Uil 6 atudl 3 nsngAu - fueneu 2566

Volume. 6 Issue. 3 July - September 2023 183

Yadvdrulszaunenanaaiiinadeanuiiswalalunsdsdoduianusamasu
Kudassssulatvasddesesosluamauaiiiosunssedun
MARKETING MIX FACTORS AFFECTING THE SATISFACTION
WITH ONLINE PURCHASES FROM CHINA OF RETAIL BUYERS
IN THE MUNICIPALITY OF NAKHON RATCHASIMA

fwtin wav’ adenssa Ty’ suwissa Jevawy’ uag 2591 lsawuams’

Pichanika Masuk, Lalitphan Panyanark, Thamonwan Pomsanam and Worraya Rojchanapaphaporn

Article History
Received: 25-05-2022; Revised: 02-09-2022; Accepted: 20-07-2023
https://doi.org/10.14456/issc.2023.54

UNANYD
Uszwmadudaulseimeniidodeasunisnanduainvainvaie luinazidu duswndu davsaasadddnialu

a s

U gunsaididnvseiind eunsalasudmiuiiede waziasedldlvi iudu ilild@emedesdunuunndseduaiain

q

v v
o e = =

UseinAuy mﬁ%’amdumﬂﬂmmmwn‘waslﬂumsé"ﬁ?a?{uﬁﬂmﬂﬂﬁzmﬂ?lur;hmiawNaauvl,aﬁmaq@%aswEJ&J'a&J Tun
WAUIALEBIUATIIVENN ﬂ']ﬁﬁ“f&lﬁi’mqﬂixmﬁtﬁaﬁﬂwﬁjﬁ]ﬁ“faa'auyﬂﬂamaaﬁﬁﬁﬁa%uﬁﬂmﬂﬂismﬂ%u LaYsSTAUAIY
fanelalunsdstodusainUsemedu si’luédaqmdaaulaﬁmaqpzi%yasw&iaa luwamau1alamAssvEL NgufiiegIs
TouA Q’ﬁma%@ﬁuﬁ"mﬂﬂizmﬂ%umuﬂiaqmqaaﬂaﬂTuwmmﬂmmﬁmuﬂﬁwﬁm 117U 400 AU LABNAIBYUUY
Tadey iedesileldlunsidedo wuvasuanu afdfildlunisiinszidoyaldun $1uru Sesas Anade Ardanudonuy
UINTFIU UaENAFUANNAFINLITY Men1sinTgrinIsanaeenam (Multiple Regression Analysis)
NANN5IYNUIN
mmﬁq‘waiaﬁauﬂazaummwmamLﬁ'&nﬁ'quamﬁumsé"q%a?mﬁ’mmisszi?]uphwdmwwaaulaﬁmaa
gﬁaiw&iaa luwamauialowasssdun anuianeladiulszaunianisnatalaeninsinegluszauuin (X=4.04,

R
& &
il

$.0.=0.82) N1snadeuaNNfgIuiIuiTenudn duAfidweainUsenaiunugemsesulaiidunwdnvalaisay g

9197138 AMEUIINIIINA W Ine1dedsdadnna
Lecturer, Faculty of Business Administration, Vongchavalitkul University

E-mail: unlimit.intensive29@gmail.com *Corresponding author

a ¢

ausdmanans
a o o o - a_)nu1n1§
UMAINGIAIIVAYIINwsse] | Torumaas

ua=n1sFoais



184 Uit 6 atiuil 3 nsngnAu - Ausney 2566
Volume. 6 Issue. 3 July - September 2023

oy
o a v

viuadowazulanivi daunn Jusnsdals uasdifanssudualunmsnandmareaiuianelalunisdswedudiain

a o o

UszimnAiunutomeeulatve@esieges Tuwamauiaiiesunssvdun egreliteddgviaifnisedu 0.05

o

AdRey : Aufienely; Msdsedud; Yemseeulal; d¥esete

ABSTRACT

China is well-known for manufacturing a wide range of products, including fashion belongings, household
appliances, electronics items, mobile accessories, and electrical appliances. As a result, many small businesses
have acquired Chinese products. The purpose of this research study was to exam the satisfaction of retail buyers,
who purchased from China via internet channels, within the city of Nakhon Ratchasima. This research was to
look into the personal characteristics that influence online Chinese retail purchases, as well as to investigate the
level of satisfaction among retail buyers in the municipality of Nakhon Ratchasima when purchasing goods from
China via online channels. The sample group, who have purchased things from China through online channels,
was 400 people chosen by chance in the municipality of Nakhon Ratchasima. Questionnaires were employed as
research tools. Number, percentage, mean, standard deviation and multiple regression analysis were the statistics
employed in the data analysis. The research hypotheses were tested with multiple regression analysis.

The results revealed that:

Satisfaction of the marketing mix in Nakhon Ratchasima’s municipality had an impact on retail buyers’
online shopping behavior from China. The respondents were satisfied with the overall marketing mix at a high
level (X=4.04, S.D.=0.82). Product hypothesis testing of online-ordered products from China are products with
attractive, good-looking, modern, exotic, good quality, free shipping and promotion. It resulted in satisfaction
Ordering from China through an online retailer’s channel in Nakhon Ratchasima is statistically significant at the

0.05 level.

Keywords: Satisfaction; Ordering Products; Online Channels; Retail Buyers
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