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Abstract

The research article on Personal branding in Thai country music artist: a case
study of Poppy Prachyaluk is a qualitative research. The purpose of this research
is describing personal branding of Thai country music artists a case study of Poppy
Prachyaluk, Yung-Kao Record label. A researcher analyzes the data by using
in-depth interview method. The question of this research base on the analysis of
all 10 elements, the concept of an important element in a reputation person
branding of Roberto Alvarez del Blanco and interview the target group in 3
dimensions are the music label manager, the selection and development artists
and the artist including other research and documents. A researcher uses the
concept of branding and personal branding base on key elements in the creation
of the brand as a framework to study the creation of reputation artist and
the concept of integrated marketing communication to study contact point for
personal branding of Poppy Prachyaluk. The result of this research found that
personal branding of Poppy Prachyaluk, Thai country music artist are from
10 elements integration. The core elements are personal character, voice identity,
the experience, the musical skills, and the winning of Mic Thongkham TV show
are encouraging to listeners to believe in singing abilities. And also the personal
character with patience, perseverance and simplicity are the main points that
the music labels create brand image through music style and dress as well as
using media in all channels and support the listener to see the ability and other

elements in term of social values that the Thai music country is being famous
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and also having a fan since entering the competition in TV show is the highlight
for a personal branding communication to a listener group that affect the success

of Poppy in country music industry.

Keywords: Personal Brand, Personal Branding, Country Music Artist
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LLmﬁmms?’iamimmmmLmuu“immﬁ (Integrated Marketing Communication)
dethainlfidunseulumsesuaieniunsliiedosdiolumsaauusudynnaliiideides
vaellovl Uswgndnwal hasiinsliintestiolathdlumsiessnanumas wndnuaives
tinfes Mludruvesmeimasuazfatiulunsdeasiunduuniuinas

A5aiiun1599y

nsAnwiasell §I3eldnsidelinunin (Qualitative Research) lagasfnwi

3

Reatunisadrsnususiyanavesfialugnys Toutl Uisgndnual Tagldnaifudeya
%uﬂguqﬁmmaﬂa'ﬁﬁﬁm%’m uAr9INNSEUNTWAlBEEN (In-depth interview) auun
Fawadatuannsieseinuesduszneuiia 10 f1u muuwndosesduszneudidny
Tunsadradeidostifulusudyanaues Del Blanco. R. A. (2010) 9ngfiisadosse
nsaduusuiyaravesdout Yugrdnvallu 3 87 ndndefe faanisaisnag

U

a v a

HaAnassuarimunAaty warsAalu A5 uavidunnadl

aa v o v

1. AauAsien Asdeinu dannTsuaungsiamas Aedadnisanese

v

2. Aouavns 8Aud Producer/Anassuasiaufaliu Aregetnisnnasn
3. pUSvganuel lwiyndidu Aaludredeiniisaneie

NN
PnNsAnwIAEIiunsaiLusuiyanavesfatumasgnys Jeud Usuadnual

3

lnsnisiudeyanisduniwalidednaindinetdesdenisasranusudunnavesdoud
USvgrdnuel waglaseideyaannionansiiiaiis aunsdiwniaaieiuesiusenaudday
Iumiﬂ%ﬂd%mﬁﬁﬂﬁﬁuLL‘Uiuﬁ‘qﬂﬂa (Key Elements in Personal Branding Reputation)
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T WrELLBWn

ana o
7. Unzenaunay 8. Wdun
fitidurouthides uasgneeiiduendnual fatuadunud®in vedanluwduan
v v - ) Y
uazFess1Tinypdnuazns i - nszuamasgnyidanuhailuiuanuilen
b4
1. AU3
v
wrnddndnuusn
§
4 Tusnenisludvesd
6. 1ATDINUY

- Sdarroswnuiudauilsuady
R , e N
. I o .
- nasagldidssmadfiodudiunuvesialiu 2. Uszaunisal

