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ABSTRACT

Introduction: Streaming services have become the most popular channel for watching movies, reflecting
a significant shift in viewing habits. Netflix stands out as a leading streaming service with over 260 million accounts
across 190 countries. A key feature of Netflix is “Netflix Originals” films exclusively owned and distributed by
the platform. Netflix Originals encompass two content levels: Global Content and Local Content. Local Content
distinctly showcases the unique identity of a particular country. Thailand, with its prominent cultural uniqueness,
is a prime example. The ability of Local Content to resonate globally lies in “Universal Resonance”—globally
understood concepts such as love, greed, anger, and delusion. This allows audiences worldwide to experience
diverse and novel local narratives while still comprehending the core story. Objectives: This research aims to
study the storytelling techniques in Thai Netflix Original films categorized as Local Content, and to investigate
the presence of Universal Resonance within these films. Methods: This qualitative research using textual anal-
ysis and in-depth interview, the sources are 4 Thai films that are Netflix Originals at local content level and 4
informants who are the directors of those films, The films are selected by purposive sampling, using data tables
in recording the data and semi-structured interview as research tools. Results: The Local Content of Once Upon
a Star consist of live dubbing, sliced sugarcane, outdoor movie exhibitor, local movie makeshift, kao tom mud,
kanom krok and temple fair. The Local Content of The Murderer consist of Isaan dialect, Isaan female values,
mang gudjee, boiled bullfrog, buffalo dropping mushroom and ancestor spirits. The Local Content of Hurts Like

Hell consist of Thai boxing, Thai boxing gambling, Thai boxing teacher homage ceremony, kid boxing and pipe-
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drum band. Lastly, the Local Content of The Believers consist of Thai temples, Buddhist commerce, Songkran
festival, temple fair and temple mural painting. All of these vividly display Thai identity and can thus be ruled as
distinctly Thai items. As for the Universal Resonance, it is found that Once Upon a Star consist of dream, thrill,
tension, impressive feeling and fun. In The Murderer it is found that the Universal Resonance consist of prejudice,
thrill, comedy, horror, impressive feeling, and astonishment. In Hurts Like Hell, the Universal Resonance consist
of love, tension, thrill, touching and impressive feeling. And lastly, in The Believers, the Universal Resonance
consist of belief, thrill, tension, astonishment and impressive feeling. All of these are resonance which can be felt
universally. They can create common feeling and emotion in the audience in accordance with the concept of
Universal Resonance proposed by Netflix. Conclusion: it can be said that both the Local Content and Universal
Resonance combine to be the elements that can indicate the narrative of Thai films that are Netflix Originals.
The Local Content function to convey familiar experience for local audience and create amazing experience for
global audience via Thai language, Thai cuisine, Thai architecture, Thai art, Thai music, Thai sports, Thai customs
and culture. The Universal Resonance, on the other hand, function to create common feeling and emotion
through the events confronted by the characters in the films. In this way the audience around the world can

reach common feeling and understanding of the same content with the local audience.

Keywords: The Narrative; Thai Films; Netflix Originals; Local Content
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o o

3. wisumdurna 9 (dramatic beat) ginfunineunsazsesitisdavesidefinimeie 4 sy udrezindons
Fanutaa  ogndls wu ilnAuvilafunssdianadiinnld Famed 1) wie vdutuing sedludnmih Foned 2) w7
AluAudve widvestusawdluud Foned 3) niusawdaadentumll Guned 4) widudodudwesnszi
2991030 Wiawall Fonedl 5) wiBon whAunszlli Fned 6) Whveaiusu wesnsuiliiuly dnsinviundy
inFon wienls Whwesnsuihdunainsliueniindleslsaslidomdoflfinde (Faneil 7) firduasdoniumuus
uriweminiduvans 9 HradieliAndmzuardanisidides

4. MatmuagUuULesy wnefs msdendiazaisyadndnuasyeanmeuniiazeonunuedils Feon
Imseenuuy look vasnweuns W look Midutejualiulu szdunmuay « dasdeduly annuazgunsalsznouan
¥3dugaann with look senufuiBsiifenit aaada fazdeifunmning 9 dauaaniloudnen q Inudesnlnis
dvnna (sepia) look TesnELASLAaTULIIEAeTY MneunsunTInferld look dnvanils luvainunan wual
WNENANTIY WA mansfiayiiuludndnuaevils

5. Amuadang wnefls Mt muadaTiafuEesuesnneunssEiuALANUe s Wy MmeuRiTTTIEan
$2ann anudFnuesnimazguuss uas 1es msliEduardadtu Wudu msefudusunmeunsinsnasiiubet q
YAnvesnimeeuaryu a1n teFeausine wargunsaiszneuanniinlidseu |

