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ABSTRACT

Objective: The objective of this research is to study factors affecting: purchasing decisions herbal products. Thai
traditional medicine and Thai traditional and alternative medicine services and Health literacy of the public
towards includes comparing factors: purchasing decisions herbal products with Health literacy of the public
towards herbal products, Thai traditional medicine services and alternative medicine at the National Herbal
Expo. Methods: This research is a quantitative research design. A sample group of 400 people was attendees
aged 18 years. The research instrument was a questionnaire. The confidence value equals to. 923, .927 and.927
respectively. Canonical Correlation was used to analyze in this study. Results : 1)The results of evaluation in the
purchasing decisions on Herbal products and Thai traditional College was overall high (average 4.593)
Considering the individual aspects, it was found Marketing and Communications/Online other parts the
alternative Thai traditional and alternative medicine services It was found that marketing factors College was
overall high (average 4.591). And Health literacy of the public towards College was overall highest level (average
4.574) The first is access to information. 2) The Canonical correlation’s evaluation of the purchasing decisions
on Herbal products and Thai traditional and alternative medicine services with Health literacy of the public
towards are correlated to each other in two functions. The purchasing decisions on Herbal products and Thai
traditional and alternative medicine services factors are independent variables while the accommodations in
tenant selection Health literacy of the public towards variable College was 78.90 % and 35.70 %.

Keyword: purchasing decisions herbal products; Thai traditional medicine and Thai traditional; alternative
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X1 X2 X3 X4 X5 X6 X7 X8 YL Y2 Y3 YA Y5 Y6

X% *% *% *% *% *% *% *% *% *% *%

X1 1 73 770 .742° 707 636 .656 .605 648 626 659 627 623 533

X2 1 750 684 643 598 640 601 533 527 .490 541 559 561
X3 1 670 633 586 577 558 549 553 527 573 577 539
X4 1 7007 597 633 660 590 591" 598 568 573 509
X5 1 641" 750 .736 593 584 588 578 577 544
X6 1 719 681 540" 494" 481" 526 502" 509
X7 1 772" 589 588 568 544 536 512"
X8 1 594" 583 5561 508 570 509
Y1 1 7127 669 678 681 588"
Y2 1 7627 693 690 613
Y3 1 735 734" 608"
Y4 1 7537 698"
Y5 1 728"
Y6 1
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Function Canonical Eigen value Wilk’s Chi-square df P

F correlation (Rc) AR Lambda A z°

1 .189 .622 .308 461.241 48.000 .000
2 357 127 815 80.065 35.000 .000
3 .202 .040 .934 26.706 24.000 318
4 .120 014 974 10.455 15.000 .790
5 .095 .009 .988 a.777 8.000 781
6 .055 .003 997 1.196 3.000 754

nsunmdvnaden (X5) (-852) manaauaznsieans/eaulat (x4) (-.849) msuUssanduriuduarfudeyatnians (xe)
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Tuslsiduiiaes (F2) fuvsaudildzudnswauniign Ao nsuense (Y6) (-.552) Fslidvinasefuysdase
LA 5101 (X2) (-.476) d@aufinisdasivung (X3) (-.326) wazaildanglunisliusnis (X6) (-316) muardu wan1s

WATIAUTINYHARINTIN 4

wsnemis | anzdmednans
dvAumaas
ua=nisFaais A X AP 31
wnInenae i lwnssal
e 4



13 | amsasavineinsdsaumansuaznisdoans
INTERDISCIPLINARY SOCIAL SCIENCES AND COMMUNICATION JOURNAL
U 8 atiui 1 unsrAn - Sunau 2568
ISSN 2985-248X (Online)

M1399 4
AnihanudAyailuidneasyninyndwsdassnisidentenanimsiayulng uaznslauinimmnisunmduaulne
UAZUNNEININADNAUYAR WU THIUAINTOUFA UGN INYIUTETIVU

AmimtinauEdey
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F1 F2

YafuUsdase
nMsdondenandoel  wAnfsiTnanuarusseSsiaud (x1) -922 098
ayulns 101 (X2) -773! -476"
anufin1sdasuing (X3) -803' -326"
msnaInuazn1saeans/eaulat (Xa) -.849' 018
MSIIUINITNITWINNE nMsunvgLaUlnelagnIsugniaden (X5) -852' -122
unulvglagnsunwng Alraelunsiusnag (X6) -746' -316"
URNBRR) anfifuaznisdndansusns (x7) -829' -051
nsUsyduiusuarSuteyar1ians (X8) -830' ~.039

YARUU AU
ANUTOUTANUATN N sk (Y1) -892' 036
vpeUsETU AMEla (Y2) -876' .058
msldmeudnatuuaniaeu (v3) -.884! 298
nsemaula (Ya) -.843' -.189
nswasunginssa (Y5) -.858' -170
n1sUBNsie (Y6) -762' -552*

T T
= = o v !

! pvideadeiulasiunguusnlugntiy,

* nfidenadatiunariunguasdugaiuEduasinainiiansanaiminanuddyavdmadeiuuasiuia > 2 Ju
T

HanTissianduiusalufineasenitsiiulsdaseiuanuseuiiuaunmuesussnsudiwiy uazgld
wansdnuzamduusinuTInNan TR sed Adduamidy asulddn fudsiilumnandieesluguuuuausoudiy
quamvssUszrny WewsnauauseuiiuauaesUssruiazdiu wazdlefinnsanlassan o Dudsd

n. Y1 = £ (X1, X2, X3, X4, X5, X6, X7, X8)

. Y2 f (X1, X2, X3, X4, X5, X6, X7, X8)

f (X1, X2, X3, X4, X5, X6, X7, X8)

. Y3
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. Yd = f (X1, X2, X3, X4, X5, X6, X7, X8)
q. Y5 = f (X1, X2, X3, X4, X5, X6, X7, X8)
2. Y6 = f (X1, X2, X3, X4, X5, X6, X7, X8)
. Y = f (X1, X2, X3, X4, X5, X6, X7, X8)
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