- ARNUTTIUYIA §ITUAT L38UNY TiUszaumsaivszninioanas

'« LAgNALNNTINAUAS
\. J/
S
10. ns\¥ousia :
D
- o . . ' i} | 03 1
domsiunguauileiutemusing q '5‘ t 3. AAUS
. v & o & Y o, ' a
wu nsadalainguunuadu/nslal W - fumisuzidalunisusznin
Tuwleln sudemsuanmefinssuii - dumininfemdaues 1 vesme
Auurlumasniini \ \ )
. o t ) )
5. ﬁda‘u‘Uﬁ‘L‘lu | | 4, ﬂ'ﬁﬁuﬂﬁ‘i“lu
- . = o
- @unistusesBenideuazgnaofidy 9. AMUBUVDIAIAY - NIGNUBNGIB/YATY (Word of Mouth)
endnvalnnagwa Qe GHGHEY] TiiudesndeiudEng Silwned
- finaruegwsioios Tag 1 iwas ANUNFRYY - AawasaiuauN YR N

i 2 esadsznevluaiederdedunuleUl Usugrdnwal

29AUsENaURl 1 A3 (Knowledge)

JeUl Uswgndnual iihsiudsemamensieanasiuavasd 4 Tdsuuuunisdnidion
INNTIUNTAWYIN Ao @81 Aoyl guis 9198 wazUnse HesBunina wxdudiansal
wazAnAY fHUNSAREENINKARzZAALIIT MLt US L NaY wazudeduiuBnTouLive
Wiy 16 au wuisluseu 4 augaving laeseugavineniswiadussidunisusznin
FoumamINgULUUMAINM UM IduaAN1330e N3IUN59E3150IN5509 TIENTUaRS
e Wigyunnad iU semeadenghuuidimiiunie SMS ivelme deganieleud
USuganwal Aanunsaaitdundsndissisenisiuanesi 4 anlansonessneia

a a v oA o Yo Xy @ v [N s °
WNIne warenasadededliiuleut fe Wudvusimdnuuwinesnenistuanese way
& =% & a a o A= o v P X o9 vvy da
ilipsdadudaniniiud faaus anuanunsasunsSeanaesleul vnlvdilaidnny
FIMIRUTNBE AULAY LarANTIYlUNSSDUNAIUD T
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asAUsTnaUTi 2 Uszaunisel (Experience)

Jout Uswandnual Sufeunawmoututsenfnud 2 lnefenansdtnuulily
Soamaslurulsabou awrlisoldfuieniinsusenmadeanasiegreedios was
fienulliuiiaziduindes fdnvazavssanuuindulunisdrundudndes nanie
Aouiavifunrudlusionisiudnesd 4 wowad1dsenaalusienisineuddy 3
urilsiannsadsey 16 augavingld witaudesuanduiddalifudadedy sudedn
hitnsUsennludnesdiluddy 4 wedsldnduanluniinsussnindounasludnesanads
wazanansaduguzideldludign

“pyFufosnasnauiney 1.2 lunulsadsunaridulsznindausinouty udlaild
Uszmnwererlsuszana 10 nild Aivslasetathlalldong sundniludmesddsy 3
AOULINELINU NI IZUIVBNI MR anuidufieeinduines wyfesiniindae
foananfudslatns spnunilsreumudueanssunisae wiflduulusoudmautiu
foosla usnofitnefsddu 4 mouusnuyhadailduuds uilulanyfidosnizaesdndnady
adsiinyiasazanassdnads iuuszniaifuinalinsias” Ussandnual Tefmdius
(Funwal, 9 Wwgu 2562)

szildin Uszaunisallumsdiauniiussnmnlutodin sastansdhunsaulsenin
Tusenisludnesdisaesddu sihlfaugquazauilauiuisussaunsaifunisioanasense
wardudiudaimuinsiunisseanawenseluseninimsutaiulunsazseuiidosinaiu
sumasenisidalenaliussrvuaninsadunssunisinduluseudvusidadionis
Az LY
a3AUsTNOUT 3 Fumis (Credentials)

