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ABSTRACT

Introduction: English Premier League football clubs have continuously gained popularity. When it comes
to live broadcasts of the English Premier League in Thailand. True Corporation is currently the only company
in the country that holds the exclusive broadcasting rights for every match, at every stadium. This has led
to a growing fanbase in Thailand, which in turn has contributed to the expanding market for English Premier
League broadcasts in the country. Objective: The researcher aimed to study the motivations and the
marketing mix factors (7Ps) that affect the viewing and support of live English Premier League football
broadcasts through True ID among the audience in the Bangkok area. Methods: This research is qualitative,
data were collected using in-depth interviews using a structured interview form from a sample of 20 people.
Results: The findings revealed that motivations, such as personal preferences for football players, favorite
clubs, the enjoyment of watching and cheering with friends, and the satisfaction from positive match
outcomes, all influenced the viewing and supporting behavior. Additionally, the marketing mix factors (7Ps)
played a significant role in the decision-making process to choose to watch and support the live broadcast
of the English Premier League via True ID. Fans or participants emphasized the importance of external

stimuli, such as the excitement of attending the stadium, and the entertainment value of the competition.
Keywords: English Premier League; Motivation; Marketing Mix (7Ps) Marketing Mix Factors (7Ps); TrueVisions.
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Tuvardndulaidensuruuazidesnisatenenannnueansiflesandngy Wiy True ID Jlduinislailaeiieda
AanssusmaunvesEiiuInig

Uadusuuena (People) nasianisandulafeniuvanasidissnisanevenannuaansidesandangy H1u
True ID lusedutes 1osan dagiu fliusnslinnuddysunmsldnundlusendindu i ulsdinnniniasly
wuiunnauliuinis wszdinuazaan sinswnndt ldeaiunie anunsaneuauerufenIshe Aeudig
3zATEUARY wivazieafunTnauluguguInIT (True Shop) Wieniineu Call Center Adsdauddydmsu
lauinng Ae miinnuazannsaiiunmdnuwalirliiuuusud uasairsmnudsesiilaludumnuddniugnanld

tadviilsiduaiensdinduladenivrnazdosnsievenamiausandislesansanguy W1y True ID tag 1
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1 o = & 4' a 1< = al' Y a £ 4 ° [ =1 [P !
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nsnduladionsuriiasduinsaenenaninueansilliesandsngy KU True ID

6. aAUsIENE
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MnHaNTITe annsnefUnenaingUsvasduoamsidels deil
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fungunssgilavesunnnauaud fannsaesueldin woAnssuvesyudinesiussiurdoundlulidiiuianssy
aulssauaudisamaiicalaly
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a
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WIlgsAnvesUservulunngamnawasUsuama lnenadisadinanianuaenndesiuiufniasnguiieaiu
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AuAvseuinisiiu Wuenuddndunansisanunelaiifuslaaldsuannsuslarduiuazuinis Jsluyuneiiing
sensindulavesgninvsengusiognweinsiderisaesosliinanside dululufienadeiu

2. ANUEADAAABIVBINANITANTIT NUIAALNEINUTITBEINUSTEUN19NNSAATR (7Ps)

a4 o

nniseenuiadediulszaunienisnaia (7Ps) Allnasnenisdndulasuruuaziesnisaienonan
WaveansLllusansdangy {u True ID wudn Jadesundnsiae (Product) dgyay1aun1sanenenant1uyeanig
nsvied wonndiatuuastivled True ID dannmadosnin amuazidesandn dygraldazan n1snindves

Fussenen1sutedu 1undndaeifidudelyld (Intangible Products) wadinasion1sindulafusuuaziBesnis

denenanrnueansillesansdengy W1 True ID ien nindndiddliuinisiaaseassaladinanin vinld

nAnSauidinaatuinuauidn Jadudumiaianunsaasaaelitundndueild ndadusidnant awsoaues
anudndulazanuiesnisvestuuasidesnsanenenaninueansilesindmnauliesad awsatiefivessasa
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P o '
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Y

sodlasunsTiuinis (Service) A Jadedunisduaiunisuie (Promotion) N1sdaasunsugvesliusnisid
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Fruunsduiinadensinduladionsusunisaenenannnueansidesandengy #1u True ID ns1edanuianyili

Avusanddiusiududnmimenisuiedy Jadududemnanisdndming (Place) §liuinisinisdageamnens

Y
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Y

saa a %
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19 wielaunsaasremnunalalyiuananls JaduauTunouwarnszuIUNIg (Process) JUABUTS BNTEUIUNTS

