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ABSTRACT

The objective of the research is to study strategies for creating formats for election news content, and
communication strategy for marketing news about the 2023 election of members of the House of Representa-
tives (MPs) through social media for the standard program by using qualitative research methods (Qualitative
Research), collecting data by analyzing the content of the previous program THE STANDARD. Elections March
21 - May 13, 2023, 4 items, 1) Secret Sauce, special segment: The next leader, 2) Yes or No, 3) This or That,
and 4) THE STANDARD DEBATE: END GAME, a game that cannot be lost, and in-depth interviews with 3 online
news producers and 2 political communication academics.

The results of the research found that:

1. Strategies for creating formats for election news content of the standard 1.1 program, presented
through the following program formats: 1) regular daily news programs (routine) 2) interviews with candidates
for each political party 3) programs that report election results on the actual day.

There are 2 formats: the first of program broadcast on Facebook and YouTube to report the results
and the second type is published on the program’s website, reporting results in Real Time, adding a game
format for viewers to play. To create interest in the audience to stay with the program all the time. 4) De-
bate program (before election day) 5) Short program on TikTok media in quiz format. 1.2) Analyze and plan
the creative program content. from the format of the program that presents political news from the past,
the strengths and weaknesses of the program 1.3) The audience is the main factor in creating the content

(audience-centric) 1.4) Emphasis on two-way communication with the new generation and activities that
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create trends in online media 1.5) Create a new area for election news. Every social media platform makes
the content more accessible and understandable to the audience.

2. Communication strategies for marketing election news are 1) positioning candidates and political
parties that are appropriate to the program format of THE STANDARD, 2) surveying opinions and behavior of
program viewers on social media at all times. This is another important strategy for adjusting program content
to keep it in the interest of viewers at all times. Including surveying the content presentation of competing
online news agencies. 3) The program has two marketing strategies as follows: Strategy 1: Premium content
for large political parties. The second strategy is to present election news content as mass media for medium
to small political parties. 4) Measurement of the success of political news marketing communications is 1.
The popularity that people will talk about the content that has been presented. and 2. Real-time views on

online media, including YouTube, Facebook, TikTok, Twitter, websites, and other platforms

Keywords: Content format; Marketing communications; News about the election of members of the House

of Representatives (MPs); Online news agency; THE STANDARD
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