fumisfuifudnesdusenouddyiiaiedeidssnnuindedelvfusyana

14

@

Femnmsfinwuardunualiiiieadosiufvesdeud Yiugdnual wudn diumis
nsifuwsaduszdsmenisludnesd ¢ Badudanissufianuanansasunisiosnas
vousarluognei wasduiladilviseliteiduaraiiinnuindenadmiunsiufaly
Snitadanuinluanemas Jeud Uiwgndnual gndansiumdslhiduiindesdnends
wesnilwesmemassinisanein feonszuaneuiu wasduineamdsnlddusmumis
wrduszsnsusznandesnas Jeud Uswandnual Iagneshunislidudnfomds
wosnimesmemasisinisanosn fonsvuamaneusumnurumasiRamufudas
m3usznIn awviliiafradsngnisalgendsuss (wen3a) lugynuasnii 100,000,000 S1W37
ALLINYBIANYBNAIEY
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« & a v &g ¢ & ' ] | 2 & v o oAavwy
paulllends desiiluuesviaesdamas diudevefiduteiu Asla
winly deidetieaunisgeiildegaiisiven weSudumsladnguunuaduyeusuulu
2 ' = ' o v P ] Y A = & a
wazdnitu lasiiazanunsaiudunly 4 auaanield Fmiddutufe Jeud widl
Performance 71 Asusiusn usineunthtuwiaennsauly Fslunisanseuasatuyinlian
finguuwreadineuty wazludvesleuliosniyaiinaulvegvans 9 7 Adudi
dqlinlumela” Asfen Adeiaun (Funwel, 9 Wwey 2562)
nsmedunddbiduinfesiwendwesdrsiwasdsdinsanesa ududed
atvayuly Jeut YSwandneal danduriunisioanadluduilosdan wasdmundaau
MziiausmuLanaaIntnies auau q luAmewasdnaie

a9AUIZNaUN 4 nsatuayunsalasun1suuzii (Backing)

a

gaidunsatduayuuazlasuniswugiinnaieuen dadudnesdusenaudfgy

fifldnteduaiuativayuuusudyanald Srarnnisfinw wut Adivaeaduaylsideud
Huiigdnlusmsmasgmjsdusnainaesdiu fe ianisgnuafiy/nswanuulindeun
(Word of Mouth) n&mnittleutidrimnszninfoanadunenisludvesd 3 Afnszua
yedeinsediindsauasgnaoiindisndsiuiinfedofjuilegns #ns srlnmay Badu
nszuaihliisognuede staindnisTusTummasiagldnszuailunsyadsinuues
isofae BnilarnsimasatuayuRANUINAITaRsEYNTaINIeTHY naiuasTUsTunaw
ARUANY WuMIYBIANBINGY FB3gYUTBIAE LazTIBNsiN 9 luinSevesuiemiisaneny

KAZNITIANINTIUNLAYA )

asAUszNavil 5 ffafusyu (Contributors)

Fatuayuierdudnuisusznevdfydmiunisairededoslifuuusudyana
Fennmsfinuifefunusudyaravestiotd Uswgdnual wuih uenanmaduduug
lusrensluAne s ez dunssuseInNuaIIsAIUANSS D LNAIVBUTBLAD AMEATIUNNG
Tnelamzagaan aoidl Midunildunssunisdndulusionms susiugadutnudanadde
Fafiasetindestensliognannune W lud Asunsd #3ns 1lwwes she 03wy 1ol wedss
wae uuduA wnuaw Wudu %ﬂﬂgaaﬂé’ﬁmmmmﬁmLﬁu‘Luiﬂsmﬂuﬁwmﬁﬂ 3 Ul
IgguUsemaluadausnin didswesdeudduduuiidesiinlaon wWisumiou
MsAunuAuiiasadnaunis wasihindosndondetuindesdesiogns Asns srlnmed
wez Jaul onmesutindedluwuniorudls
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Snvelusemasfiatuayuiiosnasiumas Tavadramarumadliiudoud
odsiailes Anegiidas 1 wanuwas lasazAnasINaIIINAINAIBINIIA1Y LAz
wdonmasivanziuyndnvonsouniian welidulumumusninesvesieut] Usuan
Snwal Afnasduuuainasdh q fdoorsualuandunasifidenifeatudessn®in
uazdomifgafuaun