¥ o

6. nafansteuazaneiuen (floorplan and storyboard) infunineunsazseseenuuusisianisans (oor-
plan) nwnzisnsmemiioutunisuesganinatui fazesdreenmdly Wiuiasla edrsoeils s
vasndosagnadlu idoulndesosils n1sdmiiansane (Floor Plan) assilfdnenmuasine faainyauagainiu
nifufivinane3uedn (storyboard) aneduaiarhifielmisiuruianw sssUszneuesnin anuseiesduiussswinenmn
wilsluadnniwnile

7. vhemsane (shotlist) A msfmuaduaunwitazdeGesdduandend 1 udumndonsenluidu 1.1, 1.2,
1.3 Fomit 2, 2.1, 2.2, 3, 4, 4.1 (umswasusumiwendeusavads o1vezivaneendld Ao denmuwiasms 9 fu
Taudvietawesmety) sensaedesiliandeon welilunsielusagiu elunuimeesiiduuasiuau
amaziuegnsls teegnsls fazasazegsumid sunmthlumale dheenammvnsli dnnimilelns (ketwichain, 2015)

2. NsMAUE3H

1. Msmteya (Research) Warunum Wlenand3dniinfenguidmne (Target Audience) WWumsndeyadulysd
(Insight) v3eteyalsdnainiogu ethdsnguidimne (Target Audience) ves Uil agfile (BRAVO! Studios) Faidu
Fosfsonaufiefouminends sietosuanwihanu leun doyaaint1n unanu Uszaunisalads iiuﬁdﬂﬁﬂﬁﬂuz%mi’ﬂiu
Tulwdvaiifle (Social Media) wazlimnudAauniunssiaddy (Research) doya Tnslonzdeyasanudaiiiu Feazd
Buuna (Impact) innimsmluunanufidudaunms Wesnidudsdivszaudss Lﬁaﬁf\]zmwﬁaﬁﬁa:ﬂamzhﬁ?u"l,ﬂ
Beuduunaunun (Dialogue) wawiidslanguutimane (Target Audience) I st Hidutoyasnsddlumsasady
Gossnvesdiduardaaiuundidlivindotio

2. m3neadn (Beat) 334 Wioilunsdidne WJunsfinwdamensmiuuesdidizene @ (Judredeiidlunis
a1 ndutinnendulnde (Beat Sheet) ilafnwinaismataudidludosnimeinemansal FBn1samie
nsidenleadossn wazthuUszndldifleiaundidues usild agile (BRAVO! Studios) Tiianuayn Widnna uaz
fannndedy

q
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3. mstirnuddeyiudazas (Character) wazAnudaundadunisinudidllinnudauds (Conflict) wazA
1hasde (Suspense) LuUua NFBRN (Scene By Scene) FeazshliFnasayn uussnfinnuinGessnaziustndlsde
1V saildenudfayfusazas (Character) lngnsiauIfiiarAsHIUNSANDInAY (Backstory) veswnazas 30T
fisragasiiulon auvgiiinaudn uasngingsutu 9 vesaras iledudossludidliiuiuluogausie

4. msAnuviaunn (Dialogue) MlsAANSUYS (Share) sie Faifinainnsundeya (Research) nasdiod 1 1y
fuguaruAasosemidunisAnunaunin (Dialogue) ifsanunsnduninuiiee (Screen Capture) uagiiTluuns (Share)
Hulam (Quote) asdoduwesinld lnvunaunun (Dialogue) Fodlsidnudsfuyndndnumzvaswiasns (Characten) wio
dnuaziiauinluyaiu

5. msvibiduendnwal (Identity) iuguuuu (Style) msmdudumsifiuarudy vl agale (BRAVO!
Studios) fe viuasiy daau wazduana Wlvluundidvdeldguuuuiduendnualns@euunaneivesiiunems
wamasly 01l nsldynanviensveenduludianifuiudediiinieas uasihlvguuidnd (Feel Good) Fusnldlnpe
fafsrnudesnsveanguiuaniminedidndureuanunanag

6. MIwULIUANLALTIA (Peak) B09i30e (Jun1sulsauusazneu (Episode) mudomzilededifiauiia
(Peak) vi3oflFoesmdiunfuisiu (CUff Hangen a¥amnueeniliiuesndamuneusioly 1osan usild agile (BRAVO!

