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Abstract

Presently, the audience has the multi-screen media viewing
behavior. It is not only by the television screen, but they are also
more alternatives in viewing more items by the tablet screens, per-
sonal computers and smart phones. Unfortunately, the side effect of
this viewing behavior could not be avoided by TV producers. Con-
sequently, the TV producers must improve the program presentation

approaches. Therefore, they can reach the audience through multi-
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screen media by content development and media feature integration
which connects to the content based on the audience experiences

and transmedia storytelling strategies.
Keywords : television production, multi-screen media viewing behavior
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There are two modes of multi-screening

Sequential Usage
Moving from one device to
another at different times
to accomplish a task

Simultaneous Usage
Using more than one device at the same time

for either a related or an unrelated activity

Multi-tasking - Unrelated activity Complementary Usage - Related activity

MW 2 : There are two modes of multi-screening

31 = Google (2012)
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== Television no longer commands our full attention

of the times that U 4995*.

viewers watch

w.us-::h D34%m

X - :
Mwn 3 : Television no longer commands our full attention

fan: Google (2012)
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