1Y 4

asdUsENoUTl 6 nsuantaandleLATamINY Jydnwal (Signals)
FrumsuaneandeInIomne vaedydnual annnsdunival wuin Jeud
Ussandnual aududunuvesaudaiy anududaiuiigsssund sssuen Boude
uafinrmiawats dudugaiduves auvesdouifiduaudauiidiueglungamne
wagnuweruaunduInlunslETinuay (Juauiifiannuiu wuamasweusedeagn
Yidueiionifeatuiin LLazLﬁa‘mLﬁlﬂ’]ﬁUﬂ’]’]ﬂﬁﬂmﬂéﬁﬂjd Ho 9 sy5uMAUNEY wax
Jusuuedlunduin Faagimasosldadrsgadusunusd Taglilmaieissnunives
Senuiuansisenududa uandufunuveslovd
“mamaunpalunisaienmdnualliiuinanitleuasdndes daudnisusanig
awlaidnann Aulegnmesdeud azlifiamudusssumd sssun udfasdonsuesls
vwegns uaziae laildnanimiiuldldadly edneifes o aulufiniivivnauszilusior
wdrheuuuulmiisldveu fazliiendsiildadulugindes wasmarumedliity
ftinfes naswestosaseenuludomfifudess®in yuuesnnuinvesvdda
5931 9 Aunils Jagazidunivanse eghanasvenuiviliseduvas usflupusssuem
fuffianusmasivoguy liosniilitioare dununivesleutidmmniaayliime
HueIesnuninanliiau ansistos” auns eud §unwal, 9 wweu 2562)
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Al 3 Msuamssendunsuses e lu idniale. 9an “wndniivuen,”
a8 Yoongkao Record, 2560, AUAUIN www.youtube.com/watch?v=Yvzqc9BWEwo
Ay “ma‘lmwﬁv’iﬂﬁia,” 1ny Yoongkao Record, 2559,
AUAUIIN www.youtube.com/watch?v=6RH0_kDKIrY

asAUsznoufl 7 UfAsemaundu (Feedback)

UjAsemoundy 1udnnisesduszneudrdiiuusudynnaaiunsalifigay
mufiteidssvesnuiadls daainnisAnwinisuaninruAniiuresngueuileitureuly
KauasossetuiimIuansauAniudsnnlUlususeunany uazdureud
BosnTinveuseiildfamuindaudaanisussmadoanadlumensludnosd s
Fuveuluyadnnisiadn msudsneveasefigBoudie s53um udiiansi Taeflidos
weiedald

MARKNGERNSAPAS _official * 11 i@iaufirinuan
WeeitlayUiienanualiiluzesniiesnnnasy

viadla Ldseianivinnn saunina: gasluuzas ag
WANMN LY ()
Lan Lauma?’mulﬁu 0 i‘JﬁB\i’muﬂ

ueaeNiaganaznai launuwaslaviansdauauasu
avian gaua * 1 Uvidunn

% DBU aNNEe * 1 dUavinEuN
UnalidssWawaauuil usmindseeesinilavilvintas
E:

fminsasraad luduiludosns... liduiludaq il
IVAUATWINGS. 21BN NLEES LFBsRELEIRIN
Aaaunasu Lilainfeauguansal Tadan Tadans.
Usuli fusne asa dindesannwaneud

