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Abstract

The purpose of this research is study the views of scholars in Rambhai
Barni Rajabhat University towards teaching and learning Integrated Marketing
Communication. To be a guideline for future teaching and learning development.
By using qualitative research methodology. In-depth interviews with 4 related
scholars and use the questions of Kerr and Kelly (2017). The research found that.
1. Course content, the content that scholars look at in the past, present and
in the future, talking about various tool. Learning process about Integrated
marketing communication. Various marketing communication tools will help each
other. Using contextual tools can make the tool fully functional. 2. Scholars have
commented that when technology comes IMC needs to be modified to match
with the present. But should not leave traditional marketing communications.
Scholars have given importance to consumers. The consumer behavior has
changed. There are more options online. If conducting studies, it will enable the
use of integrated marketing communication tools successfully. 3. Integrated
teaching and learning process for marketing communication. Scholars think,
providing students with self-learning will benefit children. The teaching and
learning activities that focus on learners are important. The instructor should
have a student education that is like a target group in order to be able to

communicate directly, making students understand more.

Keywords: Academic Viewpoints, Teaching and Learning, Integrated Marketing

Communication
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awaulalunundnd (Schultz & Schultz, 2004) Taemns Kliatchko (2005) Tésausia
Mienuwesiindmnismednu IMC Begnsinauladsd

A1979% 1 LLﬁﬂx‘iLLu’Jaﬂﬁéjﬂ“Uaﬂﬁﬂa‘mﬂ?iﬂﬁﬂﬁﬁuﬂ’]igaﬂ’]iﬂﬂiﬁa’mLL‘U"UHS’ELI’] N3

un3vIN1sA LUIAAVAN

Caywood, Schultz, and Wang (1991)  msuauxaudeyaliinnnuaenndies Yom
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Schultz (1991) Heuuneteaiuduilan Shwinnuduiussud
fugnd IMC 1Wunszuauns

Duncan and Everett (1993) ANUFLTUSNaUsavinils Sdulediude

Nowak and Phelps (1994) LUIARNEINUAIUTINL DAL AR D UAUBIVDY
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Schultz and Schultz (1998) NITUIUAITTINUTINALNS wuIAALAEIY
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Wrrnedauly

Schultz and American ﬂisU’JumiWNﬁqiﬁﬁlL%ﬂﬂaqmﬁ‘ A1539d15

Marketing Association (2007) KUSUATINIINTINS NSUsEluNaLaEn15In

nauddlidentsusnuazaiely e
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Kliatchko (2005) NILUIUMTUALUUIAN ATuuILna nadns
GRERERUGER

VUBWR: From “Towards a new definition of integrated marketing communications
(IMQ)” by Kliatchko, J. (2005). International Journal of Advertising, 24(1),
7-34.
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9
%3 Rogers (2010) loudanginssuguslanlugadd

Customer Network Behaviors Five Customer Network Strategies

be faster, be easier, be everywhere,

=$ ACCESS be always on

become a source of valued content

@ ENGAGE
O— .
E‘ make your offering adaptable to your
0 CUSTOMIZE customers’ needs
become a part of your customers’
CONNECT conversations
invite your customers to help build
COLLABORATE your enterprise

’

wnunwdl 2 ngAnssugfuslaAuaznagys. From “The network is your customer’
by Rogers, D. L., 2010, New haven, CT: Yale University Press.
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