting to
perceived benefits and perceived risk of OTOP entrepreneurs in mall
space rental. Objective: The purpose of this research was to study the
influence of external and internal factors that affect to perceived benefits
and perceived risk of OTOP entrepreneurs in mall space rental in the
perspective of SOR theory. Method: The research is quantitative research
by employing descriptive research technique. This research employed
questionnaire to collect data from OTOP entrepreneurs. Samples of this
study are 270 samples. For the sampling technique, this research employed
non-probability sampling via purposive sampling technique. Results: The
research found that payment flexibility, service quality, the Intra-group
influence among OTOP entrepreneurs, integrity communication, perceived
rental fee, trust with the shopping mall affect to perceived benefits in
in mall space rental. In addition, this research also found the influence
among the group of OTOP entrepreneurs affect to perceived risk in in
mall space rental. Conclusion: The effects of internal factors and external
factors to perceived benefits and perceived risks in mall space rental with
the perspective of S-O-R theory were found. In addition, this research
also proposes the academic contributions, managerial implications and

future research.
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aflAL3991984 (Inferential Statistics) N1534AT1EMIN1TARBENY A M (Multiple Regression Analysis) 141un1s

' I °o o

nensalianlsdaselatneiianinidnswadofiulsniu MsnueauufgIunTeasalilanrunseautedfny

7

AV Y] ‘:4'

neanald fe Asyauteddgynisadainsyau .05 (Khunkaew, 2019)°

7. NaN15IY
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PresulesiinanisidulusehusnarsalfananisinszraaNuL I odonarAIANULABIRTI MINAEDU
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NANIS AT IZVAIANUULTDD DAL AIAINUL LIRSS

a 4

' = d' Yo o Lo = y 5y
HANMTIATIERAIAMIYeTen UM 1eT 1 fRIJenuddwilaimnuingetie (Cronbach’s alpha) 0463

ISPl '

wUsahulugduiianaindn 0.7 Faduamnnsgiu (Nunnally, 1959 wazn1smainnuiiesnss (Validity) a8evn

fulstueglunurifsouiuld dusulinsgiaauiiomss (Validity) lddiiunmedeulaglénisinse
aranfissnsadaden (Content validity) Inefideamgluaaivuimsgsialnefinsudodiniudansate
fulsuazildnmuddoudwivestudsiulasfidemasevequasuiunntuimdeiinnuaonnes
(Index of consistency: 100) Gsarfiduanldfiariaud 0.5 Tuludednaiesfiotaduinruiiivmsoglunusii
pausuld aguannmsieneinnieiesieaguliinaiesiervesiuusiomuamunsouiamuning 1 i

AuLTetauazAAuiswmsteglunasiisonsuld (Piyaphimonlasit, 1998)"”
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A udade (Cronbach’s Alpha)

daAnu Cronbach’s Alpha
Anudavgulun1st e 0973
mﬁﬁmsﬁﬁﬂmmw 0.988
anzwavesnelungy leney 0.956
msdoansetnsalunsaan 0.955
ms%’uiawmﬁw&wﬁuﬁ 0.826
ANAIINANT I AU AT TNEUA 0.948
Anulinlanereassndum 0.949
mi%’ufmwmﬁm 0.945
MsfuSUselomifiaglasy 0925

NANTNARBUANNRFIUAUHNNITANNDENIIAN
NsVedeUANNAFINIWITET TduUsBaseinuan 7 dwds laun (1) anudangulunisdisstu (2) n1s

v '

UINsiannn (3) ansnavesnelungu Teved (@) Msdearsedmselunsann (5) nMssusaAngInui (6)