P o o Ao

Studios) finsrfudadlmidessniifnneiuas e lWddhfsmuuaylisuBsuiuly shldaunsadaauidelafléfie
sidstugandrnyueamgnisal (Scene) wionau (Episode) 1 9 uenandmsduiudediitonsiuamasniiadosds
psafundnmsasassftuiug A TasaFesuuiiula 6 94 (6-Stage Plot Structure) Fudlumsasaududes
Tnn1swdsuudasanumsaifussesiflendnidannudadouresiiessn Wesnuywdinumsnnsiasuuasly

nszUILMIIUnaeanan eAufuarinweuaulavesn (Achavajirada, 2022)
4. NTDULUIAMNAATUNITITY

2N 1

o

ATOULWIAIIUANIUAITIY

wuRSNIIANING N wnAaLAgaty AsLan
it al ] o
Once Upon a Star (2023) NSLANTDY [FRNION
7 5 P MNOUNS
LUB3LABLNTD AANTTUBNT Y .
B - 4 . Inedu
The Murderer (2023) LUIAALNEINY
Big -—1 Netflix
g lendnwallne
Wuldguaie a Originals
Hurts Like Hell (2022) lusedu
o d o ; Local
a3 N wuIAANEINY Netflix
The Believer (2024) Tui584 Universal Resonance Content
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5. 521UguIFIY

nsiaGoswasnmeounilnefidu Netflix Originals Tusgsu Local Content 1fun13deisaainm (Qualitative
Research) 34l438n153Asnevisaun (Textual Analysis) fuisnsduntuaiidsdn (in-Depth Interview) InefseaziBand
reluil

1. MINATIEHAIUN (Textual Analysis)

1. udsdoya (3Te1381A0nngus 0 auUUIRZas (Purposive Sampling) Insdaideniamzameunslneidu
Netflix Originals Tusesu Local Content fifldnwauzufivansdennudulneldogiadnau ldun 1) sudsntinnng Once
Upon a Star (2023) 2) weslnelnse ananssudndag The Murderer (2023) 3) Wuldsuaie Hurts Like Hell (2022)
4) @1g The Believers (2024)

2. \desilefililun1site fidevinnsaamssussneumsduiindeyanisianBesvesnmeunslnefiiu Netflix
Originals Tusedu Local Content unfue3asfiolunmside TnefiswaziBonvesingusvasd sadusznouiliiinses
Ussduildiiingest uazuuAemguiilidiasg

3. maunumdeya fduiununuteyalaenmsanduiindeyamugluiunsunmeunsineidu Netflix
Originals lusysfu Local Content 4 4 a1 dudulsiusnisaniuiiaves Netflix

4. mnesiteya §IdeneideyameiBinseiium (Textual Analysis) InaiulanzUssiiuiifsidos
leun nsianBes mwiameuss londnwallne wag Universal Resonance

2. Msdun EaliBe@n (In-Depth Interview)

1. flitoya FIderimvunglviveyandn Imﬁmm%dwéfaaLﬂuéﬁﬁumwaumﬂmﬁﬂu Netflix Originals Tusgsiu
Local Content muuviasdaya laun15guiiee1aluuR1eas (Purposive Sampling) 1 4 vinu loun 1) uun3d dflyms
2) g mauiles 3) AnAde 1330iUsEIARY 4) 135UmNd 29I

2. \e3eailofldlunside fidelslduvudunuvalfaiiassaine (Semi-Structured Interview) Tngfsuauuadia
Veanth Tnefisneuvesisasvinlsimiioutu dil

1. vhusesnsaziaFeaieivels ogsls inszerls
2. guiiuvesFesieerls wszegls Mifuoeisls

3. MUnUmiiavAsegnsls imszesls

4. Scene / Sequence ln AT nTian ins1zegls

5. spansliguulaesls mswerls

Ya v I3 %

3. maiununuteya fRduiiununsdeyalasnisdemsszoglnarulusunsuuszyeoulatfugiiiu
ameunslneiidu Netflix Originals uszdu Local Content i 4 i sheuduiey sntuvhnisdunveliaglduu
Aomiwionld vagferiufivinstufinnmiuidswezantuiindeya rlddeyafiannsonsivaeuls

4. melnwitoya fisnhdeyaildrinmsdunvainoosaunasldnisiassiidaden (Content Analysis)
uinszsinalagyhmsanneuteyadilsiifeideseen ileadruinsiaesvesnmeunsinedidu Netflix Originals Tuszéiu

Local Content Tilsidudeyaienmninuaziiluagunaniside
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6. NANI5INY

