Uil 6 aliuil 4 fanay - Suanau 2566
Volume. 6 Issue. 4 October - December 2023

13

JadugarudiSave s ununiiiensvisaiisslulwangammwamiuns
SUCCESS FACTORS OF COFFEE SHOPS FOR TOURISM IN BANGKOK

aigngen Tunedu’

Nutkritta Nuntasin

Article History
Received: 17-01-2023; Revised: 09-03-2023; Accepted: 14-03-2023
https://doi.org/10.14456/issc.2023.59

UNANga

1539884

o

noUszasAiiednnladegainudisavesiunuiionsvieadissluansannumues eaiu 1)
24AUTENBUNINITMBTEI2) JULUUNSUISNU Wag 3) JUuUUNSUIMIN1sna1n WumAdeuuumausaiu M3y

BaUsua Usvrns fe nautinviesfieninelduinisiuniunivenisviesiiedluwsnjamnuviuns 91U 437 nay

£

fhegne uazmATedsaunw Taefiflidoyandn Aefuimsunmumiionisviesiisrluwmngavmauasivinsnusn
litfesndn 5 ¥ 0y 4 au wn3eslelilumsidy fe uuudunwali@ednuazuuuasuany shnsieszideyade
nsad1atoasy warnsliadfdanssnun Usznoude auads Jovay dulonuunnsgiu adfdeyuu Jsenoude
UszNoUmI t-test F-test one-way anova

NANTTILNUIN

1) psdsEnounemsvieaiion wui dhvieaitorliimuddyuniian fe saviAvesniunuazemnsi dunsg
Srununtiienuazan Yaondy Sesihazeinuinis iy 13 ffeane Sanuaserauaruaondes aunseldiduaniy
finuuzdsassd yane auduiudiuauluiosiu ewnsiivarnvats wiinnwduies uesiidauing

2) JUMUUMSUEMSL U Funuiin fe vhiameny egluiuiiuvasiendior ownsuasiedesiuignaamis

nagms Ao nsasalszaumsaliivseivla anuuendnval waznisanenenainiugiv dnlassadneeinsuuunimy

£ an

W FBATATIMIUARINTIINATEUBN AREENIINUsSEaUM Iy inveanulsgyangdunis 13ausms &

U
uywedNiush azenn wazengldiiu 35 U FBmsdaiden fie duntualiarnisnaaey Hneusuuwasimuinienenninus
9INJugiu wazMsEoLNY AMnuaRmeULMLIINTEFUASI LA R rneivun TaTaRnisnungrsneuasiiu
ningrneivun fUsznounsfufihuuuiidusin dnsuuunsioansediadumens msmuguiuaTaaeuy

Uszanal wazdsziliunanumemsdaunauagauuginnngnm

1919156 INYFUNTVIUTIEIAZNITUINT UnTInedeeEUYY
Lecturer, College of Tourism and Hospitality, Sripatum University

Email: nutkritta.nu@spu.ac.th*Corresponding author

a ¢ o osms
ausdmanans
a o v o - anmmg
UMAINGIAIIVAYIINwsse] | Torumaas

ua=n1sFoais



Uil 6 atiuil 4 gana - Suaau 2566
Volume. 6 Issue. 4 October - December 2023

14

3) SULUUMSUIMINIRaA Hanfas THuA 81915 YUl wa 1ATeshl FMusIA1 Ae ANLNAIIINAUNLANIHER ¢
Ws USinamesdud wazuanssimdaou furomnanisdndivuie 1iun msdndiminediiiu uazkiiueiine’ funs
duasunisvie Ae nislavanuay Usennduius nsdananssudivay nsuensieUindeln nsinegudindu uaznisli
anduaeifidedediia fuyaains Ae wilneumnaudodiinuinis Buuduudsla yaailws IhAssigné gnim uas
fauiiferiuau sunszuiums fe ndnedaRidfidy Tagfivan fudnvagmsnieam e msnnusaduendnual
Sattuiililas avne wuanaududnd S wemuazan fe Feuh duwesidelly gaguyvd enesy uasd
iedoanuuntinnu namsvageuaLLAguwUIhElTunndsiulianudRrieesiUsEne UMINvisaisvesiunuw
ilensviaaiiien luwangammamiuas susAA MBI NTHALIATsHY TN Aserneauazen Msdn Adagele

@ ' 3

wazganlilunisindedoasunnseiu wazn1sAnwuandiulinnudAydesauseneunisnisvieaiieanuasdiuag

o

AnuazaInLarannltlunisindedoasunnsineiu

ANENARY: NITUTVTNY; NTUIININITRAN; BIAUTENOUNINITVIBATYT; SN uniten1sviaaien

ABSTRACT

The purpose of this research was to study the success factors of tourism coffee shops in Bangkok regard-
ing 1) tourism components, 2) management style, and 3) marketing management style. It’s mixed research. With
quantitative research, the populations are in-depth interviews and questionnaires, data analysis by constructing
conclusions and the use of descriptive statistics consisting of mean, percentage, and standard deviation. Infer-
ential statistics include: t-test F-test

The research results showed that:

(1) the tourism component found that tourists gave the most important to the taste of coffee and good
food. The path to the coffee shop is convenient, and safe, with clean bathrooms, and enough tables and chairs.
It can be used as a meeting place, for chatting, and building relationships with local people. There are many
foods, the staff is friendly and have a service mind

2) In terms of management, it is found that the original investment has invested in a beautiful location
in the area of a tourist attraction, the food and beverages are specially curated. [t is an investment format as
a stand-alone shop, which has an owner who carries out a strategic plan to create an impressive experience,
uniqueness and has been transferred from generation to generation. The organizational structure is divided by
functions using outsourcing methods. Staff selection criteria is based on work experience, Position-Specific Skills,
service mind, good interpersonal skills, personal hygiene and not over 35 years of age by giving an interviews and
some tests. The staff training and development are done by transferring knowledge from generation to generation
and job coaching. The remuneration is from minimum wage according to the law with welfare both according to

the law and beyond the law. Tourism cafe entrepreneurs have a participatory leadership style and command
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formal communication with two-way communication characteristics. The evaluations are done by observing and
feedback from customers

(3) the marketing management model on the product is through food, snacks and beverages, the price
is through the cost of production, competitors, and the quantity of the product with the displayed price. Distri-
bution channels Includes distribution at the store and through delivery. Promotional activities consist of adver-
tising and public relations, special events, word of mouth, check-in photo, and the using customers and famous
people to give review. For the personnel, all employees have a service mind; smile and speak nicely, have
respectful gesture towards customers, polite, and have product knowledge. The process side is with meticulous
production and raw materials are fresh. The physical aspect is the shop decoration is unique, restrooms, Wi-Fi
internet, smoking spots, photo spots. Hypothesis testing results showed that different incomes were important
for tourism components of tourism cafes in Bangkok. The quality and different studies give importance to tourism
elements in terms of facilities and different commmunication on food and beverages, accommodations, facilities,

accessibility, attractions.

Keywords: administration; marketing management tourism; coffee shop for travel and tourism purposes
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