1%

ANAIINAMNS TR U aTINARAT (7) adulinslasenisassdua lnedidwdsniu 2 duds Ae nssul
Usglonifiagidifuiivesinaasmmaudivesnguiusznaunisaudnleney nmasuiarudssiiazgiuiives
vaassnaudveanguiusznounsaudleney nansaaeugnuansliniunsad 2 way ms1ei 3
nsiesgsiaduuszavinisonnesiony lumsfnwinavesdvinavestiafunisusnuasiladonielud
dwmastonssususslominmumsadl 2 uaznmissuiamudowmumsad 3 lunasiiuiivesheassnaudiveandu
fusznounsiudlevey auLunomged S-O-R kansiaswiuandlidiui mansaaeutoauufidosuresi
LUUMIAANDENUIIA VIF vesiauUsdase fiaseuing 1.257 fa 1.564 Feflentfenndn 5 wansin Jadsvesinuys
fudsdassimunduliiitymiunnzsmdunseom (Hair et al, 2010 Fsanunsoagulfenuduiusszaing

fuwdsBasvegluszauuninlidneliiindayminmesiudunsay (Multicollinearity)

AN5197 2

HaMIAATIZVINITOMDEENAR (Enter Multiple Regression Analysis) vasllademeuanuas Uadenelunonissuy

Uselgand
Uaduneuenuazniely B B t P-value | Tolerance | VIF
ARl (constant) 0.578 1.515 0.131
Anudangulunisdnseiu X4 | 0.112 | 0.107 1.863 | 0.044 | 0.665 1.503
msu%msﬁﬁ@mmw X5 0.243 | 0.204 3.818 | 0.000 0.767 1.305
gnsnavesnelungu leney | 0.330 | 0.344 5875 | 0.000 | 0.639 1.564
X3
nsdeansegrensalungan X4 | -0.242 | -0.245 -4.677 | 0.000 0.796 1.257
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Thai s =

ms%’uiiﬂmquﬁuﬁ X5 0.227 | -2.00 3.713 | 0.000 0.756 1.322
ANAIINANTINT BV 0.024 | -0.26 0474 | 0.636 | 0.722 1.384

ATINAUA Xg

auliinglanensasswduan | 0.197 | -2.6 3.883 | 0.000 0.774 1.292

X7

R=065¢ R?=0427 Adjust R? =0412 Durbin-Watsun = 2.005

INNANITIATILHAUNITOND DL NHAMUARILALLAENINTINIINAT RZ i 0.427 famnsmnuingauds

a A o YV

faszaulumaiianunsassuiedulinufenssuiusslenilifedosay 42.70 wazuansliiiuinfudsdassiiiou

v |
LY °o v o

NavuedidvanasdonsiuiusyleviegdidudAgn1eada Il sieiilldmasgeiifoddey dufe /2

o
v

wUsinuamuAnAusdefuinsassndud mewall Jsaunsaasulidn aunfigiun 1 aunfigiun 2 auufigu
13 auuRgIuil 5 warauudgiui 7 gnaduayu Tuvaeiiauuigiui 4 wazauudgiui 6 lgnatduayuainuaves

nan1s3velunsll

AN5197 3

ugnIuanIEanITIATIZINITON0eeNYAad (Enter Multiple Regression Analysis) veslaseniguaniaz Uadeniely

YRR RGN

Jadansusnuaznielu B B t P-Value | Tolerance VIF
fAsil (constant) 4.917 7.095 | 0.000
puBangulunistisstu X4 0.060 | 0.040 |0551 |0.582 0.665 1.503
MIUIMTTTAMAIN X, 0138 | 0081 | 1191 |0.235 0.767 1.305
avswavesneglungu X3 0309 | -0.226 | -3.029 | 0.003 0.639 1.564
nsdeasognmsdlunan Xy 0.061 0044 | 0652 |0.515 0.796 1.257
ms%’uiﬁsqmﬁmﬁﬁuﬁ X5 -0.089 | -0.055 |-0.799 | 0.425 0.756 1.322
ANANAINANT IR -0.129 | -0.100 |-1.423 | 0.156 0.722 1.384
a3sndud Xg
Anulinsaneisassndus Xo 0.147 0.107 | 1586 |0.114 0.774 1.292

R=0264 RZ?-0069 Adjust R? =0045 Durbin-Watsun = 1.524

NANSIATzideaunsanneswainandlumsed 3 nuiilnesmandR? §10.069 1ndauusdass

mulunafianunsaesuiedinusnsiuinnudsslasesaz6.90 uagduusdasvdulnglifidvisnaseedidud Ay
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n1slivguin1sdnn1sAudauda(Conflict Mode Instrument) (Thomas, 2008)"
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