a a < ' « A o v »
AN 4 ﬂ’]‘iLLaﬂ\‘lﬂ’J’luﬂﬂLﬁu%ﬂﬂﬂQMﬂuﬁdiu§w“U. 0 “wplnwnyinlvise,
a8 Yoongkao Record, 2559, #UAUIIN www.youtube.com/watch?v=6RH0_kDkIrY
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uenantl BndsTlanunsomssutnufeunasauidededmiutiniesgnyjife
e¥aiiesiensne 9 Tngarnnsanenud Jeud Ysvandnwel Seudirasdhunluaams
wasgnyjalaiitesliui uafldsunslannuneanvaieantu wu s1e¥afalumiilng
devdasoniion 11nauLmuAsIesaa A%Ti13 $1e¥a Intensive Watch Music Of The
Year 2016 Usginninadgnyjauazsneda Intensive Watch Music Chart Award Usgdniaiau
oneu-fusnou Ussammasgnyjs s1efagnijsvdsenidouanauasiunisn annda
010dna sesetansduled ereda (wiasw) awngnijennngmds Dudu Feneta
wianilosiedudsiudaiauasriliseduiisinumanasgmisdnde

29AUTENBUN 8 U3UN (Context)
mgusunseutwesiiindeses FessnPiangniiauslunaulsenindounad
Tusrenistudnesdn vligileifeay Wudisvesseniinuily yuiu Wewseaunsn

a a
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asdUsznaull 9 Arllsuvasdenu (Social Value)
nszvaumslumsaaderdesdifuuusudyanatamnuifsdesduiudiussuuding
fignimualasenfion Sennsfinwmui Aefiiemaaisauresdeut] Usandnual
ponulELeNNMINLYDse fe BossnTindiuiveasediain uazsedauenny
onndu Tunsfiifufiesnazifuiinfeadiesjmngliaseuairiidinaanduogfidtu
mngoutieudenn wazUszifiusesnnundyidudaniaFesiinguuriumasinnudin
yousomdAnsszmalumenisludnes Budunailiselfsunstureumazeieon
vasaulnglinnuddgsonnundyy wavaugouloutounu s wdnualves
unFasludisgadangn ﬁﬂgﬂuaqlﬂﬁmiLwiﬂmaﬁuaaﬂfﬂ%’aﬂqﬂvjmdégu WeFE BN
UszindldufvedlngluGesnsusinig Bedsmalifisendulsunisseuiuanauilsindu

o

nSesiveamnn lldveEousariiuniswisiald Sennssua auvinlidinsSeuiieu

€

=~

ViinSastasiagnarng a59e Nanunsadnedtuisnismaaduwuuageia

asdUsznauil 10 MalausiavsaniseAnfunguillmang (Connections)

nsdensevidensredntunguitmnedudnniedadofazifeulousudyana
driunduihmanefiietos uazinandedodes amnmsinunut Jeudl Uswadnwal
finsfoanstunduiil Tnsendudesnansdeassnugomesing 4 deil

1. doumadnaiud uaziadnunuma TnsagiinniiausFosmimams yuds
nslaviifile (Facebook Live) Liteynaeiunguumiuady

2. lavingu Mnmsdunvainud Jevliadsladndudmiuunuaduiielf4lu
nsdeansifriunaauluisiariu uaglinanedoasinmnedmiuniseensusiis 9
VDT

3. \deoftu nmsdavindedmiunguuniuady Tnefunisrosenndsmnnsddoy
utstulusienis The Mask Singer Tnsdadmineday 250 v dwsugianla deierdu
Snuiledolunsdeansiiasdedediiulovd Usvandnvel

a. Heyana yranimstuutuadumhindishoauueuieauarinin Afeidudn
viksznevddyiidmaliseldrnuduseuainuuimas
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Facebook fanpage \dodiy

