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AND DECREASE THEIR RESIGNATIONS IN PRIVATE ORGANIZATION?
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ABSTRACT

Introduction: Currently, there are many private organizations have confronted problems of Gen Z staff who
do not like to work in organizations for a long period and it has become problems which has impacted
toward growth of such organizations if this problems have not appropriated solutions. Objective:
Researchers have studied causes why most of Gen Z staffs do not like to work in organizations for a long
period and also cultivated guideline for supporting longer period working of Gen Z staff and make decreasing
of their resignations. Methods: Researchers use qualitative research methodology which has emphasized in-
depth interview with 20 key informants in various business. Tools of research are applied by interview and
collecting of data by Researchers including taking all notes by ourselves and analyze such of all data by
qualitative research methodology. Results: Most of Gen Z staffs do not like to work in organizations for a
long period which are caused by their concept and working behaviors are inconsistent with system and
corporate culture. They require to shift up their remunerations. Their concept and working behaviors are
inconsistent with their superiors. Beside, they have attempted to maintain their work life balance as well as
leveling up the growth in their career path. With guideline for solving of these problems, organizations have
to select Gen Z staff who match with organizations culture and also create career growth system in
organization for them. Simultaneously, organizations have to decorate remuneration system of this group
which should close up same business category and also providing flexible benefits for them. Also,
organizations have to adjust attitudes of superiors in all levels for making understanding in co-working with
such new generation staff. Conclusion: Private organizations should make understanding in causes of this
problem and create guideline for retention and motivation of Gen Z staffs which support their longer period
of working in organization including consideration of consistency with the context and culture of organization
which should be tailor-made for each of organization. And all high ranking executives of such organizations
should have participation in this matter for supporting those guidelines and going through effective

achievement of its target.
Keywords: Gen Z staffs; Private Organization; Resign
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WOANTIY ﬂmwﬁ'aua:mﬁwmaﬁ] (Kirchmayer, 2020) Al Gen Z ﬁaﬁﬁtﬁmwdwﬂ 1995 89U 2010 (Andrea, B.,
Gabriella, H.-C., & Timea, J. 2016). audaulngjfinuiiuitau Gen Z fanwimnivatunisldnalulad
annsamauiineg Mnlnsdwidledeuazdedsausneg mnwiannsamanuslaluaiududeumaneluladls
V@D (Turn, 2015) AU Gen Z @11150919UMaNg 0819 AR Y LU @j?‘%aé{”ﬂﬂmmm warldlnsinyidnsasnu
nsBungdeyarisg Mniedosnonfiuneslandouduilanas iduiu (Putar, 2016) Tuvazideatuainnsdnuives
Bascha (2011) wuiiau Gen Z vouanulusdlalumshau anududass amnudanguuayeudaszduyanads
Hunudnvazundvluvesau Gen Z fesdnsliliirnuddmuiion Gen Z dosnsazduaimailiansodn
aAnIshazdinavinlindnnasuanas vign1aslalunisinenuanas Laza1An1slaIUIINTENINNT U8
Foyadinuimsmansdounsunisunases m Sunau 2565 Ussensineiidnuioau 64,867,483 au (fuanss
fifitoeglunsidoutunasddymilne) mnusndeyoeniduusiariu uwseenléial (1) Generation Z AofffiAind
1997-2012 fSwauitadu 7,670,364 AU (2) Generation Y AeffilinT 1981-1996 fidwausiedu 15,144,468 Au
(3) Generation X ﬁa@’ﬁlﬁm% 1965-1980 s urussdy 16,091,150 A Tutieseagnaniiumnednsmng 9 alan
fdruauaugulml Gen Z iluvhaufisduegisioides suisldvinuswdueuiiifogand uazdmaliosding
vanguislunangysemainUgmdesinsenineiouazidilugantie The Great Resignation (@n13en15anaenain
nuswummaiiAstuitilan) Swdsuansevusemaaiguiulnvesesdngi q dafu nisuuBeunagnslums
Snvmiinanuiiddneamiadunguawisenuduioegrannlusuian (The Deloitte Global, 2022).

