222

NTENTENINYINSTIAUAERILALNTHOENS

FoudUszaunsalaudiFavesgsiaiuniunuazemis:
nsalRn¥131U O2 Kaffee & Bistro
THE EXPERIENCE AND SUCCESSFUL STORIES OF THE COFFEE AND FOOD:
CASE STUDY O2 KAFFEE & BISTRO
AIgEYINT UAAY, §8A1 A99HE%, waL LNAF auysaing’
Nattayaporn Chanwiset, Sutida Swangphui, and Kedwadee Sombultawee
M9 3IN1TIAIN AMEINGINITIANTT UNINeIdeAaUIng
1 3.3 QLEUNTTE1 B.9LET 2NYIUS 76120
Department of Marketing, Faculty of Management Science, Silpakorn University
1 M.3 Sam Phraya, Cha-am, Petchaburi 76120
*AAYNITRaTA AugIdvemansuazn It amnine1dusssuemans (Audsidn)
99 11.18 n.WVAlESU f.AGBIVTY B.AADIMAN a.Unusll 12121
Department of Marketing, Thammasat Business School, Thammasat University (Rangsit Campus)
99 M.18 Paholyothin Rd., Klong Luang, Rangsit Pathumthani 12121
*Corresponding author Email: Dear.chanwiset@gmail.comi, 0973195338,
Sutida_oa@hotmail.com’, 0973148926, kedwadee so@hotmail.com’
(Received: June 9, 2019; Revised: July 2, 2019; Accepted: July 7, 2019)

UnAnge
unAnuiiifinguazasdifiofinuidondiusraunsalarudifavesgaiadunum
LAZeIMS HLNSEANWIIIL 02 Kaffee & Bistro IngsinsAnwinuinnudndivinls
MsUszneUgsia IuNIIluazeMNsUsEAUANNAISY HansAnwldelauauuETsannsa
iluuszgnaldidusuimslunsimuinisuszneugsiadszanduniunuazemsli
Usrauanudi3a nadifinmiu 02 Kaffee & Bistro Flfiuingusznounisliimnuddy

o a o o o

uRunnauAazNIUINg Jaduladuddydmaligsiauszaunnudsa

AdAeY: ANAIEIV0IEINY, SunuuazeIms



o 19

I 2 atuit 3 Auenou - SuAL 2562

Abstract

The article intends to study about the experience and successful story of
The Coffee and Food in the case study of O2 Kaffee & Bistro. The study about the
idea that made coffee and food business successful. The study result gives
suggestions and can be adapt to use as information how to develop the coffee
and Food to be success. From the case study O2 Kaffee & Bistro pointed out
that the entrepreneur emphasizes the quality of product and service which are

factors that made the business successful.
Keywords: Business Successful, The Coffee and Food
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