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Guideline of using online media for marketing of
tourism industry business in chanthaburi province
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Abstract

The purpose of this research is to study guideline of using online media for marketing of the tour-
ism industry business in Chanthaburi province. The research was a survey method. The sample group for
research was 400 people consisted of the tourism industry business in Chanthaburi province, which are 1.
tour business 2. accommodation business 3. food and beverage business 4. selling goods and souvenirs
business 5. transportation business and 6. recreation business the quota samples were chosen by con-
venient random sampling. The research instrument was a questionnaire and the reliability was .84. The
statistics used in the data analysis was frequency distribution, percentage, mean and standard deviation.
Test the hypothesis by F-test,

One-way ANOVA, compare the differences in pairs by Scheffe method and correlation coefficient
analysis Pearson correlation.

The results revealed that the using online media for marketing of tourism industry business in
Chanthaburi province of 5 types, which arel.advertising online 2.public relation online 3.sell promotion
online 4.personalsells online 5.direct marketing online was overall and in each individual aspect at a high-
est level. The highest mean value in the public relation online aspect. The hypothesis results found that
the correlation coefficient between the nature of the tourism industry business and using online media
for marketing is a statistically significant positive relationship at .05 level.

Guidelines for the marketing of online media for the tourism industry in Chanthaburi province. In
other types of online media such as Facebook, Instragram, YouTube, Line, etc., which are attracting a lot

of entrepreneurs, especially, online media can be easily adapted to news content, fast, highly streamlined
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and cheap compared to other media. Target customers have easy access to online media, no time restric-

tions. The location is perfect. Online media is also consistent with the current media exposure behavior

in which the majority of audiences use online media to seek of tourist information.

Keywords: Online media, Marketing, Tourism industry business
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