1. HAN1FIATIZHAIUN

1. Bos uud¥niinnng wui dunnuBesde “anuily’ Fumudaudedaudaudiseriiminegnesndu
AU, ANNTALEITENINMUIBLTVIBETUIRES wagAutaudasenIenindium audasasil uling, e,
\rin, qeviainu, Ades, dnd, as T wagvau duaind annsuu, ainidles w.a. 2513, anauaneviiinalaulas uag
ansais Mudndnuaifiiavio “Bun” fMuuuuesmaidzeafuueswesFeay lusumnandu Local Content & s
windan, wifsveen, Sosat, wildoudh, $1adusin, aanfuulsisua, fng Fetyn, vuuesn, vude waglsmidions
wnens13n Tusrueandy Universal Resonance i1 aasiueniiule, aauily, anusziinla, anuily, Annuddfany,
awdamilesnilaiy, amnuuanuen, AnuUTesnos, AT, mNNEYNEUL, ANEEY, ATIELa LazAui

2. o9 weddomse a1mnssudndng wui Fuuiudesie “anueni” duanudaudedl anudaudseming
wiatuauluaseuasIvemY warANutaudssEniedsaduaian muiazasil B3a, v, adand, Qu, ydnuel,

o 4

Funs, D, I, s, 973, dnmen, dn waziadl duandl aanwuun, ainseuthy, antiu wavain anaeunsginn fu

LYY L3

Fydnvalfiiey liwun1susng sutusesmsidzeadunmesweadsa, ni1e uazgu Tusuanudy Local Content
f mwdany, uwned, adounaiinimesndeda, dude wesiietane Tusueuu Universal Resonance
vy, Auend, anumuds, anuenle, Aranndends, anudunts, arudilafie, aruasnases, mueansi,
ANUBUA, ANNUTEVAIALA wazAUTEANY

o 4

3. o liulsume wui MuuiuFesde “mmin” fumnudnuddlanudaudseninaianiiuey, arwde
uSasisniluduindin uaserudnudssewin Adestuneides Fudazasdl Wad, ¥, 3es, Ay, S, uuy,
WY, 18N, Wi, WeAes,NgY WAZEIUY MURINE 2INAWINNIY, INAENIY wazaInUIu Audydnualivey lainy
mMsUng sussmesnsiaGoadusgmuesiuunszi Tusuaundu Local Content 1 anglne, msniiuwne, wneidin
uazasUnans lusuaundu Universal Resonance i anunadu, mnuseiinla, ansiiionna, anuanla, amnuisiuen
winls, anusn, anunndanush, auddnie, anuliveuunina uazarusn

4. 09 ang wuh Fuududesdio “enuide” Fuanudnudsd arudaudssrhnsiieniauiuminagen
wazautaudamszaalusuauidn sudiaasil u, Wes, ny, wizaa, Uiy, nszlendy, vinegen, ulven,
e, uiivesiy, 4948 uaznsensed fuannd a1nin uazanniiu Mudndnualifie linunsusing Fusmmes
msanFeaduguuesuuunsidt Tusuaandu Local Content 1 nlve, yswdlvd Suasnsiud uazsuda Tugy
Ay Universal Resonance i anslnama, ansidesla arwiais, amnuguuss, anudaedon, anudlsi, A
v, eund, avuuanuen, anudida, anudels, mautssvanals, mslnaidion uageudun

2. HansAUNElTeEN

1. wu3 fllyns desnstanGes manndanludszalne lnefigauiuveados Ae awily sumsnaunum
fazandenfunguilousinanuiiadniu i Scene/Sequence fivniigade a1niles insrzdowilviguilindeulud
w.A. 2513 uardsiiualesude ussiunalalumsmamnaruily

2. 3ug] mauilos fosmsianes masansauasaonvesnudauiuiss InefigauiuvesSosde mueed fums
Maunumiazasdenitu audanu, N3 (Auinum) wavansTnsaouau dau Scene/Sequence Tiennfianie anthurnansiu

oy

INTEARIARUANMTBUUTRAUTIUNIMAY uavderudlasu fis n1sanAnteudadueuduananiiidintasiaun
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3. AnfAde 2530iUsEiass FdoamanFes suiiavensmanglneussmelne lnefqauiuresZesie mun sy
msnsunumiazasdenduiBuineiulng Wouwneiuan nssun1sane Tnuneiin @ Scene/Sequence flenniian
fio mnvninemzFesilieenungauaiiian wasAsifvaliiude nsemindsmuiniioradumudes