Tud 2023 druauaimilsveseu Gen Z lunaaussnulnesiussana 3,8350,000 au Fsdndu 11u 4
vaana1nwssulng lagludn 5 Yiwmiisenldinmasdiglannisiauues New Generation 8g19U7939  uel
91n91ud129984 Fledgework UTEnAvTnwsunsuImminensyanadsddeidosuimiamuinidnau Gen z
fsvoznanmavinvluesdnsiaeiade 3 Juaz65% vesntinau Gen Z wiomnniiaiwisdinnudsiiavianueg
Tussdnslaifu 1 3 mazazdu dhoviwensyanauszdihasdnsiseshmudlaisavaiinvesiufndnam
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(Bhageri,2024) axtiu n3fiAu Gen Z a199na1NBadnTNINNT1 uazeyluosdnstosnitau Gen du q du e
ningnsuyuduazdinesdnsismsuesiausulmiimdasidungesdnslaledgm wiwnnAenguauiiagmn
londlnl 9 Whangesdns shlviesAnsiinanuvainvaievesauynukazaziliianddunisaseassasuingn
nAunnu T dunsnseduliesdnsiiniaiuasuutandng Digital transformation Tufign (Adecco, 2023)
duiosnluanmilagtu ssdnsmaensuvaswisUszaudgmmdnedadunuiilwivied Fonfui
Gen Z virnueglussdnsliuiy wagvirlesdnsmaenyunasursUssavdymuaainsvingiuagliiaiy
soidlaslunsiinduidsaufionaunumdnnundeuogriodiuidnuinislunsoeegsfie Ky {3567
winaud1Agluns@nwiwuamiwasISUJualdnidnau Gen z vinsuegluesdnsldegradanuavuazd
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n3iduafedifunisideidenanin (Qualitative Research) Mi3jsiun1sduntuaikuuiangdn (in-depth
interview) ilomanmgivhlvmiingu Gen Z shaweglussdniaaonvuluszeznaldliuuenaiiosdnsaamds
uazatoeniy smﬁgﬁﬂw5@3%‘mmﬁ‘lmﬁzymﬁqﬂa"n‘i?'iLﬁm%uimaﬁmsﬁmumauLsummﬁﬁaﬁamwﬁ
1. veuiilom 1iun auaudiveminmu Gen Z aungnisaeen warisnsudladymeminnu Gen z
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wazdiglisdudysndunu Gen Z laisnd 30% vessuugliiadutyrimuniiie

N

2.2 gy B Al Uedulyundsdeineg ludremsnensuywdluesdnsaaeniu waeilsl

Y Y

CY YY)

]
Y
2 1<

VNI R[SVAVIEEY!

' Yo oo v '

Gen Z lisin31 30%vesinuiugladsfudyymamuaiiey

v Y

4. NINUNIUITIUNTIU

Tl 2023 dnnurdmilwesnu Gen Z Tunaausssulveeyszanas 3,850,000 au dednidu 1 1u 4 veq
Aa1ALIIUlNe §IuIUAY Gen Z a188na1neeAnIuINNIIGen Buq W udgywininlunisuinisauves
89Ans aviuAuGen Z avagiuasAnslauny (Adecco, 2023). aeAnsazdeUSufuaradedegfasold 1) Tu
SewumAnuaznginssulunsihnuvesaugulviduaucen z amavieinedeiiddnenimuasidodedi
uinnssufluwane sudmiumsfnwuarmainnuiifasfsgamninlaiaustdalusmshanibang uuasinaud
TvuAldlidnyinuiuesdns (Sidorcuka&Chesnovicka, 2017). 2) luidssuuAnainouunuitldiuannisiiny
psAnsmIsUTuAme ULl nneusegludd svesutniteglugnanvinssuenty wazdudediesdnsldiany

Gen ZWaq'ﬁ’uaqv-ﬁﬂslﬁmaﬁ'qmimLawwﬂ 2565-2566. (The Deloittle global Gen Z and millennial survey,

LYY 3 U o

2022). 3) luiSeswmAnuaranvaznginssuveverudnyy ssdnsmsuunwiAnves Tarutyulndilawwiin

a

wagNgANTINNIYNNUTINTINIMsITInvesrudugesiiiealsvihnusiuiueg1diUssd@ninmesinsmsdn i

v o 3

doaiiaifuiiuinwidluisosnsiingeusiurisswdnstnasulidundnaulniliquasiuiausss uesdns.
(Younas&Bari, 2020). 4) TukuIAAN1SNENEINATAINANARTENINTINNTVINULAETIndIumvesruT Ul
93AnIAITUTUNAIuaRams o Ui luudld wazndnauaunsauinisnsaainisiinuldniunlig

fa9n1s waranAuTadelunis¥ina . (Hendrian et al, 2023)
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