U

v
a o

admsuiining v3 Willes Wavea nsAindsgunsal MstiszA1u3nig nsudwdletym dnadenisdaduladen
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w3 idefanvesuszrvuluuangananazuama uidevessaly iesUsedns Ifaguliin ngudogaali
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nsquaterlald Arwdsalunsmevaussaudesns sy viendnliiinguietng TauddgySoswesds
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3. ATuADARdDIeINANTIdTTI AulAaeatuntsiadulade

ms3uslududn (Aware) nguusiuueafisusuuaziosnueaniflosandangy finsfuinsvinismainves
True ID IARAYYOINY LU Facebook Instragram Tiktok Line lawaun1usion1sinsvieid Application True 1D
viold3u SMS shulnsdwislede G True ID azdnmmiiauslusluduveauiiainanuggniaithaulsliuriuuea
Funsw

M33037 (Appeal) annssuralawansiudetemnaing wien1slésutnaisiiums Application e
veasuNegifn ReriulusTuduvesiiainausurmusandislesan k1 True ID

Msapuny (Ask) dalngmanuniuveavzinisinnutnansiiuresesulatisineg Fadutemnefinaney
auldauogudn muRainsusedinusedriudud sufdilduinasaniniesginisusdurnuea fogiinng
Aasgrinsusiursemsiuinsaululdazggnanisuty

n3teAud (Act) dmduuruveangugnénfudifinisdeufianaturunnuoandidesdn Wiy True ID

agudatiu aldsurnasandemnanisiuruiy Wedudeyalunisfianuuasdouiiang wisldsulusluduiivae

Y

Y
=

ibitidulunisdnduladouiinnasgsmoiiien liinasduniwemiswes True Shop wier YDV TATDAY
19U Shopee Lazada fiazdinsdnaldsluduniodiuanvesuiatialundazdiaian Jeiiodndudeiausiidsdanis
fnaulafoudianalaundedy

nswuzduensie (Advocate) dmsuuruveangugnalaudulngaziinssusuuasidesinueansillesan
1 ' oA Y & 1 a A o = a v ' g = 1y
KU True ID ag1amaiiias wandliiuindanudotu warianelalunisusnisluaiueine ludnduluses dygyiu
mssenenaniiiniuandn Hann was e dnnndlurasiinsudeiu viemslasuuimsaneguduinis True
Shop wazdin1suenseaulnadaluaniunisalilasudisurunasilesiaueasiuiuiunguiiiou wselun1ssusy
WAUBATIIIUEIMTANY

NHANTTIEAUNTOURUIAALAINUNSARAUlTe Ninaren1sAndulasuruasidesnisaenenan
Waveansidusandengy iy True ID veanguivsluiiuingannauuasnuii danudenndosiunuidevesiaey

P - v daa a ' v a A & ¥ o cu A 3 o & a

quiaus (2564) Nlafnwiies Jadeiddnsnaden1sinduladeduidnddaswusudrotauuostulduiiiung
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duf {I3nudn nan1TIdeveisaeaseslliinuaenadesiuluiunisiinisaainsiuiunisuedufiauise

venegugnidaiusaziuliase Fadulumunadnsnlaanaide
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2) Wawwnudygranmsaienenan Aian1stntes Inmuazideanseantnsduuiess issuuiaig

= a & P v & < & &
wdgsnminngdu ieliduusagslalumsPeuiaianswioly
3) fWaunluseatuney waznszuIun1T NsiuIn1sesRaeulunsaliiinmadyaiunsaienanan

1Y

ndos Sadinsudlotigmitand videdinisiiade Call Center nluuisnds ileasrsaussiiulatuglduinig
Tidadulatoufiauia wasfuruauoandidesandsngy k1u True ID eguselilos

4) gliusnisanansaaiisnnuiianely wardfuusanishiusnshigsuruavealatinauidneenld
Uimsreluagsalilos Insmsdalusludu warAanssuiiieafudevenaniausandislesandingy uaziuinig

waansvelignanddniianels uardanildiusiuiuianssuiauuyey

2. forausuuziiionsidunuiely
1) msnyideluedsdl Wumsfinviameznduuriuueandidesansnquiiinisfursutems True
D winidu Aeiulunsfinuidendaiely msdnulunduunuueatesdndusesasn wazunuveaillildurunis
devonannueaniLlosandangy Hiuremis True ID de Lilolvmsuisenudosnsvosuriuueangudue ua
annsnthueddluuulss wesimuadnsusliddngutmnedy 4 Wniu
2) mifnudadeiidsmaliuiuueadadulalifuruussndedinuoandidesandingy rugesms True

D eludeyalunisimunnindueisely
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