4. v335und 2adssal Fesnstanes wnsmndvdlulssmalne Tneflgaiiureafesdonnuide funisns
mew@haxmtﬁaﬂLﬂuﬂ&jmﬁauﬁﬁwqﬁﬁﬁlﬁwﬁu d7u Scene/Sequence ﬁﬂ’]ﬂﬁ?jﬂaa mﬂi’mqmmﬁé}’ma%’wmaaw'aﬁ%

Funvy wardnduulasufofinnisaemauiefuanuowasnNsAEN

7. afiuTewa

1. amudu Local Content

nagunanITiaszifunkaragunanIsdunvalidedn gidewuindnisldaiudu Local Content w3
endnualanudulneludwauinatesunnsaiuly uazwuindianndu Local Content fiasnndosiudsigifusiosns
thiaue Svefusenalddedl 1) Boa suiniinwing wuarudu Local Content 10 90 Tagil “niswindan” 0uns
thiauendn 2) Ges wedlwowse snanssudndng nuanudu Local Content 5 90 Taodl “Adosmesivdsdauiidse
andlelse” Wunisiiauendn 3) Bes WuiReune wuaau Local Content 4 galaeil “welne” Wunsiauendn
4) Gos ang wum iy Local Content 4 90 Tagil “wvswidlvd” Wunsiiauendn

2. @10y Universal Resonance

nagunanTaTsiiunkazaURan1sdunualiedn gidewuindnnslaaimdu Universal Resonance #3e
auinfaiduannalusuoufiinniosunnseiuly wagnuindanudy Universal Resonance fiaenndesiuunubos
filffufesnisviiauodeiumenaldiall 1) suddndnming nuarmandu Universal Resonance 13 90 Tnefl “Aau
Hu” WJunnuanufandn 2) Ges wedifewmse ananssudndng wueadu Universal Resonance 12 9a Tngfl “aan
ond” WuuiuauAandn 3) Gos WuFeume wuanudu Universal Resonance 11 90 Tagfl “awin” iduuduaiy

Aanan 4) 5o9 a1g wuanuly Universal Resonance 14 90 tnedl “Anude” WuwiuauAnndn

8. aeAAN T

AmeunsvuneTiiu Netflix Originals finnstmussiinlasausannusn 9 Tulasadostu mssudes (Expo-
sition) 1ae LasnndaansFentesenuaulafrudeusiiu q wu Fos sudindnwng Ailadsanmemsane s
mjroseefunguineadiu duibes wesidewse smnssu By Wassanidiades o Wulumudssdonau

a a

andu unneiean@sdnludlassliguuaulanusianusn uignmsiuvesneuises (Pilot) 11NN Wy nsflvesnming

U A6 A 2 A

oy 2590iUsziety fiAuaTdEes \uiBeume ima Netflix uuztilflonouil 2 aduunlidunoudl 1 unu esanneu
i 2 fausziinlaanniign widsdidu Netflix Originals azl¥muszdinlaluneuauveusiazaeu (Episode) ludnilvig)
\osndidlieuennnninameusivunem msvilvuniaanudndanesngseriuiidedday aduguuuuns
finaulnsnsfiadu Uiaun uazdymliluananinevesisiasnou fesufediduadesiidenisulmilunouaniing e
Nadumanazlonidlunisaireggnia (Season) dnlusy wWu FdEes ang Mdendnausseiimiensdoaseiudgmin

lngnaneiu

a ¢ s
ausdmanans
a o v o - anmmg
UMAINGIAIIVAYIINwsse] | Torumaas

ua=n1sFoais



200 Uil 8 atiufl 2 o - fiquisy 2568
Volume. 8 Issue. 2 April - June 2025

9. dalauauuy

1. datausuuslunmsinaddgluly

1. fuanameuniannsalinaideidummdumsimunasidedaaidunisdenenensnuallnediaa
ugfun1sidentd Universal Resonance aghamnzasiilerinanudndsluszdvaina

2. masguiemhenuiifendesiunisdaaiy Soft Power annsniwadfeilfifuteyaioatuayunisats
geamnssunneunsingluseduaina uaskdnduiATugiadeinusssy

2. fawausuuzlunisiseatedoly

1. msiinsrinisidedesnneunslveiiiu Netflix Originals Tuszsu Local Content Wiy Masun1sneu
fuvosifa iteideulouudnuasiaisiusraunsaivest adsuiidusulneuasausieni

2. vereveuAN1sANwIlUS Original Content vl Local Content waslvevuunanesuansufivdy q de

WU Disney+ %3® Prime Video iisiSsuiiisunsldionanuallveuag Universal Resonance
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