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Abstract

This research aimed 1. to study the perception of marketing communications and brand personality
of Bangsaen 21 Running Event; 2. to compare the demographic characteristics towards the perception of
brand personality of Bangsaen 21 Running Event; and 3. to study the relationship between the marketing
communications and the perception of brand personality of Bangsaen 21 Running Event. The participants were
600 runners from Bangsaen 21 Running Event with non-probability sampling. The samples were selected by
the purposive selection. The reliabilities of questionnaires were 0.95. Data were analyzed using descriptive
statistics, T-Test, One-Way ANOVA, and Pearson’s Product Moment Correlation Coefficient.

The results showed

1. The participants perceived the marketing communications at the moderate level and perceived
the brand personality of Bangsaen 21 Running Event in skilled personality at the highest level.

2. The different genders affected the perception of Sophistication of Bangsaen 21 Running Event with
statistically significance difference at 0.05.

3. The different income affected the perception of Sincerity of Bangsaen 21 Running Event with sta-
tistically significance difference at 0.05.

4. The marketing communications of Bangsaen 21 Running Event and the perception of Sincerity had

the greatest relationships at 0.57 level with statistically significance difference at 0.05.

Keywords: Marketing Commmunications, Brand Personality, Bangsaen 21
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