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ABSTRACT

This research aims to 1) examine how new marketing mix factors influence consumers’ decisions to
purchase healthy food through online channels in Pathum Thani Province, and 2) examine how lifestyle factors
influence consumers’ decisions to purchase healthy food through online channels in Pathum Thani Province.
This study is quantitative in nature. The instrument for research was a questionnaire. The sample consisted of
450 Pathum Thani residents who purchased healthy food via online channels. Frequency, percentage, mean,
standard deviation, and multiple regression analysis were employed as statistical measures.

The research found that:

1) Marketing mix factors from the consumer’s perspective including convenience of purchase and
communication, influence the decision to purchase healthy food through online channels.

2) Lifestyle factors including activities and interests, influence the decision to purchase healthy food

online.

Keywords: Marketing mix factors; Lifestyle; Healthy food
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sULUUM AU InuANARINtueRn USEN Wans wile (Uszmelve) S lalideyad 2564 1131 wa@inssy
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4. NITNUNIUITIUNTIY
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a = o o & Yoo
wuaRagaiunsTuIuNsAnduladevasduilan

€
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aa v ¢

vosanunsal mandulaiadunszuiumsiidfuazegmeluinlavesiuilng @nems wuela ua 5t 13,
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5. NTOULUIAANTTIRY
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6. 521U8UITIY
m33forditkfumsifodeinnm (Quantitative Research) Ingluuuasunuduedesdioluniafusunudeya
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6. NANTVNAHRUALLAFIY

aunAgui 1 Jaduaddszaumaniseanaluyatesuilng dewason1sindulageamisiioguamiIugems
soulatl
M13797 1

n1139352989UA7 Collinearity YeataveaIuy/seaun NnIT9aIn

fudsdasy VIF
FUANABINITVRIUTINA 8.035
AusunuraEuilag 8.600
Frupruazaaniuniste 4.653
sumsdoans 3.991

NAITNA 1 WU Wan15nTI9deuAT Collinearity vastadodiudszaun1in1snainns 4 anu Laun
AUANABINTTYRIUILAA A uvefUilaa duauazaInlunste uagsun1sdeans den VIF lidnlndvseiiu

10 (Hair et al,, 2009) @wmneamuin mulsdasylifanmiifeanduiusvioliia Multicollinearity sywangfaus

dasymenuLeg

M1397 2
HaMTUATILVINITONNDLNYARIYEY TadeauysyauninIsnaInuualnal (4C's) iawuasenisanaulageermsiiegunIn

shusagsenilal
fulsdase b t B Sig.
AUAINGBINITVREUTLAA -0.111 -2.393 -0.115 0.017*
AuRunuYeuilag -0.022 -0.556 -0.028 0.578
fupwavmnlunsde 0.328 12.177 0.447 0.000%
fun1sdeans 0.764 22.400 0.762 0.000*

R= 0.933, R-Sq = 0.871, R-Sq (Adj) = 0.870, SEE = 0.212, F= 751.757, Sig.F = 0.000

o o w aad o
*dudfynsadianszéiu .05

HaNIMAgeUaNNAgIU a3U31 Yaduduszaunamseanauuilva (4C’s) 3 4 91U BeUsznaumie A1uAY

v 1%

AoIN15v0eEUsIAA AuAuUYeIfUIlnA AuauEzanlun1sTe LagAuNnsaeans SuiuesuANNiuLUTYeINTS

Andulaveemaiieguansiutesmseeulatladesas 87.10 (R-Square = 0.871) laenud1 Uadudiudszaunianis

o aada

panuwudli (4C’s) fvSwasienisdndulatioemaiieguaimiiutemnvesulal egdiduddgymeadanszdu 0.05
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nsooulay] InensBesdrdunaandudsifdvEnannanlutiosan fail

Sudiufl 1 1nam fo Funsdeans fBvdnauniiandenisdaduladeemaiiegunindiuremsenulad Tne
ilF1 Beta = 0.762