Facebook personal profile

N {/’ 4
Line Group / \

AW 5 NMsWeausedanssEuINansasnuaAnils

uenanil §AtedsldAnululssduiosunslidearsmanain neinsediis
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nasuwaduaziAatiu finsliveamdatdunisdeasiunguauils annsane
wuth eemasiimsaduayuiatilunanegemns fal
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Huusem ludsiavesudsn Ganenyi Wumesimusud Fulaanilnsvimiduveanuies
FeanansaldnnsluslunsAadunaraanusing 4 Reafumadmilusoniseng q vesaniil
Ieluegned

2. \iumeluslunmueduing aondingdududnvilsdomanisiusiunmasu
yosRatuativayurasunas wazidunsiuaeuugiaaty Farneinasddliise
Tunsatiuayunisasisnnuduiusiutindnsnenisineg
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4. desgyumemasdsinisanesa Insauenanumadvsifiduguuuuiian
Flowmaswashatulude udwesllovdse Tuludnvisemmaililiiaauiounes
nszuanisnouiuludemanuinasiuonitlugny Sniseamasdsiiflefiundus
AMABULEATH AanTsufilAva 9 vesdaluluay saudenw Teaser Wewmds lumsaer
nasuwas uazdsllnduinledlidein “dedrihuey eeiniBeslsdluan 97 My
ManARBlazdn wasinmudindiusivesaliulume Welinguunumaslifanauas
Suifnuvesatiufiturey

5. msilawaseaulall (Music Streaming) Sndesnisdigylunisaniluannie
flanasshuszuuddva Aemasgsinisanesaivomamaniivasuasfanasiiasuasu
U iTunes, Apple Music, LINE Music, KKBOX, Wag JOOX Music Wudy

6. Aanssudiey (Event Marketing) Snwilsianssuddnidneimastisinusanedn
atfuayuliAnauduiusseninauruaduldmwudzAuAatiunduvey Tnensdnfanssy
My 1wy ludshudu ludvesdmuuiy dadnendiedeade Fan Meet fadndouge
ynwtvg) 1Dusiu

7. PR value foidudnmsatuayuddyiiiuyadlituideudlunisdesen
Tumsdluusenmalusienissng 4 Wy 599015 The Mask Singer fianunsavirliiseidu
fissnlunguanilsiivarnuansunniy wasdiudsdneninlunisioanasuuidu q uie
naidevd Waduanumeslwsaliiugidrialunmsussnmniesnasmosludnosd

Aruvauludiiteul Adeludsndinanrarinudseiivlatuauilsunniudnee
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Music Streaming s18n15619 9 Tugand

Digital Download/iTunes/ uazuanaani

Apple Music/LINE Music/

KKBOX/JOOX Music

WAudaeluslun

AUARUING

Event Marketing
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v o L a
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/
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v v v
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1. 29AUENAUVRIAIYAAA MINEfs ANNT ANUANTA Uszaunsel fumrus
wfussiusznevddnyitisdadiuliynnaiauesinulipuldsunsuiszaunsal
flazauun yadnam deasduiefiadrsanudndedolifuyanady uasiasuaing
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(Trust/ Reliability) asfula (Confident) mudulag (Familiarity) Ussaunnsaifiagansn
(Shared Experience) aa1unw (Status) Wagumann1m (Personality) 8neae

2. asdusznoumelu mneds Aeimas Mdeidussdusznaudfnlunisaiuayuy
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funumddglunsadsanudesiulifuuusudyaraiaiugudnval dudes way
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witundulufign aenndesiu Aaker (1996) l¢iosutein Shdnualveauusuddu 3 Usziam
fio 1. Sndnwaliunw azdesamsadornumnefissndnuaivosuusuduazaneven
doansdoyalel 2. Sndnwaldiudes dsidudaldainnisilsamnsavennandudu
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nsdeanslifuslnansudn Aetulumemasusasautulienslansludula Wosn
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auilafuussaiuayuauiidedoswesuususypnadulilszauaudigald
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