Sudufl 2 fio duanuazanluniste Taviwasesasmnndudy 1 nedid Beta = 0.447

Sudfufl 3 fe Fuanudesnsveatiuilna favsnasesasnandusiu 2lneile Beta = -0.115

msstnduladeematiioguawesulal = 0.233 + 0.764 (Fun1sdoans) + 0328 (Fuemuaznanlunisde) -
0.111 (MuUANUABINTVBILUTLNA)

MnaunisnnaesnguvestiadoduUsraumenananawuilve it 3 du AlBvdnadentsinaulatoomaile
aunmEutemsenulat ansoesungld dail

nsdifitladudinyszaumamanana Tudumsdeans Wty 1 wie ﬁ]saiqwam’aﬂ’lsﬁmﬁiﬂﬁammsﬁaqﬁumw
rutesnseulay Wudu = 0.764 wie Wetlidemsiuanuazmnluniste uasduenudosmsvesiuilag L
Msdsuudas

nsdifithfodmusramamanatn Tusuaruaganlunsie Wudu 1 e ardwadenisinaulatonms
doguamsiutemsosulay Wiutu = 0328 it Wethiomsiunsdoas wasdumudoinisvesuilan il
Msdsuudas

nsdifitadudusraunanisnan luduaudesnsvesiuilon Wutu 1 wie wwdmadenisdndulade
pnsiflegunmkiudesnseaulat anas = 0.111 e Wetademsdunsioms wavduaruazaanlunisie 153
MsAsuudas

auuRgIud 2 susuun1saiudin deadenisdnduladeemnsiiearninktudemniseeulad

A15799 3

N15953980UA7 Collinearity YedguuuunsAniugin

fulsdasy VIF
fufanssy 4518
guanuaula 4.776
fuANUARLTIY 10.061

INANTIIN 3 WU HANIATIIERUA Collinearity vasgUiuuMsAuiInAuAaNTsy Wagmuauaula de
VIF Ll lnavi3eiiiu 10 (Hair et al,, 2009) Favsngainuin mudsdaselifiannifnanduiusvialiiia Multicollinearity
sENINeuLUTdasEeiuLes agslsinig faudssuauAndiu a1 VIF Wity 10.061 Fedinsifadymnnysmdy

AsanvAM (Multicollinearity) fsiu Javinsdndauusilean
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A15719% 4

HaMTIATILVINITORNRENYAAYEY FULUUNMSANTUT I awmasenIsdnauladoimsiiieguamaiutesnveaula

fulsdase b t B Sig.
fuNINTIU 0.770 24.555 0.794 0.000*
fuAuaula 0.091 3.376 0.109 0.001*

R= 0.875, R-Sq = 0.765, R-Sq (Adj) = 0.764, SEE= 0.287, F = 727.225, Sig.F = 0.000

o

° w Qﬂd L
*Tdpdn YNEnAnNTEAY .05

HANSNAFRUANNAZIU a3UI1 Uadeguuuunsaniiudiinns 2 d1u Fausenauie auianssy uagiuauauls
sufuesusanuiuiUsveinsindulagosmsiieguamiiutemvesulatldsesay 76.50 (R-Square = 0.765) lng

wud Jadeguuuunisaniiuiinddnsnasenisinduladeomnsiiieaunintiudesmsesulall ag1ailed1Aynieeadiag

N

iisnswasien1sindulatosmsiieguamiuYes

o

S2AU 0.05 IAgRa5an1nakUsN1eaudadesUkuUnISaLLUTIe
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nsooulay] InensBesdidunaandudsifdvEnannanlutiosan fail
Sudufl 1 wnan fio Fufanssu SdvEwamnniigasenisinaulateomnsifioguamkiuremiseaulay Tned
A1 Beta = 0.794
Sudfufl 2 suawanla Tavsnasesasnandusiu 1 Tnefld Beta = 0.109
msdinaulatioomnsiioguamosuled = 0.630 + 0.770 (Fufanssu) + 0.091 Fuarwaula)
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Ypameeaulallindy 0.091 vty Wedadenenuianssy lufin1swasuula
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